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MANY  REPORTS  FILED. 

EIGHTY-TWO  PER  CENT.  OF  ALL 
PUBLICATIONS  HAVE  COM- 
PLIED  WITH  NEW  LAW. 


The  Exact  Number  Is  23,500  of 
Which  1,908  Are  Daily  Newspapers 
— This  Shows  That  Publishers  Do 
Not  Desire  to  Make  Trouble  for 
Government — Brief  Filed  in  New 
York  Morning  Telegraph  Case.  j 

especial  Correepondtnee.)  I 

Washington,  Nov.  14.  —  Twenty- 1 
three  thousand  five  hundred  publica- ' 
tions,  or  eighty-three  per  cent,  of  those  I 
required  to  file  with  the  Postmaster  j 
General  statements  showing  their  owner  ■ 
and  editorship,  and  in  the  case  of  daily  | 
newspapers  the  average  circulation  for  I 
si.x  months,  have  responded  as  the  new  1 
postal  press  law  demands.  Of  this  num¬ 
ber  1,908  are  daily  newspapers,  or 
seventy-six  per  cent,  of  the  total  nuni- 
l)er  required  to  file. 

Approximately  twenty-eight  thou¬ 
sand  publications  come  within  the 
meaning  of  the  new  postal  law,  and 
when  it  is  noted  that  this  is  the  initial 
enforcement  of  the  law,  the  showing  to 
date  is  considered  very  creditable. 

DELINQUENTS  NOT  NOTIFIED. 

All  of  the  publications  should  have 
filed  statements  on  or  before  Oct.  1. 
The  showing  in  response  has  evidently 
been  satisfactory  to  the  Postmaster  Gen¬ 
eral,  for  inquiry  at  the  department  dis¬ 
closes  the  fact  that  the  final  ten-day 
notices,  which  are  to  be  sent  under 
registered  stamp,  have  not  as  yet  been 
forwarded  to  delinquent  publishers. 
Failure  to  comply  with  the  demand  of 
the  act  within  ten  days  after  the  re¬ 
ceipt  of  the  notice  sent  under  registered 
stam-  jeopardizes  the  publisher's  priv¬ 
ilege  of  using  the  mails.  The  depart¬ 
ment  has  not  determined  when  these 
final  notices  will  be  sent. 

Robert  C.  Morris,  of  the  law  firm  of 
Morris  &  Plant,  New  York  City,  who 
represent  the  Lewis  Publishing  Co., 
ptiblishers  of  the  New  York  Morning 
Telegraph,  in  their  case  testing  the 
constitutionality  of  the  new  postal  press 
law,  has  given  the  .Attorney-General  a 
proof  copy  of  his  brief  in  the  case.  The 
brief  will  not  be  filed  with  the  court 
until  later  in  the  month.  The  argu¬ 
ments  in  this  case  and  that  of  the  Jour¬ 
nal  of  Commerce  will  be  heard  by  the 
Supreme  Court  on  Dec.  2. 

WILL  SELL  NEWS-SCIMITAR. 

Entire  Holdings,  Including  A.  P. 
Franchise,  to  Go  Under  Hammer. 

Gilbert  D.  Raine,  editor,  publisher  and 
practically  sole  owner  of  the  Memphis 
(Tenn.)  News-Scimitar,  announced  on 
Sunday  that  the  paper  woujd  be  sold 
within  two  months  at  public  auction. 
The  entire  holdings  of  the  News- 
Scimitar,  including'  an  Associated  Press 
franchise,  will  go  to  the  highest  bidder. 

Mr.  Raine  has  made  a  statement  to 
the  effect  that  the  defeat  of  Roosevelt 
at  the  recent  election  was  the  greatest 
calamity  of  the  age.  The  paper  sup¬ 
ported  Roosevelt  in  his  progressive 
movement  despite  the  fact  that  it  had 
always  supported  Democratic  princi- 
ples. 

It  is  rumored  that  William  Randolph 
Hearst  will  make  an  effort  to  buy  the 
paper  when  it  is  put  up  at  auction. 

The  persistent  rumors  that  the  New 
York  Times  is  to  start  an  afternoon 
edition  is  authoritatively  denied. 
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SUN’S  NEW  PUBLISHER.  CORRESPONDENTS’  HARD  LUCK. 


He  It  W.  H.  McCloy,  for  Years  Edi¬ 
tor  of  the  Evening  Edition. 

William  C.  McCldy,  who  has  been 
editor  of  the  Evening  Sun  for  the  past 
twelve  years,  has  been  3^<)inted  pub¬ 
lisher  of  the  New  A’ork  Sum- succeed¬ 
ing  William  Holmes,  who  has  resigned 
to  engage  in  other  work. 

Mr.  McCloy.  in  addition  to  acting  as 
editor  of  the  Evening  Sun,  has  for  sev¬ 
eral  years  had  considerable  to  do  with 
the  mechanical  production  of  lx)th 
morning  and  evening  editions.  During 
this  time  he  has  shown  unusual  ability 
in  handling  perplexing  labor  and  other 
problems  connected  with  these  publica¬ 
tions.  In  his  new  position  he  has  full 
power  to  administer  the  affairs  of  both 
the  business  and  mechanical  departments 
of  the  Sun,  and  under  his  administra¬ 
tion,  his  friends  believe,  a  new  era  of 
prosperity  will  come',  to  the  paper  that 
“shines  for  all.” 

New  Daily  Paper  for  Little  Rock. 

The  Development  Publishing  Co.  has 
been  incorporated  to  publish  a  daily 
newspaper  in  Little  Rock,  -Ark.  The 
capital  stock  is  $l<Xt.(KlO,  of  which  $11,02.5 
has  been  subscribed.  The  officers  of  the 
company  are:  J.  H.  Estes,  president; 
Clay  Sloan,  vice-president;  Frank  Bar¬ 
rett,  secretary;  W.  E.  Lenon,  treasurer. 


Why  Only  Twenty  Out  of  Ninety  Are 
Left  to  Cover  Balkan  War. 

F'rederick  Palmer,  special  correspond¬ 
ent  of  the  New  York  Times  in  the 
Balkans,  cabled  from  Mustapha  Pasha, 

I  on  Monday,  that  out  of  the  ninety  war 
I  correspondents  who  came  at  first  to  that 
town,  but  twenty,  mostly  men  of  ex- 
;  perience,  were  left. 

He  says  the  Bulgarian  staff  received 
!  all  the  correspondents  that  applied,  but 
many  were  of  the  type  that  ought  to  be 
I  thrown  out  by  any  staff,  being  incon- 
I  sidtrate  and  truculent  in  the  midst  of  a 
people  engaged  in  a  life  and  death  fight. 

.The  remaining  correspondents  find 
^  that  messages  take  four  days  to  reach 
I  London.  'They  are  allowed  to  ride  out 
■  three  or  four  miles,  .■sometimes  with 
1  escorts,  who  show  them  the  positions 
of  the  armies.  They  wait  within  sound 
I  of  the  guns  of  the  heavy  bombardment, 
hoping  they  will  get  a  better  opportu¬ 
nity,  and  that  they  may  yet  see  Adri- 
anopk  fall. 

If  these  men  were  allowed  to  observe 
'  the  fighting,  concludes  Mr.  Palmer,  their 
writing  would  have  great  influence  in 
revealing  to  public  opinion  the  splendid 
work  of  the  Bulgarian  army,  thus 
''strengthening  the  sympathy  of  the 


5  Cents  a  Copy 

FOR  WILSON’S  CABINET. 

JOSEPHUS  DANIELS,  OF  RALEIGH 
OBSERVER.  LIKELY  TO  BE 
POSTMASTER-GENERAL. 


,  Gossip  from  the  Capital — Editors 
Who  Will  Be  Members  of  Next 
House — Golf  Popular  Among  die 
j  Correspondents — T.  J.  Pence  Men¬ 
tioned  as  President’s  Secretary— 

I  The  Deveraux-Clsurk  Wedding. 
(Special  Correspondence.) 
Washington,  Nov.  LS.— Josephus  Dan¬ 
iels,  Postmaster  General,  and  Thomas 
!  J.  Pence,  secretary  to  the  President,  will 
I  probably  be  the  titles  these  two  prom- 
j  inent  newspaper  men  will  have  after  the 
i  fourth  of  March  next.  Mr.  Daniels  is 
:  editor  of  the  Raleigh  (N.  C.)  News  and 
Observer,  Democratic  national  commit- 
man  of  the  Press  Committee  of  the 
Democratic  National  Committee.  Mr. 

!  tional  Democratic  Committee.  Mr. 
Pence  is  Washington  representative  of  a 
j  number  of  Southern  papers  and  was 
;  chief  publicity  agent  for  the  Democratic 
,  campaign  just  closed. 

Should  these  two  men  be  rewarded 
j  with  the  positions  it  will  be  in  rec- 
ognition  of  the  hard  work  they  did  for 
I  the  ticket  during  the  campaign.  Both  in 
I  their  writings  have  advocated  the  elec- 
1  tion  of  Governor  Wilson  for  the  Presi- 
j  dency  since  the  movement  for  his  nomi¬ 
nation  began.  They  not  only  wrote  but 
!  worked  in  his  behalf.  It  is  conceded 
i  that  through  the  efforts  of  Mr.  Daniels 
I  and  Mr.  Pence  the  nomination  of 
1  Governor  Wilson  was  made  possible  at 
j  Baltimore. 

PENCE  FOR  secretaryship. 

I  That  Mr.  Daniels  will  be  made  Post- 
1  master  General  is  looked  upon  as  cer- 
I  tain,  for  it  has  been  known  for  some 
time  that  Governor  Wilson  would  offer 
him  a  place  in  his  cabinet  should  he  be 
elected.  Mr.  Pence  is  looked  upon  here 
as  the  best  fitted  man  for  the  position  of 
secretary  to  the  President  of  any  of 
'  those  mentioned.  His  selection  would 

•  probably  be  the  most  popular  that  Gov¬ 
ernor  Wilson  could  make,  judging  from 
the  expressions  heard  upon  the  subject. 

Mr.  Daniels’  selection  as  Postmaster 
■  General  would  be  a  most  happy  one  in 
the  opinion  of  many  from  the  fact  that 
( ■  his  experience  as  an  editor  and  news- 
;  paper  proprietor  would  particularly  fit 
him  to  deal  with  the  various  matters  of 

•  I  the  department  relating  to  the  news- 
■ !  paper  business,  and  particularly  those 
.  arising  under  the  new  postal  press  law 

and  the  handling  of  the  mailing  of  pub- 
1  lications. 

THE  NEW  CONGRESSMEN, 

;  It  has  been  observed  in  examining  the 

•  unofficial  Congressional  returns  from 
^  various  States  that  are  filed  with  the 

-  clerk  of  the  House  of  Representatives, 
that  W.  W.  Bailey,  editor  of  the  Johns- 

L  town  (Pa.)  Democrat,  and  .A.  H.  Wal¬ 
ters.  editor  of  the  Johnstown  (Pa.) 

1  Tribune,  have  been  elected  to  that  lx)dy, 
I  Both  are  new  to  Washington  official 
L  life  as  they  have  never  been  in  Congress 
I  '  liefore.  While  they  came  from  the  same 
5 ;  town  they  do  not  of  course  represent 
1  the  same  district  for  Mr.  Bailey  was 
.  I  elected  as  representative  from  the  Nine- 

-  teenth  district  in  which  Johnstown  is 

-  located,  and  Mr.  Walters  is  a  repre¬ 
sentative  at  large  from  the  State. 

i  i  Another  newspaper  man  who  will 
r  I  make  his  initial  bow  to  Congressional 

I  !  circles  is  M.  Clyde  Kelly,  the  editor 
i  j  of  the  Braddock  (Pa.)  News-Herald,  an 
5  afternoon  Republican  paper.  Mr.  Kelly 

I I  was  elected  in  the  Thirtieth  district  to 

(Continued  on  Page  14.) 
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BUSINESS  PROSPECTS. 

Outlook  Never  So  Promiking,  Sayi 
Charles  T.  Logan,  of  Beckwith 
Agency  —  The  Country  Entering 
Upon  an  Era  of  Great  Prosperity 
— This  Means  Good  Times  for  the 
Newspapers  Throughout  Country. 
Charles  T.  Logan,  of  the  S.  C.  Beck¬ 
with  Special  Agency,  Xew  York,  who 
has  the  reputation  of  being  conservative 
in  most  of  his  views  on  the  subject  of 
advertising,  gave  The  Editor  and  Pub¬ 
lisher  some  interesting  suggestions  a 
day  or  two  ago  regarding  the  present 
situation  in  the  advertising  field.  Mr. 
Logan  is  very  hopeful  and  says  that  he 
sees  no  gloom-bug  around. 

“The  general  situation,”  he  said,  “is 
better  than  for  many  years.  I  have  sys¬ 
tematically  gone  about  the  task  within 


Charles  T.  Logan. 


recent  weeks  of  asking  most  of  the  gen¬ 
eral  agents  and  advertisers  what  they 
thought  of  the  situation  and  to  a  man 
I  have  found  not  only  a  hopeful  feeling, 
but,  for  the  most  part,  rather  an  enthu¬ 
siastic  attitude.  Taking  our  own  busi¬ 
ness  for  IHIJ.  we  show  an  average  in¬ 
crease  of  thirty  per  cent,  for  the  nine 
months  over  lifll.  For  the  month  of 
September  we  show  a  fifty  per  cent  in¬ 
crease  over  last  year,  and  October 
looks  even  better  still. 

GENEKAl.  KEELING  OF  COXFII:ENCE. 

“The  reason  for  this  is  plain.  There 
seems  to  be  a  general  feeling  of  confi¬ 
dence  all  over  and  there  is  no  disturb¬ 
ing  element  to  bring  about  distrust  any¬ 
where.  I  think  the  American  political 
situation  has  so  framed  itself  before 
the  outside  world  both  in  this  country 
and  abroad  that  nothing  can  apparently 
shake  public  confidence.  Most  of  the 
manufacturers  are  running  on  full  time 
regardless  of*the  fact  that  we  have  been 
in  the  midst  of  the  most  exciting  presi¬ 
dential  campaign  in  American  history. 
The  moneyed  interests  appear  to  feel 
that  no  matter  which  one  of  the  three 
candidates  for  President  was  elected 
business  would  not  suffer. 

“Ordinarily,  if  a  Democrat  had  a 
prospect  of  being  elected  there  would 
be  a  panicky  feeling,  to  say  the  least, 
and  this  would  show  itself  in  the  stock 
ticker.  Instead  of  that  we  find  that 
with  the  election  of  Woodrow  Wilson 
not  only  do  the  stock  tickers  continue 
to  sing  the  merry  song  of  prosperity 
and  confidence,  but  there  is  every  evi¬ 
dence  that  the  ^m  all  over  the  land 
is  going  to  continue. 

“Going  back  again  to  our  business. 
1911  as  a  vear  was  twenty-five  per  cent, 
better  than  1998;  1911  was  the  biggest 
year  in  our  history.  With  1912  verj- 
much  larger  than  1911,  you  can  see 
what  all  th  s  means  for  1912.  and  next 
year  also.  I  cannot  conceive  of  a  mor: 
salutorv-  situation  or  a  more  hopeful  out¬ 
look.  Perhaps  I  have  painted  the  pic¬ 


ture  too  roseily,  but  these  are  the  simple 
facts  in  the  case  and  they  cannot  be 
denied.  It  looks  to  me  as  though  the 
American  people  had  awakened  to  a 
realizing  sense  that,  regardless  of  po¬ 
litical  agitation,  business  ts  going  on 
just  the  same. 

“In  this  connection,”  continued  Mr. 
Ivogan,  “the  South  seems  to  be  running 
away  with  itself  in  prosperity.  I  saw  a 
notable  example  of  big  business  the 
other  day  in  the  special  State  Fair  edi¬ 
tion  of  the  Jackson  (Miss.)  News.  Here 
is  a  city  of  less  than  30,000  population 
in  a  State  that  has  never  been  regarded 
as  possessing  a  great  deal  of  enterprise, 
and  yet  the  Jackson  News  on  Oct.  16 
put  out  a  paper  of  lo2  pages,  containing 
1,064  columns,  of  which  513  columns 
were  straight  advertising.  This  adver¬ 
tising  covered  about  all  of  the  business 
enterprises  of  Jackson  and  the  State  of 
Mississippi,  and  such  an  edition  could 
not  have  been  possible  except  under  ex¬ 
traordinary  prosperous  business  condi¬ 
tions. 

It  looks  to  me  as  though  we  were 
facing  a  most  remarkable  era  of  gene¬ 
ral  prosperity. 

“If  I  had  not  been  careful  in  looking 
into  conditions  and  spreading  my  in¬ 
quiries  over  ten  or  twelve  weeks  this 
fall  I  would  not  be  so  positive  about  the 
outlook.  The  fact  is  I  have  not  found 
a  single  man  who  did  not  show  the 
bright  eye  and  the  happy  smile.  Reduc¬ 
ing  it  right  down  to  the  simplest  propo¬ 
sition,  everything  looks  good. 

“Put  me  down  as  an  optimist.” 


AFTER  ADVERTISING  FRAUDS. 


Virginia  Committee  Raising  Funds 

to  Carry  on  Its  Valuable  Work. 

The  Vigilance  Committee  of  the  As¬ 
sociated  .Advertising  Clubs  of  America 
is  making  an  effort  to  raise  a  fund  of 
$.5,000  to  carry  on  its  work  during  the 
coming  year. 

It  is  hoped  that  advertisers,  publishers 
and  others  who  recognize  the  value  of 
the  work  will  contribute  liberally  to  this 
cause,  which  many  believe  the  most  con¬ 
structive  step  ever  taken  by  advertising 
men.  Contributions  are  being  sent  to 
Harry  D.  Robbins,  49  Wall  street.  New 
York. 

Among  the  many  activities  now  being 
pushed  are ; 

A  booklet  for  general  distribution  on 
dishonest  advertising; 

An  illustrated  lecture; 

The  organization  ’of  local  committees 
on  effective  lines ; 

Arranging  for  co-operation  of  friend¬ 
ly  organizations; 

A  two-day  national  convention  at 
Cleveland  and  consideration  of  specific 
cases. 

Publishers  and  advertisers  contribut¬ 
ing  to  the  committee’s  work  will  be  en¬ 
titled  to  confidential  information  of 
interest. 


Distributes  Tornado  Fund. 

The  Syracuse  (N.  Y.)  Herald  has  just 
completed  the  distribution  of  a  fund 
of  more  than  $10,000  among  the  suffer¬ 
ers  from  the  tornado  which  swept  a  sec¬ 
tion  of  the  country  outlying  the  city  dur¬ 
ing  the  late  part  of  September.  When 
the  fund  was  started,  a  time  limit  of 
twelve  days  was  set  for  the  receipt  of 
subscriptions.  The  $10,000  was  raised 
within  the  limit,  which  is  something  of 
a  feat  in  newspaper  funds. 


Meeting  of  N.  P.  A.  Committee. 

A.  D.  Moffett,  president  of  the  Na¬ 
tional  Press  Association,  has  issued  a 
call  for  a  meeting  of  the  executive  com¬ 
mittee  at  the  Hotel  Sherman.  Chicago, 
Nov.  22,  to  decide  upon  the  time,  place 
and  program  for  the  1913  convention  of 
that  organization. 


The  Helena  (.Ark.)  Daily  World  last 
week  won  its  suit  for  $1,900  against  the 
Missouri  &  N^orth  .Arkansas  Railway 
as  damages  to  property  because  of  the 
proximity  of  the  railroad  track  to  the 
World  building. 


J.  A.  WAYLAND  ENDS  LIFE. 


Editor  of  Appeal  to  Reason  Finds 
Struggle  Not  Worth  the  Effort 

J.  -A.  Wayland,  founder  and  owner  of  j 
the  -Appeal  to  Reason,  a  Socialist  week-  | 
ly  newspaper  published  at  Girard,  Kan., ' 
shot  and  killed  himself  at  his  home  in 
that  city  on  Monday  morning.  He  fired 
a  bullet  into  his  mouth,  muffling  the 
sound  in  the  bed  clothes. 

Between  the  leaves  of  a  book  lying  on 
the  bed  the  following  note  was  found : 
"The  struggle  under  the  competitive 
system  isn’t  worth  the  effort;  let  it 
pass.” 

.  Friends  of  Mr.  Wayland  attribute  his 
act  to  despondency  over  the  death  of  his  j 
wife,  who  was  killed  in  an  automob'le  j 
accident  a  year  ago.  He  was  to  have  I 
appeared  in  the  h'ederal  Court  in  F'ort  j 
Scott,  Kan.,  on  Monday  to  answer  to  a  i 
charge  preferred  by  the  Government  ■ 
against  the  editors  and  owners  of  the  I 
.Appeal  to  Reason  of  circulating  through  | 
the  mails  defamatory  matter  concerning 
an  official  of  the  Federal  Prison  at 
Leavenworth. 

Wayland  founded  the  Appeal  to 
Reason  fifteen  years  ago  and  became 
very  rich  through  its  success.  It  is  said 
to  have  made  more  Socialists  than  any 
other  single  agency  in  .America.  Way- 
land  owned  the  greater  part  of  Ama¬ 
rillo,  Tex.,  and  founded  a  Socialist  col¬ 
ony  at  Ruskin,  Tenn. 


ADVANCES  IN  WAGES. 

Three-year  contracts  between  the  '■ 
newspaper  publishers  of  Taunton,  Mass.,  | 
and  Typographical  Union  No.  319,  have 
been  signed,  under  which  the  members  i 
of  the  Union  receive  an  increase  of  one  i 
dollar  a  week.  I 


The  San  Francisco  Mailers  Union  No. 
18,  has  concluded  negotiations  with  the 
San  Francisco  Publishers’  .Association, 
under  which  the  following  daily  wages 
will  be  paid :  Foremen.  $6  per  day ;  jour¬ 
neymen.  $4;  apprentices  for  the  first 
year,  $2  per  day ;  second  year.  $2.50 ; 
third  and  fourth  years.  $3.  Eight  hours 
a  day  or  night,  including  thirty  minutes 
for  lunch. 


Typographia  No.  1,  of  Philadelphia, 
has  entered  into  a  new  contract  with  the 
publishers  of  German  newspap.rs  of 
that  city,  whereby  its  newspaper  scale 
is  raised  from  $2u  to  $21  per  week  for 
day  work,  and  from  $22  to  $23  for  night 
work.  But  this  means  a  five-day  week, 
inasmuch  as  the  German  newspap.r 
print. rs  of  Philadelphia,  as  well  as  of 
many  other  cities,  are  working  only  five 
days  per  week. 


Gift  from  France  for  Quimbjr  Fund. 

The  Municipal  Council  of  Aix-les- 
Bains,  France,  has  sent  lOOf.  to  Leslie’s 
Weekly  as  a  contribution  to  the  fund 
it  is  raising  for  a  monument  to  Harriet 
Quimby,  late  member  of  its  editorial 
staff,  who  was  the  first  woman  to  fly 
across  the  English  Channel  and  met  her 
death  at  the  Boston  aviation  in  July. 


A  Democratic  Paper  for  Riverbead. 

Riverhead,  L.  I..  the  Suffolk  County 
seat,  is  to  have  a  Democratic  weekly,  if 
the  plans  of  several  of  its  mighty  citi¬ 
zens,  whose  faith  in  Democracy  is  on 
the  ascendant,  do  not  go  the  way  of  re¬ 
cent  Long  Island  ventures.  It  is  said 
that  those  pushing  the  project  have  al¬ 
ready  raised  $4,000  with  which  to  launch 
I  the  new  paper.  Edward  B.  Whitney,  a 
j  printer,  will  probably  have  charge  of  the 
I  mechanical  end. 


Retailers  of  the  Nation  to  Meet. 

I  The  “small  man”  in  business  will  be 
!  the  center  of  attraction  at  the  first  an- 
I  nual  convention  of  the  National  Federa- 
i  tion  of  Retail  Merchants,  which  will  be 
held  in  St.  Louis  three  days  and  nights, 
beginning  Nov.  19.  Among  the  subjects 
discussed  will  be  “.A  National  Pure  Ad¬ 
vertising  Law,”  “The  Country  News¬ 
paper  and  the  Ret.ail  Merchant.”  “The 
I  Trade  Press  and  the  Retail  Merchant” 
I  and  "The  Mail  Order  Menace.” 
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COL.  M.  F.  TIGHE’S  RECORD. 


Washington  Correspondent  of  the* 
Hearst  Publications  a  Favorite 
at  the  Capital. 

Col.  Matthew  F".  Tighe,  of  the  New 
York  .American’s  Washington  Bureau, 
who  sits  on  the  lid  of  the  bureau  in  the 
absence  of  the  chief,  is  as  consistently 
on  the  job  as  any  correspondent  at  the 
nation’s  capital. 

His  father,  Owen  Tighe,  was  an  Irish 
gentleman  and  scholar  of  ancient  Celtic 
family,  a  former  professor  in  famous 
Trinity  College,  Dublin.  From  him 
young  Matthew  early  imbibed  a  love  of 
books  and  the  classics. 

He  received  his  education  at  Charles¬ 
ton  College,  where  his  high  standing 
won  a  scholarship  and  from  which  he 
was  graduated  as  valedictorian  cum 
laude,  especially  in  languages,  for  Col. 
Tighe  is  an  accomplished  linguist.  He 
then  graduated  in  law  and  became  priv¬ 
ate  secretary  to  Senator  Tillman  while 


Col.  M.  F.  Tighe, 


that  gentleman  was  Governor  of  Soutu 
Carolina.  It  was  in  this  period  that  he 
earned  the  title  of  “Colonel,”  for  Till¬ 
man  appointed  him  lieutenant-colonel  of 
his  staff. 

On  the  day  the  Maine  was  blown  up, 
Mr.  Tighe,  who  was  associated  with  the 
Washington  Times,  was  sent  by  the  New 
York  American  to  Havana,  Cuba.  On 
his  return  he  entered  the  Washington 
Bureau  of  the  Hearst  papers  where  he 
rose  to  the  position  of  manager.  He 
has  now  been  associated  with  the  Hearst 
papers  for  fifteen  years. 

Colonel  Tighe  is  one  of  the  best  liked 
newspaper  men  in  Washington.  He  en¬ 
joys  the  confidence  and  friendship  of 
many  public  men  and  is  extremely  faith¬ 
ful  and  painstaking  in  his  work. 

The  boys  of  Newspaper  Row  are  all 
devoted  to  him  and  he  has  been  the 
kindly  guide  in  newspaper  work  of 
'  many  a  rising  newspaper  light,  and  his 
proteges  are  many.  He  is  an  Irish 
;  Southern  gentleman  of  the  old-fashioned 
school  and  is  a  poet,  philosopher  and 
I  lover  of  music. 

I  Col.  Tighe  has  several  good  scoops  to 
I  his  credit  F'or  instance,  when  in  1900 
1  the  Chinese  shut  up  the  foreigners  in 
j  Pekin,  the  colonel  secured  the  exclusive 
1  announcement  of  the  ordering  of  our 
army  to  China.  Then  he  pulled  off 
"The  Recall  of  Loomis  from  Venezuela” 
story  and  finished  off  by  getting  the 
treaty  between  the  United  States  and 
Panama  under  which  the  canal  is  being 
built. 

Probably  his  greatest  scoop  was  the 
exclusive  announcement  of  the  ordering 
of  the  fleet  to  the  Pacific  in  the  spring 
of  1908,  the  truth  of  which  was  finally 
acknowledged  by  dismayed  naval  of¬ 
ficials  who  wondered  how  this  Silver 
Haired  Foxy  Quiller  learned  this  state 
1  secret. 


The  Wayland  (N.  Y.)  Register  has 
begun  upon  its  twenty- fourth  year  of 
publication. 


THE  EDITOR  AND  PUBLISHER. 
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FITCH,  THE  HUMORIST. 

— 

Some  Interesting  Side  Lights  on  His  ; 
Career  bjr  an  Expert  Observer 
Who  Knows  Him  Well. 


BY  STRICKL.\ND  W.  OII.I.II.AX. 

One  of  the  humorists  who  have  risen ' 
through  straight  newspaper  work  into  | 
some  of  the  prominence  he  deserves  is  1 
George  Fitch,  once  of  the  Council  Bluffs 
Nonpareil  and  later  on  the  Peoria  Her¬ 
ald-Transcript.  As  to  his  magazine 
work — well,  everybody  knows  about 
that. 

Every  humorist  who  has  ever  been 
entrusted  with  a  solo  in  life’s  orchestra 
has  been  distinctively  different — has  ac¬ 
centuated  rather  than  deplored  the  ben¬ 
eficent  difference  the  Creator  put  into 
him,  and  has  refreshed  the  tired  eyes  of 
the  multitude  by  lending  them,  occasion¬ 
ally,  his  flawless  binoculars, 

George  Fitch  is  exactly  like  all  other 
genuinely  great  humorists  in  that  he  is 
decidedly  different.  He  has  transcended 
the  sheep  brand  of  courage  by  refraining 
from  making  himself  a  carbon  copy  of 
others. 

Truth  being  as  many  sided  as  is  every 
other  perfect  circle,  there  will  always 
be  a  new  and  individual  angle  of  vision 
waiting  for  every  new  human  being,  no 
matter  what  they  may  total  in  the  course 
of  time  and  a  reasonably  long  eternity. 
Now  and  then  Nature  has  a  liberal,  gra¬ 
cious  streak.  Her  breakfast  having 
agreed  with  her  unusually  well  some 
morning,  she  tosses  out  to  some  lucky 
patron  the  coupon  for  a  grand-stand  seat 
from  which  may  be  seen  with  micro¬ 
scopic  clearness  the  cavortings  of  the 
human  race.  If  she  loves  the  fellow  espe¬ 
cially  well,  she  gives  him  the  power  to 
lend  others  a  linguistic  lift  and  shift  to 
his  upholstered  coign  of  vantage,  and 
the  world  sounds  the  hewgag  over  a  new 
humorist. 

FRIENDS  WATCHED  HIM  GROW. 

George  Fitch  is  a  new  humorist — 
newer  far  to  the  reading  world  in  gen¬ 
eral  than  to  the  fortunate  few  who  have 
chortlingly  watched  him  grow  and  have 
known  for  years  that  the  world  had 
something  good  coming  to  it.  The  I- 
knew-him-whens  are  particularly  cocky 
and  thumb-in-armholeish  about  Fitch. 

To  know  the  man  personally  is  to 
have  freshly  driven  in  upon  one  the  fact 
that  a  sense  of  humor  is  not  a  disease, 
but  a  gift;  not  light-mindedness,  but 
evidence  of  an  athletic,  nimble  mind 
capable  of  vaulting  now  and  then  from 
the  deep-worn  rut  and  getting  other 
looks  at  the  procession,  from  other  view¬ 
points,  in  other  lights,  while  retaining 
always  a  firm  focus  upon  fact.  Fitch 
makes  the  common  variety  of  profound 
philosopher  resemble  carfare  and  a 
quarter  by  showing  that  the  owl-eyed 
one’s  latest  and  most  triumphant  verdict 
was  the  fundamental  postulate  and  fore¬ 
gone  conclusion  from  which  Fitch  start¬ 
ed  to  reason. 

Humor  not  based  on  truth  is  nothing 
minus  considerable.  Fitch  knows  this 
and,  both  consciously  and  subconscious¬ 
ly,  he  acts  upon  it.  His  airiest  flights 
and  weirdest  discursions  into  the  realms 
of  linguistic  fancy  are  always  directly 
above  the  truth.  And  if  you  will  let 
your  eye  follow  the  blazing  pa^h  that 
goes  winding  from  the  lens  at  the  mast¬ 
head  of  his  monoplane,  it  will  point  you 
to  the  richly  illuminated  inwardness  of 
things. 

Fitch  keeps  you  saying  to  yourself, 
“Why  didn’t  I  ever  think  of  that  my¬ 
self?”  And  the  writer  who  makes  the 
average  human  say  this  to  himself  has 
written  well  because  he  has  appealed 
universally.  He  tells  you  nothing  new, 
but  he  makes  you  confess  he  is  an  ex¬ 
ceptionally  bright  boy  because  he  knows 
the  same  things  you  know,  and  tells  them 
recognizably. 

Like  every  other  humorist  worth 
while,  he  is  an  instinctive  crusader  for 
perfect  sanity.  He  makes  foibles  and 
bluff  and  guff  and  sham  look  silly  by 
not  saying  a  word  against  them.  He 
merely  pivots  the  lens  toward  them, 
wipes  the  glass,  turns  on  the  switch  and 
lets  you  look.  His  sarcasm  is  as  gentle 


as  the  gentlest  sucking  dove  that  ever' 
competed  for  the  grand  pr'xx  in  the  i 
world’s  gentleness  regatta.  His  scalpel  ^ 
is  thoroughly  cocainized  with  kindness 
and  his  antiseptic  of  laughter  prevents 
an  aftermath  of  mental  and  emotional , 
suppuration. 

I  believe  the  previous  generations  i 
were  scandal  mongers.  I  don’t  believe 
the  people  who  once  did  fine,  big,  perma- , 
nent  things  were  the  immoral  or  un- ' 
moral  wretches  we  are  asked  to  believe 


told  romance,  his  photographically  ac¬ 
curate  comment  on  men  and  things  and 
women  and  other  things — these  believe 
George  Fitch  has  done  some  permanent¬ 
ly  good  work.  We  who  know  him  better 
are  just  as  certain  of  that  fact.  But  we 
are  thinking  less  of  his  past  performance 
because  we  are  comparing  it  with  what 
George  is  going  to  do — the  really  big 
things  to  be  done  in  the  future  of  this 
newly-launched  man  who,  yet  in  the 
middle  thirties,  has  come  so  wondrously 


GEORGE  FITCH, 

JOUKNALKST,  NOVELIST  AND  HUMORIST,  WHO  WAS  ELECTED  A  MEMBER  OF  THE  ILLI¬ 
NOIS  LEGISLATURE  LAST  WEEK. 


NEWSPAPER  AS  A  TEXT-BOOK. 


Kantxa  High  Schools  to  Adopt  Naw 
Method  in  Teaching  Practical 
Use  of  English. 

Teaching  newspaper  writing  in  the 
high  schools  is  the  latest  phase  in  the 
work  of  training  newspaper  men  voutside 
of  the  office  itself.  Merle  Thorpe,  head 
of  the  department  of  journalism  at  the 
University  of  Kansas,  has  advanced  this 
newest  plan,  and  scores  of  high  schools 
throughout  the  Sunflower  State  will  act 
on  his  suggestion,  while  several  have  al¬ 
ready  introduced  such  courses. 

Outlines  for  high  school  courses 
drawn  up  by  Professor  Thorpe  include 
a  careful  comparative  study  of  the  lead¬ 
ing  metropolitan  papers,  together  with 
actual  daily  practise  in  writing. 

“Writing  for  a  newspaper,  under 
proper  criticism,  is  the  best  way  for  any 
student  to  learn  the  use  of  the  English 
!  language.’’  declares  Professor  Thorpe, 
i  “High  school  students  will  learn  to  apply 
correct  principles  of  writing  more  quick¬ 
ly  in  a  newspaper  class  than  in  a  theme¬ 
writing  class,  and  at  the  same  time  they 
are  dealing  with  facts  of  daily  life  that 
I  awaken  keener  interest  in  such  allied 
I  subjects  as  history  and  economics. 

“I  am  confident  that  within  ten  years 
the  major  portion  of  English  composi¬ 
tion  will  be  taught  high  school  students 
with  the  newspaper  as  a  text-book.  The 
boy  who  has  learned  to  write  a  column 
of  news  for  his  local  paper  has  not  only 
learned  to  see  what  is  going  on  and  to 
judge  quickly  and  fairly,  but  also  to  tell 
the  story  simply,  clearly  and  accurately — 
he  has  mastered  the  practical  use  of 
English.” 

The  department  of  journalism  is  help¬ 
ing  the  Kansas  schools  in  the  establish¬ 
ment  of  newspaper  courses  by  furnish¬ 
ing  outlines  for  such  work  and  advice 
as  to  teaching  methods.  Excellent  work 
is  being  done  in  some  cases  by  teachers 
who  have  had  only  slight  newspaper  ex¬ 
perience,  if  any.  When  necessary  an  in¬ 
structor  from  the  university  department 
visits  the  school  for  consultation  with 
the  teachers. 


International  Factory  Is  Busy. 

The  new  factory  of  the  International 
Typesetting  Machine  Co.  is  now  in  full 
operation  and  employing  750  men,  who 
are  turning  out  fifty  ‘Tntertypes’’  a 
month  and  supplies  in  proportionate 
quantities.  The  manager  reports  that  so 
many  orders  have  been  received  for 
early  shipment  that  it  will  be  some  t’me 
before  these  can  be  filled.  By  greatly 
increasing  the  expected  output  they 
hope,  however,  to  make  all  shipments 
within  sixty  days  of  receipt  of  order. 


thev  were.  The  ones  I  have  known  who 
did  big  things  were  fine,  clean  and 
wholesome-minded.  George  Fitch  is  an 
example  de  luxe  of  this.  No  better  or 
more  infatuatedly  single-hearted  hus¬ 
band  and  father  can  be  fbund.  His  joy 
in  the  success  that  is  headed  toward  him 
is  about  nine-tenths  on  his  wife’s  and 
children’s  account.  If  he  couldn’t  share 
the  glory  and  the  emoluments  with  them, 
i  it  would  be  Dead-Sea  fruit  to  George. 
fitch’s  newspaper  training. 

Years  ago,  after  he  had  finished  at 
Knox  (see  “.\t  Good  Old  Siwash”),  he 
went  through  the  usual  literary  green 
sweats.  His  admixture  of  Scandina- 
'  vianism  or  some  other  influence  gave 
him  a  practical,  non-bohemian  turn.  He 
worked  on  newspapers  at  whatever  of¬ 
fered.  On  the  Council  Bluffs  Nonpareil 
I  he  at  length  did  things  that  showed,  to 
i  the  discerning  and  near-discerning,  great 
promise.  After  a  while  he  landed  on  the 
I  Peoria  Herald-Transcript,  near  his  na- 
I  tive  heath ;  and  somehow  or  other,  he  be- 
■  ing  married  and  the  preliminary  bouts 
I  with  fate  having  been  finished,  the  main 
I  fight  was  on.  And  so  fit  was  Fitcb  that  no 
I  obstacle  has  been  able  to  stay  two  rounds 
in  the  ring  with  him. 

I  His  friends  at  long  range,  who  have 
!  only  read  his  college  yarns,  his  motor- 
'  boat  stuff,  his  stories  full  of  whimsically 


and  gratifyingly  into  the  roomy,  pillared 
vestibule  of  his  own. 

STANDING  ON  TIPTOE.  j 

Nobody  else  is  so  proud  or  so  sure  of ! 
him  and  of  his  past  and  future  success 
as  are  those  who  used  to  believe  them-  j 
selves  his  equals,  but  who  are  now 
standing  jocundly  on  tiptoe  trying  to 
reach  Fitch’s  feet — not  to  drag  him 
back,  but  with  the  fond  hope  of  boo,sting 
him  still  higher.  He  can  never  go  fur- : 
ther  than  our  close  knowledge  of  the  : 
man  makes  us  believe  to  be  his  true ; 
niche.  Familiarity  never  breeds  con- 1 
tempt  where  there  is  nothing  contempt-  1 
ible  either  in  the  subject  or  the  object. 


Pan-American  JoumalisU  to  Meet. 

The  organization  of  a  Pan-American 
Congress  of  Journalists  has  taken  con-  i 
Crete  form  since  the  visit  of  Senor 
Hebequer,  editor  of  the  Buenos  Aires 
(Argentine)  Nacion,  to  Rio  de  Janeiro, 
Brazil.  The  Associaqao  de  Imprensa 
has  taken  up  the  matter  and  arrange¬ 
ments  are  now  well  on  the  way  for  the 
first  congress,  which  is  scheduled  to 
meet  in  Rio  de  Janeiro  on  July  4,  1913. 

Charles  A.  Both,  editor  since  1865 
of  the  semi-weekly  Monroe  (Wis.)  Sen¬ 
tinel,  established  in  1851,  has  announced 
the  suspension  of  the  publication. 


Postal  Riders  and  Raiders. 

The  Independent  Postal  League  of 
Chicago,  an  organization  having  for  its 
object  “greater  efficiency  in  the  adminis¬ 
tration  of  postal  affairs,”  has  just  is¬ 
sued  a  360-page,  cloth-bound  volume, 
“Postal  Riders  and  Raiders,”  by  the 
Man  on  the  Ladder  (W.  H.  Gantz). 
This  is  a  timely  and  exhaustive  study  of 
the  postal  situation  in  relation  to  the 
publishers  and  printers  of  the  country, 
and  champions  the  cause  of  the  press 
with  no  unsteady  hand.  'There  is  much 
valuable  information  in  this  book  about 
the  postal  law,  parcels  post,  postal  rates, 
etc.,  which  publishers  will  find  helpful 
and  stimulating.  The  volume  merits  the 
thoughtful  attention  of  all  in  the  field. 


Newspaper  Sues  Banker  for  Label. 

The  publishers  of  the  Evansville 
(Ind.)  Journal-News  entered  suit  in  the 
Circuit  Court  last  week  against  Charles 
F.  Smith,  president  of  the  Mercantile 
Trust  Co.,  of  that  city,  for  $25,000,  for 
alleged  libel.  The  complaint  alleges  that 
Smith  accused  the  Journal-News  of  be¬ 
ing  the  corrupt  organ  of  a  political  ma- 
ehine  composed  of  public  servants  and 
officials  “who  dishonestly  and  corruptly 
prey  upon  the  people  of  Evansville  for 
the  purpose  of  gaining  dishonest  re-, 
wards.” 
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BRISBANE  ON  EDITORIAL  WRITING. 

Tells  the  Pulitzer  School  of  Journalism  Students  That  the 
Newspaper  Is  to  Our  Civilization  What  the  Public 
Square  at  Athens  Was  to  That  City — Four 
Things  the  Editorial  Can  Do. 


Arthur  Brisbane,  of  the  New  York 
Journal,  speaking  on  “The  EklitoriaJ 
Writer’s  Opportunity”  to  the  School  of  ■ 
Journalism  at  Columbia  University  on 
Monday  afternoon,  Nov.  11,  said: 

“I  am  very  glad  to  be  talking  to  young 
men  and  women  who  will  probably  be 
talking  to  millions  of  human  beings  long 
after  I  stop  In  reading  a  paragraph  of 
Voltaire’s  Philosophical  Dictionary,  I 
was  struck  by  the  statement  that  he  did 
not  write  for  statesmen  because  their 
opinions  were  already  formed,  but  that 
he  wrote  for  the  young  that  they  might 
he  familiar  with  his'ideas  and  that  those 
ideas  planted  in  their  brain  might  live. 
.\fter  Voltaire  had  worked  eighty-four 
years,  the  seed  planted  fifty  years  before 
resulted  in  the  French  revolution  and 
l)etter  government  throughout  the  world. 

"1  wish  every  one  of  the  men  in 
tile  School  of  Journalism  could  have 
-een  Joseph  Pulitzer.  He  came  to 
.\m.rica  without  a  penny,  without  op¬ 
portunity,  with  a  fair  education.  Rut 
he  had  an  extraordinary  power  for 
work.  He  did  a  great  deal  for  this 
country,  he  establishec^  real  journalism, 
journalism  that  talks.*  Joseph  Pulitzer 
was  a  man  of  courage,  a  man  unbought 
and  unbuyable 

THE  M.SN  WHO  C.SNXOT  BE  BOUGHT. 

“.Any  man  who  respects  himself  can¬ 
not  be  bought  by  another  man’s  money, 
but  the  dangerous  form  of  dishonesty  is 
being  bought  by  one’s  own  money.  The 
honor  that  is  rare  is  the  honor  of  the 
man  who  cannot  be  bought  by  his  own 
money.  Mr.  Pulitzer  would  not  invest 
one  dollar  in  a  gas  company,  a  street 
railway  or  any  of  the  franchised  com¬ 
panies  of  this  city.  Not  that  he  did  not 
have  the  opportunity.  .Any  of  them 
would  have  l)een  glad  to  have  the  influ¬ 
ence  of  such  a  man  back  of  them,  but  he 
knew  it  was  his  duty  to  be  unbiased. 

“I  have  b  en  writing  for  newspapers 
twenty-seven  years.  I’ve  been  at  the 
head  of  each  newspaper  I  was  on,  and 
while  I  was  head  each  had  the  largest 
circulation  of  any  in  the  city.  I  hope 
that  will  be  the  most  conceited  thing  I 
shall  say,  but  I  ought  to  know  some¬ 
thing  about  newspaper  writing.  Writ¬ 
ing  jPor  a  newspaper  is  simply  talking 
wholesale.  The  opportunity  of  the 
writer  is  the  opportunity  to  put  his 
thought  into  the  mind  of  another.  When 
you  begin  to  write,  it’s  like  taking  the 
shell  off  a  cocoa  nut.  The  cocoanut  is 
there,  but  you’ve  got  to  go  through  the 
shell  to  get  it.  You  have  got  to  take 
the  shell  off  your  own  consciousness. 

“It  must  become  your  habit  to  make 
without  effort  sentences  that  can  be 
easilv  understood.  You  must  write  as 
readily  as  you  talk.  You  must  learn  the 
trade  of  writing;  it  is  just  as  much  a 
trade  as  any  other.  You  must  get  to  the 
point  where  thought  and  word  gu  to¬ 
gether.  The^real  thing  is  to  know  it 
all  and  not  say  it.  The  prize  fighter  does 
not  come  into  the  ring  and  exhibit  beef 
steaks  to  show  his  familiarity  with  them. 
He  comes  into  the  ring  and  shows  what 


The  Biggest  Value  in  New  En'^aod 

A  QwKtj  QaaatitT  CoabioatioD 
that  CaMMt  be  Excelled. 
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THE  BOSTON  TRAVELER 
AND  EVENING^  HERALD 

Combined  Circulation  Morning  and  After¬ 
noon  exceeds  280,000  copies  per  day. 

Each  month  shows  remarkable  gains  in 
I.x>cal  and  Foreign  Advertising. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 

(Sole  Foreign  Representatives) 
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the  beef  steaks  have  done  for  him. 
When  you  write  you  must  show  what 
the  intellectual  beef  steaks  in  the  library 
have  done  for  you. 

DEI.IBEK.VTE  WRITING  BEST. 

“The  French  poet.  Roileau,  wrote  a 
letter  to  Racine,  encouraging  him,  to , 
which  Racine  replied  that  he  wrote  his 
verse  very  easily.  Roileau  answered :  ‘I 
hop?  to  teach  you  to  write  it  with  great 
dithculty.’  The  moment  you  begin  to 
write  with  difficulty,  you  are  heginning 
to  think.  If  you  are  not  tiring  yourselF 
your  writing  is  not  worth  much. 

“The  chance  to  say  something  is  the 
editorial  writer’s  opportunity.  Looked 
at  from  the  point  of  view  of  the  edito¬ 
rial  writ.r,  the  newspaper  is  to  our 
civilization  and  big  nation  what  the 
public  square  at  -Athens  was  to  that 
little  city  and  little  civilization.  The 
printed  word  does  for  our  entire  nation 
what  the  spoken  word  did  for  .Athens, 
^’ou  can  talk  to  millions  of  people  in 
a  day. 

“The  best  description  of  newspaper 
work,  and  a  very  early  expression  also 
of  foolish  misunderstanding  of  news¬ 
paper  work  may  be*  found  in  one  short 
quotation  from  Schopenhauer’s  essay. 
Some  Forms  of  Literature :’  ‘The 
newspaper  is  the  second-hand  in  the 
clock  of  history :  and  it  is  not  only 
made  of  baser  metal  than  those  which 
point  to  the  minute  and  the  hour,  but 
it  seldom  goes  right.  The  so-called 
leading  article  is  the  chorus  to  the  drama 
of  passing  events.  Exaggeration  of 
every  kind  is  as  essential  to  journalism 
as  it  is  to  the  dramatic  art ;  for  the 
object  of  journalism  is  to  make  events 
go  as  far  as  possible.  Thus  it  is  that 
all  journalists  are,  in  the  very  nature  of 
their  calling,  alarmists;  and  this  is  their 
way  of  giving  interest  to  what  they 
write.  Herein  they  are  like  little  dogs; 
if  anything  stirs,  they  immediately  set 
up  a  shrill  bark.  Therefore,  let  us  care¬ 
fully  regulate  the  attention  to  be  paid  . 
to  this  trumpet  of  dang.r,  so  that  it  may 
not  disturb  our  digestion.  Let  us  rec¬ 
ognize  that  a  newspaper  is,  at  best,  but 
a  magnifying  glass,  and  very  often 
merely  a  shadow  on  the  wall.’ 

THE  SECOND  H.\ND  OF  HUMANITY. 

“The  hour  hand  moving  slowly  is  his¬ 
tory  itself,  represented,  say,  by  Gibbon. 
The  minute  hand  is  the  dull  quarterly 
or  review.  The  second  hand  rushing 
around  with  a  great  fuss  is  the  news¬ 
paper.  The  newspaper  is  the  food  of  the 
individual ;  and  if  the  newspaper  is  the 
second  hand  on  the  clock  of  history,  the 
individual  is  the  second  hand  on  the 
clock  of  humanity.  The  nation  i.s  the 
’  minute  hand,  the  race  the  hour  hand. 
If  the  newspaper  exaggerates,  it  is  be¬ 
cause  it  is  the  food  of  the  second  hand 
of  humanity.  The  second  hand  must 
move  rapidly,  and  the  individual  must 
think  rapidly,  or  nothing  can  be  accom¬ 
plished  in  a  single  life-time. 

“There  are  four  things  an  editorial 
can  do.  First,  the  editorial  can  teach, 
the  most  important  and  most  difficult 
thing  to  do.  Secondly,  the  editorial  can 
attack,  the  easiest  and  most  unpleasant 
thing  to  do.  Thirdly,  the  editorial  can 
defend,  and  next  to  teaching,  this  i.s  its 
most  important  task.  Lastly,  the  edito¬ 
rial  can  praise.  When  you  write,  defend 
first  the  weak  and  then  the  new  idea 
The  man  who  can  fight  against  the  ridi¬ 
cule  of  his  ideas  can  succeed.  For  the 
nresent.  we  have  an  ignorant  nation. 
The  newspaper.s  can  teach :  they  can 
give  as  much  as  the  people  will  take  day 
by  day.  They  can  drop  knowledge  just 
as  the  clouds  drop  rain.  Keep  giving 
drops  and  you’ll  teach. 

NOT  A  SHADOW  ON  THE  WALL. 

“The  newspaper  is  not  a  shadow  on 
the  wall,  though  some  of  our  news¬ 
papers  are  shadows  of  what  they  ought 
to  be.  Newspapers  are  mirrors,  they 


reflect  the  public,  some  accurately,  some 
inaccurately.  Sometimes  when  we  hold 
up  an  accurate  reflection,  people  don’t 
like  it  and  want  to  break  the  paper.  But 
I  say,  ‘If  you  don’t  like  the  reflection, 
don’t  break  the  mirror,  but  change  your 
face.’ 

“Nobody  wants  to  know  what  you 
think.  People  want  to  know  what  they 
think.  If  I  see  a  baby  crying,  and  go  to 
tell  him  what  I  think  of  it.  that  baby 
won’t  listen  to  me,  but  if  I  can  find  the 
pin  that’s  sticking  in  him.  I’m  the  man 
for  that  baby.  If  you  can  find  the  pin 
that’s  sticking  into  the  public,  then  you 
are  the  man  for  that  baby.  If  you  arc 
very  nice  about  it,  he  may  afterwards 
let  you  tell  him  a  little  of  what  you 
think. 

“The  man  who  picks  up  a  newspaper, 
must  see  it;  and  so  the  first  essential  in 
writing  is  to  make  what  you  write  pre- 
s.nt  itself  forcibly  to  the  eye.  Secondly, 
the  newspaper  is  to  be  read,  and  so 
make  your  writing  easy  to  read,  that  a 
man  may  read  it  as  easily  as  not. 
Thirdly,  what  is  read  must  be  under¬ 
stood  ;  and  so  make  your  writing  clear. 
Lastly,  the  man  who  reads  must  b?  con¬ 
vinced  ;  and  so  be  sincere.  The  way  to 
convince  others  is  to  be  yourself  con¬ 
vinced. 

HOW  TO  ATTRACT  ATTENTION. 

"The  same  thing  can  be  done  in  two 
ways.  If  you  do  it  one  way,  you  are 
only  one  of  a  thousand  others;  if  you 
do  it  the  other  way  you  are  the  one 
mail,  or  the  one  of  a  few  men,  who 
will  attract  attention.  -A  few  days  ago 
there  was  in  the  papers  an  attack  by 
Rabbi  Hirsch  on  Moses  and  the  dietary 
laws  of  the  Jews.  An  editorial  based  on 
this  attack  might  be  headed  ‘.Analysis  of 
the  Dietetic  Teachings  of  the  .Ancients,’ 
and  nobody  would  read  it.  .Another 
heading  would  be,  ‘Be  Kind  to  Poor  Old 
Moses;  He  Had  no  Icebox.’ 

“I  want  to  make  a  comparison  be¬ 
tween  the  newspaper  and  the  church. 
The  newspaper  or  the  church  or  the  in¬ 
dividual  that  does  anything  new,  offends, 
if  only  because  it  compels  people  to 
think  in  a  new  fashion,  to  use  a  new 
part  of  the  brain.  Before  the  Civil  War 
an  Episcopal  Church  in  New  Jersey 
wanted  a  frontispiece  for  a  prayer  book. 
In  the  picture  drawn  by  a  young  artist, 
among  the  people  at  the  feet  of  the 
Saviour,  was  a  slave.  The  church  ob- 
,  jected  to  this,  because  it  might  be  con¬ 
strued  as  having  some  significance  in  re¬ 
gard  to  the  Slavery  question.  It  was 
unbecoming  for  the  church  to  take  a 
hand  in  politics. 

BEECHER  A  YELLOW  JOURNALIST. 

“At  the  same  time,  Henry  Ward  Bee- 
;  cher  put  up  a  young  slave  girl  in  the  pul- 
,  pit  and  sold  her  for  money  to  be  used  in 
the  abolition  of  slavery.  She  brought 
a  thousand  dollars ;  the  money  was  used 
for  the  cause  of  abolishing  slavery,  and 
in  a  short  while  there  was  no  slavery. 
He  was  the  yellow  journalist  of  the 
church.  By  the  time  you  get  old  enough 
for  people  to  ask  you  to  talk  to  them, 
the  yellow  journalism  of  to-day  will  be 
the  oldfogy  journalism,  and  I’ll  be  at¬ 
tacking  you  for  subverting  the  customs 
i  of  the  fathers.” 

j  Mr.  Brisbane’s  address  was  frequently 
I  interrupted  by  the  laughter  and  applause 
of  an  audience  which  crowded  Earl 
!  Hall  to  the  doors.  Many  were  unable  to 
j  obtain  admission.  The  lecture  is  one 
of  a  series  of  public  lectures  given  at 
four  o’clock  each  Monday  afternoon. 


The  lecture  next  Monday  (Nov.  18)  is 
on  “Writing  for  the  Press,”  by  Rollo 
Ogden,  of  the  New  York  Evening  Post. 


When  you  buy  space 
Buy  Live  Space 

— Space  in  a  newspaper  that  is 
WINNING,  a  paper  that  has  the 
respect  and  confidence  of  its  readers, 
one  that  goes  to  the  class  of  homes 
you  want  to  reach  every  evening  and 
produces  results. 

The  Paterson  Press 

is  a  real  newspaper 

and  the  onlv  one  in  Paterson,  N.  J., 
that  is  RE.ALLY  GROWING. 

Press  Chronicle  Co. 

W.  H.  Bryant,  Gen.  Mgr. 

I’avne  &•  Yol-ng,  New  York  and  Chicago. 


I  NATIONAL  ADVERTISERS 

I  To  cover  Boeton  will  incluile  in  their  schedule 

THE  CHRISTIAN  SCIENCE  MONITOR 

A  Daily  Newspaper  for  the  Home 

The  following  comparative  table  of 
national  advertising  In  agate  lines 
published  in  Boston  daily  papers  in 
October.  1912,  measured  upon  the 
basis  of  advertising  which  is  accept¬ 
able  to  The  Monitor,  tells  the  story: 


Transcript  . 44,110 

Monitor  . 42,490 

Post  . 40,995 

Oloha  . 35,895 

American  . 37,950 

Herald  . 35,770 

Journal  .  7,825 

Traveler  . .6,320 

Becord  . 6,000 


Tlie  Monitor  Is  read  in  medium 
and  high-class  homes  throughout 
Greater  Boston  and  its  suburbs.  In¬ 
clude  it  in  your  next  list. 

THE  CHRISTIAN  SCIENCE  MONITOR 
Fslaosth  sad  St.  Pssl  St.,  Bsstoa 

•1029  Metropolitan  Bldg.  750  Peoples  Gas  Bldg. 
New  York  Chicago 

23-20  Amberley  House 
Norfolk  St.,  Strand,  London,  W.  C. 


Detroit  News  (evenings)  .  over  140,000 
Detroit  News  Tribune  (weekday)  “  22,000 
Total  Daily  Circulation  ...”  162,000 
Sunday  News  Tribune  .  .  .  “  100,000 

Valuable  Pointers  for  Advertisers  Wish¬ 
ing  to  Cover  Detroit  and  Michigan 

1st.  The  above  daily  papers  have  more  cir¬ 
culation  than  all  other  Detroit  dailies 
combined. 

2d.  More  copies  of  the  News  sold  daily  in 
Detroit  than  there  are  accounts  on  the 
Water  Board  books. 

8d.  The  News  covers  the  towns  surrounding 
Detroit  as  thoroughly  as  the  city  itself. 
In  many  Michigan  towns  there  are 
more  subscrihers  to  the  Detroit  News 
than  to  their  own  local  papers. 

4th.  The  News  receives  over  one-half  the 
entire  advertising  appropriation  in  De¬ 
troit  week-day  papers,  three  competi¬ 
tors  dividing  the  balance. 

5th.  The  Sunday  News  Tribune  has  20,000 
more  net  paid  circulation  than  its  only 
competitor. 

6th.  The  Sunday  News  Tribune  is  the  only 
Detroit  Sunday  paper  which  permitted 
examination  by  the  A.  A.  A.  auditor 
when  last  in  Detroit. 


®1)«  (Sbening  Tiisatnsiit  “Home'‘NX?S;?2'* 

It  is  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day”  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns  in  poor  buyers. 
Results,  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis- 
;  consin.  Our  readers  DO  read  the  advertisements  BECAUSE  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable  or  questionable 
I  advertising. 

Our  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  “Worth  While”  home 
j  in  which  this  paper  will  be  invariably  found. 

I  THE  MILWAUKEE  EVENING  WISCONSIN 

I  JOHN  W.  CAMPSIE,  BusineM  Manager 

New  York  Office:  6024  Metropolitan  Bldg.  Chicago  Office;  Peigile’a  Gas  Bldg, 

i  CH.AS.  II.  EDDY,  Representative.  EDDY  &  VIRTUE,  Representatives. 

Telephone.  Gramercy  4211.  Telephone,  Central  8486. 
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PRESS  ASSOCIATIONS. 

Visiting  officials  of  the  Imperial  Mys-  i 
tic  Shrine  were  guests  of  the  Ehillas 
(Tex.)  Press  Club  at  a  dinner  last 
week.  At  the  business  session  which  : 
followed,  plans  were  started  for  secur-  ; 
ing  permanent  quarters  for  the  club  and  : 
the  amending  of  the  constitution  to  ; 
place  it  on  a  more  secure  financial  basis. 
A  committee  of  five  was  appointed, 
which  will  make  its  recommendations  at 
the  December  meeting  and  make  it  pos-  ; 
sible  for  the  organization  to  begin  the 
new  year  in  its  own  rooms. 

The  Houston  (Tex.)  Press  Club  has 
moved  into  larger  quarters  where  the 
Big  Blue  Pencil  was  hung  out  last  week 
as  a  sign  to  the  passer-by.  The  decora¬ 
tions  are  gold,  green  and  white,  with 
newspaper  mats  from  the  Houston  . 
Chronicle,  the  Post  and  the  Galveston  | 
News,  etched  in  gold,  covering  the  ^ 
walls.  I 

The  Press  Club  of  Chicago  has  of-  i 
fered  a  prize  of  $10  in  cash  for  the  best  ' 
short  story  of  2.000  words,  which  shall 
be  submitted  during  the  next  few  weeks. 
The  only  restriction  is  that  competitors 
shall  be  residents  of  Cook  County.  Sto-  : 
ries  not  winning  are  to  become  the  prop¬ 
erty  of  the  club’s  paper.  The  Scoop,  un¬ 
less  their  return  is  requested. 

“Political  Follies  of  1P12.’’  a  burlesque  1 
of  dialogues  and  situations  that  brims  ; 
with  mirth,  laughter  and  satire,  drawn 
from  the  recent  political  campaign,  was 
produced  before  a  large  audience  in  the 
Salt  Lake  City  (Utah)  Theater  by  the 
Press  Club  last  week.  I 

FROM  CLOVER  LEAF  FIELD. 

^\^  C.  Robertson  is  coming  from  the 
Philadelphia  News-Post  to  be  man-  . 
aging  editor  of  the  Minneapolis  Daily  | 
News,  a  position  which  has  heretofore  ! 
been  combined  with  that  of  editor.  Mr.  i 
Robertson  started  his  newspaper  career  1 
on  the  Toledo  News-Bee.  I^ter  he  was  ! 
on  the  Denver  Express  and  the  Wash-  ; 
ington  staff  of  the  United  Press.  | 

Miss  Edith  Locke,  society  editor  of  j 
the  Omaha  Daily  News,  was  one  of  the  ! 
queen’s  maids  in  the  recent  crowning  | 
of  the  King  and  Queen  of  Ak-Sar-Ben  j 
during  the  fall  festival  at  Omaha.  j 

John  Coolev,  for  two  years  with  the  j 
editorial  staff  of  the  St.  Paul  Daily  I 
News,  is  now  editor  of  the  Minot  i 

(N.  Dak.)  Daily  Optic.  j 

-  ! 

Several  newspapers  have  been  added 
to  the  list  of  the  United  Press  North¬ 
west  Bureau,  established  in  the  St.  Paul 
Daily  News  building,  of  which  H.  E. 
Babcock  is  in  charge. 

Atlantic  City  Ad  Man  a  Suicida. 

Henry  S.  Wallace,  head  of  the  Wal¬ 
lace  Advertising  Agency  at  Atlantic 
City,  N,  J..  and  former  publisher  of  the 
Atlantic  City  Review,  committed  suicide 
at  the  Hotel  Martinique,  New  York,  on 
Monday  bv  firing  a  bullet  into  his  right 
temple.  He  left  no  explanation  of  h's 
reasons  for  suicide,  but  it  was  said  that 
business  troubles  were  undoubtedly  the 
cause. 


Detroit  Saturday  Nii[ht 

is  in  esUblUlied  lador  in  the  newspaper  liie  ol 
Detroit  and  Michigan.  Its  inlluence  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  inlluence  there  have  come  both  to 
the  readers  ol,  and  the  advertisers  in,  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  prolit. 

Foreign  Advertising  Representatives 

H.  L.  SELDEN  k  CO.  GEO.  H.  ALCORN 
Peoplet  Gaa  BMt.  Tribune  Bldf. 

CHICAGO  NEW  YORK 


CIRCULATION  PERSONALS. 

A,  P.  Goodman,  formerly  with  the 
Cleveland  Dealer,  has  succeeded  W.  F. 
Kingsbury  as  circulation  manager  of 
the  Ft.  Wayne  Record. 

E.  R.  Ragen  decided  to  go  with  the 
Springfield  (Ill.)  Register  as  circulation 
manager,  and  therefore  did  not  accept 
the  place  offered  him  by  the  South 
Bend  News-Tribune,  as  recently  an- 
ifounced. 

1).  H.  Johnstone,  formerly  with  the 
Pittsburgh  National  Stockman  and 
Farmer,  is  now  circulation  manager  of 
the  Progressive  Farmer,  at  Birmingham, 
Ala. 

T.  E.  Wood,  formerly  circulation  man¬ 
ager  of  the  Louisville  (Ky.)  Herald,  is 
now  on  the  staff  of  the  Denver  (Col.) 
Post.  - 

D.  C.  Frame,  recently  with  the  cir¬ 
culation  department  of  the  Cleveland 
(O.)  News,  has  become  circulation  man¬ 
ager  of  the  Denver  (Col.)  Times. 

Psychology  and  Common  Sense. 

Before  the  Twenty-third  Street  Y. 
.VI.  C.  -A.  Class  in  .Advertising  on 
Wednesday  evening,  Nov.  fi,  J.  M.  Til- 
clen,  secretary  and  advertising  mana.ger 
of  the  .American  Sanitary  \\  orks.  dis¬ 
cussed  “Psychology  and  Common  Sense 
in  .Advertising.”  In  a  familiar  and 
easy  way  Air.  Tilden  showed  that 
psychology,  in  its  relation  to  advertis¬ 
ing,  is  simply  the  study  of  the  means 
by  which  the  mind  is  influenced. 
Psychology  is  in  fact  common  sense. 
Mr.  Tilden  pre.  ented  by  means  of  lan¬ 
tern  slides  a  number  of  advertisements 
which  he  proceeded  to  criticise  from  a 
psychological  standpoint.  The  lecture 
was  well  received  by  the  students  who 
heartily  applauded  the  speaker  at  the 
close. 

Judge  Card  Elected  to  Congress. 

One  of  the  new  Congressmen-elect  in 
Ohio  is  Judge  Warren  Gard,  brother  of 
Homer  Gard,  publisher  of  the  Hamilton 
Evening  Journal.  Judge  Gard’s  father 
was  the  founder  of  the  Democratic 
paper  in  Hamilton  fifty  years  ago,  the 
paper  that  is  to-day  owned  by  Homer 
Gard.  At  that  time  the  only  paper  in 
Hamilton  was  a  weekly.  One  day  the 
Republicans  bought  it  and  over  night 
converted  it  into  a  Republican  paper. 
Left  without  a  party  paper  the  father 
of  Homer  Gard  and  Congressmon-elect 
Gard  went  to  the  neighboring  town  of 
Oxford  and  at  his  own  expense  bought 
a  country  paper,  hauled  it  to  Hamilton 
in  a  two-horse  team  wooden  wagon' and 
started  a  Democratic  paper  for  the  Dem¬ 
ocrats  of  Hamilton. 

Lynchburg  Paper  Entertains. 

The  editors  of  the  Lynchburg  (Va.) 
Progress  gave  an  “at  home”  to  its  read¬ 
ers  on  Saturday  that  brought  out  a 
crowded  attendance.  The  editorial 
rooms  were  artistically^  decorated  with 
autumn  leaves  and  vases  of  flowers.  The 
guests  were  escorted  through  the  several 
departments  and  given  an  opportunity  to 
see  how  a  newspaper  is  conducted.  Re¬ 
freshments  in  the  form  of  sandwiches 
and  punch  were  served. 

Newspaper  and  Magazine  Museum. 

The  Department  of  Journalism  at  the 
New  York  University  has  started  a 
museum  to  which  the  readers  of  The 
Editor  and  Publisher  are  invited  to 
contribute  copies  of  early  American 
newspapers  and  magazines.  Contribu¬ 
tions  should  be  addressed  to  the  Depart¬ 
ment  of  Journalism.  New  York  Univer¬ 
sity,  Washington  Square,  East,  New 
York  City. 

Printed  a  Morning  Election  Edition. 

The  Grand  Rapids  (Mich.)  News  did 
something  very  unusual  for  an  after¬ 
noon  daily  on  the  morning  after  the 
election  by  issuing  an  early  morning 
edition  and  delivering  it  to  all  its'  sub¬ 
scribers.  The  News  extra  was  the  first 
paper  on  the  streets  and  had  a  big  sale. 


Evening  Mail  Readers  Spend  Millions 
of  DoDars  Annually  for  the  Neces¬ 
sities  and  Luxuries  of  life. 

j 

The  earning  ability  of  Evening  Mail  readers  is 
enormous.  Thousands  of  families  into  which  the 
Evening  Mail  goes  pay  rentals  in  excess  of  $1200  a 
year.  This  requires  that  their  incomes  must  be  in  ex¬ 
cess  of  $5000  a  year. 

A  very  small  percentage  of  all  of  the  families 
living  in  New  York  and  vicinity  have  incomes  in  ex¬ 
cess  of  $5000  a  year.  There  are  not  more  than  600,000 
people  in  New  York  and  vicinity  who  have  an  earning 
ability  of  $5000  or  more  a  year.  This  is  only  ten  per 
cent,  of  the  population  in  and  around  New  York. 

;  But  putting  the  earning  ability  of  every  family 

into  which  the  Evening  Mail  goes  as  only  $2500  a 
year  on  the  average,  their  combined  income  then  is 
$375,000,000,  which  is  some  money. 

!  The  proportion  of  trade  that  is  given  to  adver¬ 

tisers  who  use  the  advertising  columns  of  the  Evening 
Mail  is  very  large.  Evening  Mail  readers  are  very 
loyal  and  they  patronize  those  who  advertise  in  the 
paper,  and  the  reason  they  patronize  them  is  because 
they  are  convinced  that  the  standard  of  advertising 
printed  in  the  Evening  Mail  compels  their  confidence 
in  it. 

I 

The  amount  of  money  that  the  readers  of  the 
Evening  Mail  can  afford  to  spend,  and  do  spend, 
should  enable  every  advertiser  using  the  paper  to  get 
results  based  on  not  more  than  a  five  per  cent,  expendi¬ 
ture — that  is  to  say,  an  advertiser  spending  $5000  a 

i  year  in  the  Evening  Mail  should  get,  and  undoubtedly 
does  get,  $100,000,  or  more,  of  business  from  the 
Evening  Mail  readers. 

Does  not  an  expenditure,  or,  rather,  an  invest¬ 
ment,  in  newspaper  advertising  usually  return  the  ad¬ 
vertiser  at  least  twenty  times  as  much  as  the  sum  he 
appropriates  for  advertising?  Do  you  know  of  any 
group  of  advertisers  who  spend  on  an  average  of 
more  than  five  per  cent,  of  their  gross  business  for  ad¬ 
vertising  purposes? 

Think  it  over. 

We  feel  that  the  Evening  Mail  readers,  based  on 
their  incomes  and  their  confidence  in  the  advertise¬ 
ments  that  it  prints,  are  able  to  return  to  advertisers 
more  than  twenty  times  the  amount  they  spend 
with  us. 

lUE  EVENINGiMAa 

203  Broadway  NEW  YORK 
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CHICAGO  HAPPENINGS. 

Newspaper  Men  Elected  to  Office — 
Tbe  Gorernment  to  Push  the  Moist 
Piano  Case — Opening  of  the  New 
Hearst  Building — Standard  Avia¬ 
tion  Co.  Sues  the  Aerial  Age  for 
$25,000  for  Libel. 

(Special  Corretpondence.) 

Chicago,  Xov.  14. — Some  well-known 
Chicago  newspaper  men  were  victors  at 
the  recent  election,  Karratt  O’Hara  was 
elected  lieutenant  Rovcrnor  of  Illinois, 
and  .Alexander  McCormick  was  added 
to  the  Co(»k  County  Board  of  Commis¬ 
sioners  and  will  be  its  president.  George 
b'itch,  humorist,  was  chosen  a  State 
Kepres.ntative  in  the  Peoria  district  on 
the  Progressive  ticket. 

Barratt  O’Hara  is  one  of  the  younge>t 
men  ever  chosen  for  that  office  in  the 
I'nited  States,  being  only  thirty  years 
of  ag-.  .All  his  life  he  has  been  en¬ 
gaged  in  newspaper  or  magazine  work, 
which  he  began  when  a  boy  of  eleven. 
He  was  long  with  the  Chicago  Examiner 
and  is  now  editor  of  the  Chicago  Maga¬ 
zine. 

Alexander  .A.  McCormick  came  to 
Chicago  wh.n  a  young  man  and  en¬ 
gaged  in  the  publishing  business.  He 
was  general  manager  of  the  Record- 
Herald  from  18y.5  to  IfkCl  and  two  years 
following  was  editor  and  publisher  of 
the  Chicago  Evening  Post. 

United  States  .Attorney  James  H.  Wil- 
kerson  has  renewed  the  efforts  of  the 
Government  to  prosecute  Samuel  E. 
Moist,  piano  merchant,  for  using  the 
mails  to  defraud  by  puzzle  sch.mes  used 
in  newspaper  advertising.  .A  writ  of 
error  was  granted  by  Federal  Judge 
l.andis  on  application  of  tb?  district  at¬ 
torney.  and  the  case  will  go  to  the  United 
States  Supreme  Court.  Mr.  W'ilkerson 
declared  that  be  intended  to  fight  the 
case  to  the  highest  tribunal  and  to  pro¬ 
cure  the  Supreme  Court’s  construction 
ot  the  case. 


death  of  President  William  R.  Harper, 
who  founded  the  magazine. 

The  Aerial  Age,  a  publication  of  the 
•Aero  Club  of  Illinois,  has  been  made 
defendant  in  a  $25,000  damage  suit  filed 
in  the  Circuit  Court  by  the  Standard 
Aviation  Co.,  of  Chicago.  The  maga¬ 
zine  denounced  the  company’s  aviation 
school  as  inefficient,  for  which  the  cor¬ 
poration,  alleging  that  Otto  W.  Brodie, 
one  of  its  instructor  aviators,  has  made 
120  flights  with  pupils  as  passengers 
during  the  last  month,  asks  damages. 

.A.  A.  McCormick,  president-elect  of 
the  Board  of  County  Commissioners, 
was  guest  of  honor  Saturday  evening  at 
a  banquet  given  by  the  publishers  of 
foreign  newspapers  in  Chicago.  Twenty 
newspapers,  published  in  almost  as  many 
languages,  were  represented. 


JOURNALISTS  IN  CONGRESS. 

The  November  election  resulted  in  the  ! 
choice  of  the  follow’ing  newspaper  men 
as  representatives  to  Congress  : 

Henry  A.  Barnhart,  editor  of  the  Rochester  i 
(Ind.)  Sentinel-Democrat — Independent. 

Kdward  X.  Dingley,  editor  Kalamazoo 
(Mich.)  (lazette — Progressive. 

Victor  Murdock,  editor  Wichita  (Kan.) 
Kagle — Democrat. 

Kdmnnd  Platt,  editor  Poughkeepsie  (N.  Y.) 
Eagle—  Republican. 

E.  W.  Townsend,  former  New  York  news¬ 
paper  man,  of  Montclair,  X.  .1. — Democrat. 

W.  W  .  Bailey,  editor  of  the  Johnstown  (Pa.)  ' 
Democrat  (Dem.).  \ 

A.  H.  Wallins,  editor  of  the  Johnstown  (Pa.)  i 
Tribune. 

M.  Clyde  Kelly,  editor  of  the  Braddock  (Pa.) 
Xews-Herald  (Rep.). 

The  following  Senators  are  newspaper 
owners  and  editors: 

Joseph  I-  Bristow,  publisher  Salina  (Kan.)  : 
Journal — Republican.  i 

Gilbert  M.  Hitchcock,  proprietor  Omaha  i 
(.Xeh.)  World-Herald — Democrat. 

George  T.  Oliver,  publisher  the  Pittsburgh  | 
(Pa.)  Gazette  Times  and  Chronicle  Telegraph  | 
—  Reimblican. 

I.uke  I.ea,  (lublisher  of  the  Xashville  Ten¬ 
nessean  and  .American — Democrat. 

Hoke  Smith,  of  Georgia,  Democrat. 

William  .Mden  Smith,  publisher  of  the  Grainl  ; 
Rapids  (Mich.)  Herald  Republican. 

Isaac  Stevenson,  publisher  of  the  Milwaukee 
(.Mich.)  Free  Press  Republican.  j 


Several  thousand  per.sons  as-embkd 
election  night  in  the  new  Hearst  build- 
tng.  at  Madison  and  Market  streets  at 
the  reception  given  by  the  .American  and 
the  Examin.r.  marking  the  grand  open¬ 
ing  of  the  building.  From  early  in  the 
evening  until  long  after  midnight,  more 
than  six  hours,  the  throng  streamed  into 
the  building,  and  every  one  of  them  wit¬ 
nessed  something  that  to  the  layman  is 
almost  a  sealed  book — the  wonders  of 
a  great  metropolitan  newspaper  on  the 
night  following  a  Presidential  election. 

.At  Evanston,  the  Men’s  Club  of  St. 
Mark’s  Church,  in  the  parish  hous'’, 
Monday  evening,  enjoyed  hearing  Rich¬ 
ard  Henry  Little,  the  noted  war  cor¬ 
respondent.  humorist  and  author,  talk 
on  “Many  Things.”  Mr.  Little  went  to 
Cuba.  China  and  the  Philippines  as  wai 
correspondent  for  the  Chicago  Tribun’, 
and  was  one  of  the  few  Chicago  news¬ 
paper  men  who  were  sent  by  Chicago 
papers  to  “cover”  the  Japanese-  Russian 
war. 

Dean  Shailer  Mathews,  of  the  Divin¬ 
ity  School  of  the  University  of  Chicago,  i 
who  was  for  eight  years  editor  of  the 
World  To-tlay.  assumes  the  editorial 
management  of  the  Biblical  World,  with 
the  issue  of  January,  1913.  Professor 
Ernest  D.  Burton,  head  of  the  Depart-  | 
nient  of  Biblical  and  Patristic  Greek,  | 
has  l>een  the  editor-in-chief  since  the 
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Put  your  advertising 
for  Southern  Cali* 
fomia  in  the 

Los  Angeles  Record 

and 


San  Diego  Sun 
the  two  papers  with  the 
largest  city  circulation, 
and  you  will  be  sure  to 
get  results  and  cover  the 
field  thoroughly. 


MISSOURI  JOURNALISM  SCHOOL. 


Faculty  of  the  University  Course  for 
the  Present  Year. 

Under  the  new  requirements  of  two 
years  of  college  work  for  entrance  to  i 
the  School  of  Journalism  of  the  Uni-  ‘ 
versity  of  Missouri  the  membership  of , 
the  faculty  of  that  school  has  been  ■ 
changed.  The  new  faculty  does  not  in¬ 
clude  teachers  of  courses  offered  pri- : 
marily  for  freshmen  and  sophomores,  j 
These  teachers  are  in  the  College  of 
Arts  and  Science  of  the  University.  i 

The  journalism  faculty  now  includes  ! 
A.  Ross  Hill,  president  of  the  Univer- : 
sity;  Walter  .Williams,  dean  of  the 
School  of  Journalism  and  professor  of 
history  and  principles  of  journalism ;  i 
Frank  L.  Martin,  associate  professor  of  i 
journalism;  Charles  G.  Ross,  associate! 
professor  of  journalism;  J.  B.  Powell,: 
instructor  in  advertising;  John  D.  Law- 
son,  professor  of  newspaper  jurispru¬ 
dence;  J.  S.  Ankeney,  Jr.,  assistant  pro¬ 
fessor  of  the  theory  and  practice  of 
art ;  A.  H.  R.  Fairchild,  associate  pro¬ 
fessor  of  English,  representing  the  de-  j 
partment  of  modern  languages ;  W.  W.  i 
Charters,  professor  of  the  theory  of 
teaching  and  dean  of  the  faculty  of 
education,  representing  the  School  of 
Education;  F.  B.  Mumford,  professor 
of  animal  husbandry  and  dean  of  the 
faculty  of  agriculture,  representing  the ; 
College  of  -Agriculture ;  J.  W.  Hudson, 
assistant  professor  of  philosophy,  rep¬ 
resenting  the  department  of  philosophy  j 
and  education ;  Isidor  Loeb,  professor  1 
of  political  science  and  public  law  and 
dean  of  the  University  faculty,  repre-  i 
senting  the  University  faculty ;  N.  M. . 
Trenholme,  professor  of  history,  repre¬ 
senting  the  department  of  history  and 
political  science. 


Ethel  Smith,  the  Gary,  Ind.,  girl  fcir 
whom  Billy  Rugh,  newsboy,  gave  up  his 
life,  is  reported  to  be  improving  at  a 
hospital  where  she  is  ill  with  pneumo¬ 
nia,  brought  on  by  the  news  of  Rugh’s  i 


The  Judgment  of 
Men  Who  Know 

is  reflected  in  these  interesting  facts  concerning 
New  York’s  foremost  high  class  newspaper  — 
THE  GLOBE: 


THE  GLOBE  printed  for  the  month  of 

October,  1912 ... .  474,290  lines  of  advertising. 

October,  191 1 . . . .  451,966  lines  of  advertising. 

October,  1910. .. .  404,495  lines  of  advertising. 

These  figures  show  an  increase  of  22,324  lines  of  ad¬ 
vertising  in  October,  1912,  over  October,  1911,  and  an 
increase  of  47,571  lines  of  advertising  in  the  same 
month  of  1911  over  1910.- 

New  York  merchants  and  general  advertisers  have 
thus  passed  judgment  on  THE  GLOBE  as  a  powerful 
sales  force  by  utilizing  its  advertising  columns  more 
and  more  each  year. 

The  sound  judgment  and  unbiased  business  sense 
of  these  advertisers  are  influenced  only  by  facts.  They 
know  from  experience,  results  and  actual  proof  fur¬ 
nished  them  that  THE  GLOBE  has  the  largest  quan¬ 
tity  of  the  best  quality  evening  circulation  in  New 
York  City. 


THE  GLOBE  proves  an  average  Daily  Net 

Paid  Circulation  for  October,  1912,  of. .  149,485 

THE  GLOBE  proves  an  average  daily  Net 
Paid  Circulation  for  the  year  ended 

October,  31,  1912,  of .  . . 128,383 


Get  the  lesson  these  concrete  figures  teach  clearly 
in  mind.  They  prove  that  the  clean,  high-class,  gilt- 
edge  circulation  of  THE  GLOBE  gets  business. 

Another  important  fact  that  every  advertiser  in 
New  York  City  should  memorize:  THE- GLOBE  is 
the  only  evening  newspaper  in  New  York  City  (ex¬ 
cepting  THE  WORLD)  that  submits  to  a  full  year 
audit  by  the  Association  of  American  Advertisers. 
Our  circulation  books  have  also  been  audited  by  N. 
W.  Ayer  &  Son  and  The  Data  Company. 

THE  GLOBE  maintains  that  AVERAGE  NET 
PAID  CIRCULATION  FOR  A  FULL  YEAR  is 
the  only  fair  and  square  basis  of  computing  circula¬ 
tion,  and  sells  its  advertising  space  on  this  basis  only. 
We  prove  a  definite  quantity  of  quality  circulation  for 
a  definite  amount  of  money. 

in@iiti» 
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By  Thomas  E.  Dockrell. 


amount  that  is  given.  Ihe  newspaper 
is  no  exception  to  the  rule,  and  its  de* 
velopment  can  only  be  proportionate  to 
the  ability  of  its  advertisers  to  get  re¬ 
sults  from  its  use. 

The  manufacturer  supplies  th’  prod¬ 
uct  and  attends  to  his  distribution,  while  the  newspaper  has  no  province, 
except  to  supply  readers  of  the  manufacturer's  advertising.  In  pro¬ 
portion  as  readers  prove  profitable  to  the  advertiser,  he  can  afford  to 
give  the  newspaper  advertising.  To-day  a  good  newspaper  does  not 
want  business  on  which  it  cannot  produce  results,  but  it  certainly  does 
want  business  on  which  it  can  produce  results,  and  the  results  which 
an  advertiser  can  get  from  a  newspaper  can  be  greatly  increased,  in 
proportion  as  his  information' regarding  hi.s  readers  is  increased. 

Let  me  tell  an  old  story  to  illustrate — it  is  very  simple,  but  it 
applies.  When  I  was  handling  the  advertising  of  a  remedy  which 
was  sold  to  sick  people  I  was  called  upon  in  my  office  in  New  York 
by  a  solicitor  representing  a  paper  in  Texas  or  California,  who  told 
me  that  his  paper  had  such  and  such  an  amount  of  circulation.  I  got 
pretty  tired  of  the  weakness  of  this  solicitation  and  asked  some  of 
them  to  give  me  some  idea  of  what  the  prevailing  ailments  were  in 
the  locality  which  they  covered. 

So  successful  was  the  result  of  this  specific  information  that  I 
asked  a  great  number  of  papers  to  give  me  similar  data.  I  still  look 
with  some  amusement  on  the  vicious  criticism  which  an  advertising 
journal  bestowed  upon  my  efforts.  The  article  showed  how  I  was 
trying  to  get  newspapers  to  carry  on  my  business  for  me,  and  warned 
them  to  treat  my  requests  for  information  with  studied  indifference. 

I,  of  course,  w'as  perfectly  right,  l)ecause  I  was  merely  asking  for 
an  estimate  of  the  newspapers  ability  to  serve,  an.  estimate  which 
was  in  no  way  conveyed  by  the  statement  of  its  total  circulation,  be¬ 
cause  a  newspaper  with  5,000  circulation  in  an  unhealthy  climate  was 
worth  more  to  me  than  a  paper  with  25,000  circulation  in  a  healthy 
locality,  where  people  were  not  sick,  and  therefore  would  not  need 
my  product. 


THOMAS  E.  DOCKRELL. 
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THE  SPACE  BUYER’S  WANTS. 


SoBM  Tking*  He  Ought  to  Know 
About  Circulation. 

That  newspapers  should  get  together 
and  guarantee  their  readers  against  loss  ; 
from  advertising  appearing  in  their  col- ' 
umns  was  suggested  by  Roy  Forsytn. 
advertising  manager  of  Manufacturers’ 
Life  Insurance  Co.,  Toronto,  in  an 
address  to  Toronto  Ad  Club  on  Tues- , 
day,  Nov.  5,  on  the  subject  “Some 
Things  the  Buyer  of  Advertising  Wants 
to  Know.” 

Mr.  Forsyth  said  the  buyer  of  adver¬ 
tising  wants  full  information  about  the 
quantity,  quality  and  nature  of  a  news¬ 
paper’s  circulation.  He  wants  to  know  , 
how  many  copies  are  sold  by  subscrip¬ 
tion;  how  many  from  street  and  news 
stands,  and  how  much  of  the  circula¬ 
tion  is  represented  by  sample  and  adver-  ; 
tisers’  copies.  He  wants  proof  of  the  | 
accuracy  of  these  figures,  also,  and  in-  j 
formation  as  to  how  the  circulation  was  ! 
secured — what  percentage  through  pre¬ 
mium  or  cut-rate  offers. 

Mr.  Forsyth  scored  the  advertising 
manager  who  accepts  the  word  of  the  | 
publisher  or  others  regarding  circula-  I 
tion.  He  said  it  was  the  duty  of  adver-  I 
rising  managers  and  advertising  solici-  j 
tors  to  know  for  themselves  that  the  \ 
statements  they  are  making  are  correct,  i 
“The  advertising  manager,”  said  he,  ! 
“who  does  not  know  what  the  circula-  ! 
tion  of  his  publication  is  has  no  right 
to  sell  advertising.” 

But  the  buyer  of  advertising  wants 
to  know  more  about  circulation  than  its 
quantit}'.  He  wants  circulation  dis¬ 
tributed  as  to  its  quantity  by  post-office 
districts,  provinces,  etc.;  as  to  its  nature  | 
by  occupations,  buying  power,  etc. 

In  conclusion  Mr.  Forsyth  said  the  ; 
buyer  of  advertising  wants  the  co-opera¬ 
tion  of  the  seller  by  the  advertising  of 
advertising  to  newspaper  readers.  This  ' 
part  of  his  address  led  to  an  animated  i 
discussion  on  the  question  of  how  far  a 
newspaper  should  go  in  advertising  its  . 
advertising.  John  M.  Imrie,  secretary  i 
Canadian  Prers  Association,  told  what  | 
this  body  had  done  in  this  connection.  I 
He  said  1,860,000  lines  of  daily  space  ! 
and  considerable  space  in  the  rural  press  | 
had  been  used  since  March  11  of  this  | 
year  to  make  the  functions  of  advertis-  1 
ing  more  generally  known  and  create  j 
greater  interest  and  confidence  in  adver-  i 
tisers  and  advertised  goods.  I 

Other  memners,  while  heartily  endors¬ 
ing  this  campaign,  said  the  newspapers 
should  go  a  little  further  and  publish  edi-  | 
torials  on  advertising  in  which  they 
would  state  that  every  advertiser  anc 
advertised  article  in  their  columns  was  ; 
worthy  of  the  full  confidence  of  the  j 
public. 


Novel  Piano  Player  Adt. 

Some  novel  and  effective  advertise¬ 
ments  put  out  by  the  Kimball  Acmelo- , 
die  Piano  Player  arc  appearing  in  the  | 
columns  of  the  Chicago  Evening  Post,  j 
of  which  Frank  R.  Hussey  is  advertis-  ! 
inp  manager.  The  series  consists  of 
thirty-six  single  column  ads.  averaging 
from  eight  to  ten  inches  in  depth.  Each 
ad  carries  at  the  top  a  silhouette  picture  ' 
representing  a  person  in  some  occupa-  ‘ 
tion — an  artist,  a  policeman,  a  college 
professor,  etc.,  of  whom  a  question  is  ! 
asked,  and  the  reply  is  given  below.  | 
The  text,  which  is  prepared  with  a 
marked  degree  of  cleverness  and  skill,  j 
is  set  in  eight  point  body  type. 


Socialist  Editor  Is  Sued  for  Libel.  I 

David  S.  Webster,  editor  of  the  Pas-  j 
saic  (N.  J.)  Issue,  a  Socialist  newspaper, 
and  candidate  for  State  Senator  at  the  ' 
recent  election,  was  held  Tuesday  on  a  , 
$500  bond  for  the  Grand  Jury  on  a 
charge  of  criminal  libel.  The  plaintiff, 
Boris  Rosenstein,  of  Buffalo,  N.  Y.. 
who  was  in  charge  of  the  recent  textile 
strike  in  Passaic,  charges  Webster  with  j 
having  published  an  article  insinuating 
that  the  former  had  betrayed  the  work-  I 
ers  of  Passaic  and  turned  them  over  to  | 
the  mill  owners. 


United 

Sunday 

Newspaper 

Magazines 

New  York  World 
Boston  Globe 
St.  Louis  Post-Dispatch 
Philadelphia  Inquirer 
Pittsburg  Press 
Indianapolis  Star 
Chicago  Inter  Ocean 
Milwaukee  Free  Press 
Des  Moines  Register  &  Leader 
Seattle  Post-Intelligencer 
Denver  Times 
San  Francisco  Call 
New  Orleans  States 
Shreveport  Times 


Woodrow  Wilson’s  Message  to  the  American  People 


Saa  Girt,  N.  J.,  Dot.  19,  1913. 

To  tbo  Votars  of  Afflorloa: 

I  as  glad  to  hava  an  opportunity  to  atata  vary 
aiaply  and  directly  why  I  an  seeking  to  be  eleot- 
ed  President  of  the  United  Sta^as.  1  feel  very 
deeply  that  this  is  not  an  aob  iHon  a  nan  should 
entertain  for  his  osn  sake.  Hb  must  seek  tc 
serve  a  oause,  and  must  know  very  clearly  shat 
causa  It  Is  he  is  seeking  tc  serve. 

The  cause  I  am  enlisted  In  lies  very  plain 
to  my  osn  vies:  The  Government  of  the  United 
States,  as  nos  bound  by  the  policies  shlch  have 
become  characteristic  of  Republican  administra¬ 
tion  In  recent  years.  Is  not  free  to  serve  the 
shole  people  Impartially,  ahd  it  oi:ght  to  be  sat 
free.  It  has  been  tied  up,  shether  deliberately 
or  merely  by  unintentional  development,  slth 
particular  interests,  shlch  have  used  their  pos¬ 
er,  both  to  coi:trol  the  government  and  to  con¬ 
trol  the  Industrial  development  of  the  country. 

It  mu 'I  be  freed  from  such  entanglements  and  al¬ 
liances.  Until  it  Is  freed,  it  cannot  serve  the 
people  as  a  shole.  Until  it  is  freed.  It  cannot 
undertake  any  programme  of  social  and  eoonomio 
betterment,  but  must  be  checked  add  thsarted  at 
every  turn  by  its  patrons  and  masters. 

In  practically  every  speech  that  I  make,  1 
put  at  the  front  of  shat  1  have  to  say  the  quee- 
tlon  of  the  tariff  and  the  question  of  the  trusts, 
but  not  because  of  any  thought  of  party  strategy, 
because  I  believe  the  solution  of  these  ques¬ 
tions  to  lie  at  the  very  heart  of  the  bigger 
question,  shether  the  government  shall  be  free 
or  not.  The  government  Is  not  free  because  It 
has  granted  special  favors  to  particular  classes 
by  means  of  the  tariff  The  men  to  shorn  these 
special  favors  have  been  granted  have  formed 
greet  combinations  by  shlch  to  control  enter¬ 
prise  and  determine  the  prices  of  cosmoditles. 
They  could  not  have  done  this  had  it  not  been  for 
the  tariff.  No  party,  therefore,  shlch  does  not 
propose  to  take  asay  these  special  favors  and 
prevent  monopoly  absolutely  in  the  markets  .of  the 
country  sees  even  so  much  as  the  most  elementary 
part  of  the  method  by  shlch  the  goveivuient  Is 
to  be  set  free. 

The  control  to  shlch  tariff  legislation  has 
led,  both  in  the  field  of  politics  and  in  the 
field  of  business,  is  shat  has  produced  the  most 
odious  feature  of  our  present  political  situa¬ 
tion.  namely,  the  absolute  domination  of  poser¬ 
ful  bosses.  Bosses  caiuiot  exist  slthout  busi¬ 
ness  alliances.  With  them  politics  is  hai^ly 
distinguishable  from  business.  Bosses  maintain 
their  control  because  they  are  allied  slth  men 
sho  slsh  their  assistance  in  order  to  get  con¬ 
tracts,  in  order  to  obtain  special  legislative 
advantages,  in  order  to  prevent  reforms  shlch 
sill  Interfere  slth  monopoly  or  slth  their  en- 
loyment  of  special  exeeiptlpna.  Kerely  as  polit¬ 
ical  leaders,  not  backed  by  money,  sot  supported 
by  securely  Intrenched  special  interests,  bosses 
sould  be  entirely  manageable  and  oomparatlvely 
poserless.  By  freeing  the  government,  there¬ 
fore,  se  at  the  same  time  break  the  poser  of  the 
boss.  He  trades,  he  doms  not  govern.  He  ar¬ 
ranges,  he  does  not  lead.  He  sets  the  stags /or 
shat  the  people  are  to  do';  he  does  not  act  as 
their  agent  or  servant,  but  as  their  direotbr. 
For  him  the  real  business  of  polltioa  Is  done 
under  oover. 

The  same  means  that  sill  set  the  government 
free  from  the  influences  shlch  nos  constantly 


control  it  sould  set  Industry  free.  The  enter¬ 
prise  and  initiative  of  all  Amsrloans  sould  be 
substituted  for  the  enterprise  and  initiative 
of  a  small  group  of  them.  Jioopomlo  damooraoy 
sould  take  the  place  of  moilbpoly  and  self  lah 
management.  American  industry  sould  have  a  nav 
buoyancy  of  hops,  a  nss  energy,  a  nee  variety. 
With  the  restoration  of  freedom  sould  ooma.  the 
restoration  of  opportunity. 

Moreover,  an  administration  sould  at  last  be 
set  up  In  Washington,  and  a  legislative  regime, 
under  shlch  real  programmes  of  social  better¬ 
ment  could  be  undertaken  as  they  cannot  nos. 

The  government  might  be  serviceable  for  many 
things.  It  might  assist  in  a  hundred  says  to 
safeguard  the  lives  and  the  health  and  promote 
the  comfort  and  the  happiness  of  the  people ;  but 
It  oan  do  these  things  only  if  its  actions' be 
dlstlnterested,  only  If  they  respond  to  publlo 
opinion,  only  if  those  sho  lead  government  see 
the  country  as  a  shole,  feel  a  deep  thrill  of 
Intimate  sympathy  slth  every  class  and  every  in¬ 
terest  in  it,  knos  hos  to  hold  an  even  hand  and 
listen  to  men  of  every  sort  and  quality  and 
origin,  in  taking  counsel  shat  Is  to  be  done. 
Interest  must  not  fight  against  Interest.  There 
must  be  a  common  understanding  and  a  free  ao- 
tlon  all  together. 

The  reason  that  I  .-eel  Justified  in  appeal¬ 
ing  to  the  voters  of  this  country  to  support  the 
Demooratlo  party  at  this  erltioal  Junoture  in 
its  affairs  is  that  the  leaders  of  neither  of 
the  other  parties  propose  to  attack  the  problem 
of  a  free  government  at  its  heart.  Neither  pro¬ 
poses  to  make  a  fundamental  change  in  the  policy 
of  the  government  slth  regard  to  tariff  duties. 

It  is  slth  both  of  them  In  respect  of  the  tariff 
merely  a  question  of  more  or  less,  merely  a  ques¬ 
tion  of  lopping  off  a  little  here  and  amending 
a  little  there;  shlle  slth  the  Democrats  It  la 
a-questlon  of  principle.  Their  object  Is  to  out 
»vary  special  favor  out,  and  out  it  out  jast  as 
fast  as  It  oan  be  out  out  slthout  upsettli:g  the 
business  processes  of  the  oounti^.  Neither  does 
either  of  the  other  parties  propose  seriously  to 
disturb  the  supremacy  of  the  trusts.  Their  only 
remedy  is  to  accept  the  trusts  and  regulate 
them,  notslthstandlng  the  fact  that  most  of  the 
trusts  are  so  constructed  as  to  Insure  high 
prices,  because  they  are  not  based  upon  efflol- 
ency  but  upon  monopoly.  Their  success  lies  in 
control.  The  competition  of  more  efflolent  oom- 
petltors,  not  loaded  down  by  the  debts  created 
when  the  combinations  sere  made,  sould  embarrass 
and  conquer  them.  The  Trusts  sant  the  proteotloa 
of  the  government,  and  are  likely  to  get  It  if 
either  the  Republican  or  the  so-called  "Progree- 
slve* '  party  prevails. 

Surely  this  is  a  cause.  Surely  the  questions 
of  the  pending  election,  looked  at  from  this 
point  of  vies,  rise  Into  a  oause.  They  are  not 
merely  the  debates  of  a  oasual  party  oontest. 
They  are  the  Issues  of  Ilf*  *>>d  death  to  a  na¬ 
tion  shlch  must  be  free  In  order  to  be  etrowt. 

What  sill  natrlotlo  men  dot 


To  The  Editor  and  Publisher: 

The  above  is  a  reduced  reproduction  of  a  half  page  adver¬ 
tisement  of  the  Woodrow  Wilson  Message  that  played  so  important 
a  part  in  the  presidential  election.  This  advertisement  appeared 
on  October  37th  in  the  fourteen  newspapers^  comprising  the 
United  Sunday  Newspaper  Association  reaching  from  the  Atlantic 
to  the  Pacific  and  from  the  Gulf  to  the  Great  Lakes  it  appeared 
also  in  other  papers.  The  Campaign  Committee  deemed  it  wise  to 
use  a  full  page  in  these  publications  to  give  a  message  from 
Governor  Wilson  direct  to  the  voters  which  should  come  to  them 
only  a  few  days  before  they  went  to  the  polls.  We  feel  that  that 
message  from  Governor  Wilson  and  the  wide  publicity  given  it 
was  the  climax  of  a  successful  campaign  of  publicity.  The 
Democratic  Committee  of  1913  feels  that  the  chief  factor  in 
securing  the  victory  was  wide  publicity  and  the  publication  of 
Governor  Wilson's  Message  in  the 
United  Sunday  Newspaper  Magazines,  and 
other  publications  was  regarded  as 
the  most  effective  method  of  reaching 
most  of  the  voters  of  America. 


Chairman' Publicity  Committee  of  the 
Democratic  National  Committee. 


THE  AD  EFFICIENCY  DINNER. 


Prominent  Speakers  Discuss  Scientific 
Methods  in  Solving  Sales 
Problems. 

Charactfristic  enthusiasm  and  char¬ 
acteristic  attendance  (177  men,  to  be  ex¬ 
act)  were  the  noteworthy  features  of 
last  week’s  “Efficiency  Dinner,”  of  the 
the  Advertising  Men’s  League,  at  the 
Aldine  Club.  W.  H.  Ingersoll  presided, 


and  the  speakers  were  Melville  W.  Mix, 
of  the  Dodge  Manufacturing  Co.,  and 
Herbert  N.  Casson,  author  of  “Ads  and 
Sales.” 

Mr.  Mix  spoke  on  “The  Efficient 
Analysis  of  a  Manufacturer’s  Sales 
Problem.”  In  the  course  of  his  remarks 
he  made  the  assertion  that  twenty  mil¬ 
lion  families,  whose  average  income  is 
less  than  $700  a  year,  spend  $10  of  that 
sum  for  advertising  goods  which  bring 
them  no  food,  no  clothes  and  no  shel¬ 
ter. 


Mr.  Casson’s  topic  was  “Applying  the 
Twelve  Emersonian  Principles  of  Effi¬ 
ciency  to  Selling  and  Advertising.”  He 
maintained  that  advertising  should  and 
would  yield  to  science.  “Efficiency  is 
simply  a  higher  percentage  oi  results,” 
said  he ;  “and  surely  efficiency  with 
that  meaning  can  be  applied  to  adver¬ 
tising.” 

During  the  dinner,  Harvey  C.  Wood 
did  a  highly  effective  “stunt”  as  “The 
man  who  put  the  fish  in  efficiency.” 
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THE  STEADY  DEMAND 

for 

MULTIPLE 
MAGAZINE 
LINOTYPES 

CONTINUES 

1311  STANDARD  UNOTYPES 

were  sold  during  our  fiscal  year  ended 
Sept.  30,  1912.  This  total  includes 

639  MULTIPLE  MAGAZINE  LINOTYPES 

Orders  for  111  Linotypes  were  entered  during  October 

The  best  is  none  too  good  for 
the  trade  today  ;  therefore 

THE  MULTIPLE  LINOTYPE  WAY  IS  THE  MODERN  WAY 


All  two-letter  Linotypes  are  covered  by  patents  having  a  number  of  years 
to  run.  No  Linotype  having  twb-letter  matrices,  multiple  mageizines,  or  the  other 
improvements  which  place  the  present  machine  far  ahead  of  the  earlier  models 
can  be  used  without  the  consent  of  this  company.  Any  person  or  persons  coun¬ 
terfeiting  or  imitating  our  machinery^  or  using  such  goods,  will  be  held  strictly 
accountable  in  the  courts. 


MERGENTHALER  LINOTYPE  COMPANY 

TRIBUNE  BUILDING,  NEW  YORK 

CHICAGO:  SAN  FRANCISCO:  NEW  ORLEANS: 

1100  S.  Wabash  Ave.  638-646  Sacramento  St.  549  Baronne  St. 

TORONTO:  CANADIAN  LINOTYPE  LTD.,  35  Lombard  St. 
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PERSON AUTY  IN  THE  EDITORIAL  COLUMN. 

Is  the  power  of  the  newspaper  editorial  waning? 
is  a  question  frequently  di.scussed  among  jcurnalists 
when  they  get  tojgethcr. 

The  pessimists  declare  that  the  editorial  column 
has  seen  its  best  days  and  is  now  on  the  decline. 
They  call  to  mind  the  days  of  Horace  Greeley,  of 
Dana,  of  Raymond,  and  other  master  journalists  of 
bygone  days  and  dilate  upon  the  influence  these  edi¬ 
tors  had  upon  their  several  constituencies  and  even 
upon  the  general  public.  Some  of  us  can  remember 
when  Horace  Greeley  was  considered  the  greatest 
editor  of  his  day,  and  when  the  Tribune  was  sup¬ 
posed  by  many  to  have  been  written  entirely  by  his 
vigorous  pen.  People  bought  the  Herald  to  read 
what  Bennett  had  to  say.  They  scanned  the  columns 
of  the  Times  to  find  out  what  were  Raymond’s  views 
upon  the  burning  questions  of  the  hour.  Thousands 
of  people  were  influenced  in  their  thinking  by  thefg 
great  newspaper  men. 

The  day  of  personal  journalism  has  now  appar¬ 
ently  passed  away.  Xo  longer  do  the  men  who 
guide  the  destinies  of  the  metropolitan  newspapers 
have  a  great  personal  following.  Few  of  the  editors 
are  known  outside  of  their  own  offices.  The  only 
c*ditors  whose  names  are  famil  ar  to  the  public  are 
Watterson,  Brisbane,  Taylor,  Lawson,  Hearst  .md 
McKelway.  Few  newspaper  men  can  give  the  name 
of  the  editor  of  the  X’ew  York  Times. 

This  change  has  come  about  naturally  as  the  re¬ 
sult  of  new  conditions  that  have  arisen  in  recent 
years.  In  Greeley’s  day  the  public  at  large  was  not 
educated,  as  we  understand  the  term  to-day.  .\ 
great  majority  of  business  men  were  graduates  of 
the  public  schools.  Their  opportunit  es  for  advanced 
development  were  few.  Hence  anyone  who  pos¬ 
sessed  original  ideas  and  had  the  ability  to  express 
them  in  forcdlul  English  was  immediately  looked  up 
to  and  highly  respected.  Moreover,  the  number  of 
good  newspapers  was  limited.  The  telegraph  had 
but  recently  been  introduced,  tlie  most  of  the  news 
printed  being  sent  through  the  mails.  The  editorial 
rather  than  the  news  columns  dominated  the  news¬ 
paper. 

The  introduction  of  the  telephone,  the  linot>”pe. 
the  stereotyping  machinery  and  other  methods  for 
facilitating  the  production  of  the  daily  newspaper 
has  had  a  tendency  to  give  the  news  greater  promi¬ 
nence.  People  want  to  know  what  is  going  on  first. 
Editorials  arc  of  secondary  importance.  People  now 
think  for  themselves.  The  proportion  of  college 
men  engaged  in  business  has  enormously  increased. 
.Ml  they  ask  of  the  newspapers  is  that  they  present 
all  the  news  and  occasionally  an  editorial  ui>on  an 
important  subject. 

Whether  the  loss  of  personality  in  journalism  is 
a  good  thing  it  is  impossible  to  say.  The  space  given 
to  editorials  is  gradually  being  cut  down.  Men  say 


they  have  little  time  to  read  them.  As  a  result  the 
newspapers,  instead  of  printing  a  w’hole  page  of  ; 
editorial  matter,  are  now  content  with  two,  or  at 
the  outside,  three  columns.  Disquisit  ons  on  topics 
that  do  not  pertain  to  the  every-day  life  have  no 
place  in  such  columns.  People  want  bright,  brief, 
snappy  editorials  that  are  pregnant  with  thought  and 
expressive  of  sound  opinions. 

Editorials  are  now,  and  wc  believe  always  will  be,  . 
a  powerful  force  for  influencing  public  opinion. 
They  may  no  longer  have  behind  them  the  person-  i 
ality  of  the  editors,  but  they  still  move  men.  They 
fepresent  the  opinions  of  the  newspapers  in  which  , 
they  appear.  It’s  the  Herald,  not  Bennett,  who 
speaks. 


EDITORIAL  COMMENT 

We  learn  from  the  Kansas  City  Star  that  the 
Topeka  Ad  Club  imported  “The  Secret  of  Suzanne” 
Company  for  an  operatic  performance  in  the  To¬ 
peka  Auditorium  and  lost  $400  on  tfie  venture  be¬ 
cause  it  zvas  not  properly  advertised.  Is  it  possible 
that  the  members  of  the  Topeka  Ad  Club  were 
caught  napping  on  their  own  proposition?  Or  were 
they  averse  to  swallowing  their  own  medicine? 


The  Belfast,  Ireland,  printers,  following  the  ex¬ 
ample  set  by  their  -American  confreres,  on  Oct  30 
held  a  symposium  for  the  purpose  of  bringing  to¬ 
gether  all  of  the  members  of  the  trade  in  friendly- 
intercourse.  The  meeting,  which  was  presided  over 
by  R.  H.  H.  Baird,  J.  P.,  was  largely  attended,  and 
many  new  acquaintances  were  formed.  The  entire 
program  was  provided  by  members  of  the  trade.  It 
:  is  probable  that  these  conferences  will  be  held  once 
i  each  month  during  the  winter. 


.\mong  the  distinguished  men  who  went  down  on 
the  Titanic  was  W'.  T.  Stead,  founder  of  the  English 
Review  of  Reviews,  a  man  of  lofty  ideals  and  great 
achievements  in  the  newspaper  world.  journalists’ 
memorial  fund  is  now  being  raised  to  erect  a  monu¬ 
ment  to  his  memory  by  representative  English  and 
American  committees  of  journalists.  C.  R.  Macau- 
ley,  of  the  X’ew  York  World,  is  treasurer  of  the 
.American  committee,  and  will  welcome  subscriptions, 
small  and  large.  It  is  hoped  that  newspaper  men 
I  on  this  side  of  the  Atlantic  will  join  heartily  in  rais¬ 
ing  the  fund. 


If  we  should  undertake  to  give  accounts  of  the 
election  day  activities  of  all  the  daily  newspapers  of 
the  country  we  would  be  obliged  to  omit  everything 
else  in  this  week’s  issue.  There  wa«  not  one  of  them 
that  did  not  get  out  extra  editions,  or  display  stere- 
opticon  bulletins  or  pull  off  other  stunts  to  show  its 
public  that  it  was  eager  to  serve  it.  It  was  evident 
to  even  the  casual  observer  that  the  newspapers 
never  re|)orted  an  election  so  speedily  and  so  accu¬ 
rately  as  this  year.  This  is  illustrative  of  the  fact 
that  news  gathering  has  lieen  enormously  quickened 
during  the  la.st  decade. 


A  PAPER  THAT  HELPS. 

(From  the  Kansas  Industrialist.) 

In  common  with  many  other  self-satisfied  persons, 
the  editor  of  this  periodical  ignored,  for  years,  what 
is  known  as  the  professional  press.  The  papers  that 
told  about  papers  and  the  men  who  make  them, 
never  were  read — there  seemed  to  lie  no  reason  for 
reading  them.  But  one  day,  simply  to  be  courteous, 
a  subscription  was  sent  in  for  The*  Editor  and 
Publisher,  printed  in  X’ew  York,  and  now,  like  the 
man  who  bought  a  wooden  leg,  we  would  not  be 
without  it.  It  is  to  the  newspaper  office  what  the 
properly-written  and  well-edited  farm  paper  is  to 
the  enterprising  farmer.  It  is,  indeed,  a  wonder. 
More  than  anything  else,  though,  it  has  impressed 
upon  its  readers  in  this  case  the  fact  that  a  marvel¬ 
ously  large  number  of  interesting  things  happen  in 
the  newspaper  field — things  we  should  never  know 
about  if  it  ^lere  not  for  The  Editor  and  Publisher. 
We  have  paid  our  subscriptions,  so  this  is  free. 


WHERE  JOURNALISM  IS  TAUGHT. 

Massachusetts  Agricultural  College, 
Amherst,  Mass.,  X’ov.  13,  1912. 
The  Editor  and  Publisher: 

Referring  to  the  table  of  institutions  teaching 
journalism  as  printed  in  the  issue  of  X'ovember  9, 
may  1  suggest  that  the  University  of  Pittsburgh  is 
among  the  nstitutions  teaching  journalism?  At  least 
1  have  very  distinct  recollection  of  running  across 
mention  of  their  work  several  times.  A  year  or  so 
ago  I  came  across  a  passage  in  a  publication  that  I 
deemed  reliable  saying  that  fifteen  State  universities 
teach  journalism.  1  think  I  found  this  in  some  pub¬ 
lication  coming  from  the  Department  of  Journalism 
at  Washington  or  Oregon  University,  though  I  can¬ 
not  be  positive.  At  any  rate,  it  seemed  authoritative 
and  I  adopted  it.  I  suppose  it  meant  really,  not 
only  a  School  of  Journalism,  but  also  merely  a 
course  or  so  in  journalistic  composition. 

Six  courses  are  given  by  Ohio  State  University, 
according  to  last  year’s  catalogue.  I  was  told  also 
that  the  University  of  Texas  has  established  a 
School  of  Journalism.  Mt.  Holyoke  College  gives 
a  small  amount  of  attention  to  journalistic  writing. 
A  member  of  the- teaching  force  of  Ohio  Wesleyan 
was  here  last  spring  making  inquiries  about  the 
work  in  our  college  and  announced  the  intention  of 
iiis  own  university  to  give  some  courses  in  jour¬ 
nalism  this  fall. 

1  wish  to  thank  The  Editor  and  Publisher  for 
the  reports  of  the  lectures  at  the  Pulitzer  School. 
To  put  these  lectures  into  print  and  send  them 
abroad  in  permanent  form  is  an  exceedingly  helpful 
thing — helpful  I  think  to  the  newspaper  fraternity  as 
well  as  merely  to  the  man  who  is  trying  to  do  a 
little  something  in  teaching  new’spaper  work. 

While  I  am  speaking  about  The  Editor  and  Pub¬ 
lisher  it  may  interest  you  to  have  me  tell  you  that 
The  Editor  and  Publisher  is  about  the  first  paper 
wc  go  for  on  Saturday,  when  it  usually  reaches  us. 
By  "we.”  I  mean  my  wife  and  I.  For  if  I  don’t 
watch  her  she  is  likely  to  sneak  it  from  me  before 
I  can  get  it.  It  seems  to  me  a  mighty  good  recom¬ 
mendation  for  a  paper  that  a  woman  with  no  special 
interest  in  newspaper  work  finds  continued  interest 
in  a  periodical  devoted  to  the  profession. 

Robert  W.  Neal, 
Instructor  in  Journalism. 


JOURNALISTS  WHO  WERE  GOVERNORS. 

St.  Louis  Post-Dispatch, 

’  St.  Loui-s,  Mo.,  Nov.  11,  1912. 

The  Editor  and  Publisher: 

In  your  interesting  editorial  in  the  November  9 
issue,  captioned  "Newspapers  Men  as  Governors,’ 
you  fail  to  mention  E.  W.  Hoch,  a  newspaper  man 
who  preceded  W.  R.  Stubbs  as  Governor  of  Kansas, 
and  the  late  John  A.  Johnson,  several  times  elected 
Governor  of  Minnesota.  Also  you  omit  the  name  of 
William  R.  Painter,  editor  of  the  Carrollton  (Mo.) 
Democrat,  who  has  just  been  elected  Lieutenant- 
Governor  of  Missouri.  It  is  interesting  to  note  that 
Mr.  Painter  was  defeated  for  the  same  office  four 
years  ago  by  a  single  vote  on  the  returns,  but  con¬ 
tested  the  election  and  found  something  more  than 
fifty  votes  against  him. 

These  men  are  country  editors,  but  they  get  there 
just  the  same.  My  belief  is  that  if  you  had  the 
inclination  and  the  energy  to  run  a  fine-toothed 
com!)  through  the  unkempt  hair  of  American  history 
you  would  find  it  lousy  with  gubeniatorial  journalists. 

And,  by  the  way,  you  might  add  to  your  list  of 
institutions  where  journalism  is  taught-  the  Agri¬ 
cultural  and  Mechanical  College  at  College  Station, 
Texas,  a  State  institution.  Col.  James  Hays  Quarles, 
who  used  to  advertise  himself  as  “the  best  news- 
paper  man  in  Texas,”  and  yet  was  brave  enough  to 
permit  Mark  Twain  to  live  and  die  without  inform¬ 
ing  the  humorist  that  he,  Jim  Quarles,  was  Mark’s 
second  or  third  cousin,  is  or  was  until  recently  at 
the  head  of  the  Department  of  Journalism  at  College 
Station. 

The  Editor  and  Publisher  is  better  than  ever — 
though  I  reckon  you  know  that.  Rohertus  Love. 


November  i6,  1912, 
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PERSONALS. 


Hopewell  L.  Rogers,  business  man¬ 
ager  of  the  Chicago  I^ily  News,  was 
a  visitor  to  New  Vork  this  week. 


I'rederick  Hatton,  dramatic  editor  of 
the  Chicago  Post,  is  co-author  with , 
Mrs.  Hatton  in  "Years  of  Discretion,”  ' 
a  comedy  that  David  Belasco  presented  ; 
at  Syracuse  last  week  and  will  bring ; 
to  New  York  soon. 


Andrew  M.  Lawrence,  publisher  of  i 
the  Chicago  Examiner,  has  appointed ! 
A.  C.  Bode  assistant  publisher,  succeed¬ 
ing  A.  L.  Messing,  who  recently  resigned  : 
to  take  a  much-needed  rest  on  a  tour 
of  the  world.  Mr.  Bode  has  been  in 
charge  of  the  foreign  advertising  of  tlie 
Examiner  for  some  time. 


Warren  Worth  Bailey,  editor  of  the 
Johnstown  (Pa.)  I>eni6crat,  has  been 
elected  to  Congress  from  his  district. 


Chester  C.  Platt,  editor  of  the  Ba¬ 
tavia  (N.  Y.)  Times,  was  this  week 
appointed  by  (jovernor-elect  William 
Sulzer,'  of  New  York,  as  his  private 
secretary. 


G.  Warfield  Hobbs,  managing  editor 
of  the  Philadelphia  Public  Ledger,  de¬ 
livered  an  address  on  "Present  I>ay 
Journalism”  before  the  faculty  and  stu¬ 
dents  of  Swarthmore  College  last 
Tuesday. 


C.  B.  Winter,  formerly  of  the  Bis- 
mark  (N.  Dak.)  Tribune,  has  joined 
the  editorial  staff  of  the  Minneapolis 
(Minn.)  Journal. 


William  J.  Sproat,  former  managing 
editor  of  the  Grand  Rapids  (Mich.) 
Democrat  and  more  recently  connected 
with  the  Observer  of  that  city,  was 
elected  a  member  of  the  Michigan 
Legislature  from  that  district. 


Charles  C.  Hart,  formerly  city  editor 
of  the  Spokane  (Wash.)  Spokesman- 
Review,  at  present  secretary  to  Con¬ 
gressman  Wm.  L.  La  Follette  and 
Washington  correspondent  for  the 
Spokesman-Review,  who  conducted 
Mr.  h'ollette’s  campaign  for  re-elec¬ 
tion,  has  started  East  from  San  Fran¬ 
cisco. 


David  B.  Plum,  business  manager  of 
the  Troy  Record,  spent  several  days 
of  this  w'eek  in  New  York. 


Edwin  E.  Smith,  manager  of  the 
Meriden  (Conn.)  Morning  Record,  paid 
a  short  visit  to  New  York  this  week. 


George  I.  Long,  Sr.,  editor  of  the 
Monson  (la.)  Journal,  has  returned 
from  Rochester,  Minn.,  where  he  un¬ 
derwent  a  serious  operation,  and  will 
resume  his  work  on  the  paper. 


John  F.  Baldwin,  city  editor  of  the 
South  Bend  (Ind.)  News-Times,  has 
resigned  to  become  vice-president  of 
the  Leader  Publishing  Co.,  Benton  Har¬ 
bor,  Mich. 


IN  NEW  YORK  TOWN. 

L.  S.  Metcalfe,  formerly  Sunday  edi¬ 
tor  of  the  Chicago  Tribune,  has  l>e- 
come  Sunday  editor  of  the  Press. 


Sylvester  J.  E.  Rawling.  musical 
critic  of  the  of  the  Evening  World,  has 
returned  from  an  extended  tour  of 
Europe. 


William  Hume,  of  Philadelphia,  has 
joined  the  ship  news  department  of  the 
Evening  Mail. 


Richard  Spillane  has  resigned  from 
the  editorial  staff  of  the  Press  to  do 
free  lance  work. 


G.  A.  Young  is  at  present  in  charge 
of  the  night  city  editor’s  desk  on  the 
Press. 


WASHINGTON  PERSONALS. 

Kendrick  Scofield,  for  many  years  a 
prominent  newspaper  man  ot  this  city, ! 
has  resigned  his  position  as  member  of 
the  staff  of  the  National  News  Associa- 1 
tion  to  accept  the  secretaryship  to  Ed-  i 
ward  B.  Moore,  Commiss  oner  of 
Patents.  Mr.  Scofield  was  formerly 
connected  with  the  Boston  Globe  and 'I 
the  Philadelphia  Bulletin  bureaus. 


The  following  Washington  corre-  ; 
spondents,  who  were  in  New  York  for  ! 
the  election,  have  returned  to  the  city : 
Donald  Craig,  New  York  Herald;; 
James  P.  Hornaday,  Indanapolis  News;; 
Arthur  B.  Krock,  Louisville  Courier-  ] 
Journal ;  John  E.  Monk,  New  York  Sun ;  1 
Ernest  Knorr,  National  News  Associa¬ 
tion;  E.  A.  Fowler,  New  York  Sun; 
Worth  C.  Harder,  Associated  Press;  B. 
P.  Geddes,  George  Laughlin.  United 
Press  Association ;  Ktndrick  Scofield, 
National  News  Association;  Elmer 
Murphy,  New  York  Tribune;  Richard 
Oulahan,  New  York  Times;  J.  Fred  Es- 
sary,  Baltimore  Sun ;  Ralph  Smith,  At¬ 
lanta  Journal,  and  (jus  Hayward,  New 
York  American. 


Carl  Downing,  late  of  the  New  York 
Evening  Mail  and  now  with  the  Press, 
is  here  looking  to  the  establishment  of 
a  bureau  for  nis  paper. 


John  P.  Gavit,  recent  chief  of  the  Chi¬ 
cago  office  of  the  Associated  Press,  has 
arrived  here  to  assume  charge  of  the 
bureau  of  the  New  York  Evening  Post. 


Charles  P.  Keyser,  of  the  St.  Louis 
Globe-Democrat,  has  been  elected  a 
member  of  the  famous  Gridiron  Club. 


Eugene  Ackerman,  until  recently  of 
the  Omaha  Daily  News  and  the  New 
York  office  of  the  United  Press,  has 
joined  the  staff  of  the  United  Press  in 
this  city. 


Francis  I.  Fealy  has  been  assigned 
to  cover  the  departments  of  Justice, 
Post  Office  and  Treasury  for  the  United 
Press. 


A  daughter  has  been  born  to  Mr.  and 
Mrs.  Dudley  Harmon.  Mr.  Harmon  is 
a  member  of  the  New  York  Sun  staff, 
and  Mrs.  Harmon  was  Miss  Selina  Arm- 1 
strong  of  the  Times  before  her  mar-  | 
riage. 

William  W.  Corcoran,  of  the  Times,  | 
who  was  thrown  from  a  horse  last  week 
and  suffered  the  fracture  of  several 
bones,  has  recovered  sufficiently  to  re¬ 
sume  his  duties. 


Jacob  Waldeck,  of  the  United  Press, 
is  enjoying  a  two  weeks’  vacation  at 
his  home  in  Cleveland,  O. 


WEDDING  BELLS. 

Miss  Eugenie  Marie  Brand,  who  has 
been  a  member  of  the  business  office  | 
staff  of  The  Epitor  ^and  Publisher; 
the  past  two  years,  and  Lewis  J.  Ange-  ^ 
vine^  of  Brooklyn,  were  married  at  the 
Bergen  Point  M.  E.  Church,  Bayonne, 
N.  J.,  Monday  evening.  The  newly¬ 
weds  sailed  for  South  .\merica  on 
Wednesday  on  their  honeymoon  trip. 

Henry  Roemer,  formerly  managing , 
editor  of  the  St.  Louis  Star,  and  now 
on  the  copy  desk  of  the  New  York 
Evening  World,  and  Miss  Julia  Lun- . 
dees,  of  Red  Oak,  la.,  were  married 
Nov.  9. 


The  marriage  of  Charles  Bradley, 
telegraph  editor  of  the  Minneapolis 
Daily  News,  and  Miss  .Mice  .Arthur, 
took  place  in  that  city  on  Nov.  2. 


James  H.  Smith,  editor  of  the  Bax¬ 
ter  Springs  (Kan.)  News,  and  Miss 
Jessie  Myrick,  an  Osage  Indian  girl, 
were  married  last  week  at  Bentonville, 
Okla.,  after  a  romantic  elopement. 


William  F.  Metten,  business  mana¬ 
ger  of  Every  Evening,  Wilmington,  Del., 
and  Miss  Meta  T.  MacSorley,  were 
married  Nov.  9,  in  that  city. 


OBITUARY  NOTES. 

Walter  Williams,  Jr.,  son  oi  Dean 
Walter  Williams,  of  the  University  of 
Missouri  School  of  Journalism,  and  uni¬ 
versity"  correspondent  of  The  Editor 
AND  Publisher,  died  of  typhoid  fever 
at  Columbia,  Md.,  Nov.  8.  At  the  time 
of  his  death  he  was  a  junior  in  the 
College  of  Arts  and  Sciences,  and  the 
School  of  Journalism.  Young  Williams, 
who  showed  marked  promise  as  a  writer, 
was  correspondent  for  several  news¬ 
papers. 


Ja.mes  B.  Sykes,  for  more  than 
twenty-five  years  editor  and  publisher 
of  the  Clinton  (N.  Y.)  Courier,  died  in 
Lyons,  N.  Y.,  Nov.  8.,  aged  eighty-eight 
years.  A  widow,  one  son,  Henry  B. 
Sykes,  the  present  editor  and  owner  of 
the  Courier,  and  two  daughters  survive 
him. 


I  James  L.  Hand,-  a  veteran  newspaper 
I  man,  died  at  his  home  in  Paterson,  N.  J., 

!  on  Tuesday  last,  at  sixty-five  years  of 
age.  He  was  the  first  city  editor  of  the 
'  New  York  Star  and  the  Daily  Graphic, 
i  and  had  been  for  the  last  fifteen  years 
J  city  editor  of  the  Paterson  Evening 
'  News.  While  still  a  very  young  man, 

:  he  won  distinction  as  a  newspaper  man 
in  Washington,  D.  C.  He  became  clerk 
to  the  .American  Consul  at  Chile,  and 
;  went  from  Chile  to  Germany  and  then 
to  France,  where  he  became  secretary  of 
the  American  Legation.  In  Germany, 
;  Russia,  Italy  and  Spain  he  acted  in  a 
1  supervising  and  auditing  capacity  at  the 
i  consulates. 


W.  H.  Hubbard,  se\'enty-one  years 
old,  who  had  been  in  the  newspaper  ad¬ 
vertising  business  since  1882,  died  at 
his  home  in  Minneapalis,  Minn.,  a  week 
ago  Monday.  He  was  an  early  day  Cali¬ 
fornian,  and  was  at  one  time  an  official 
of  the  Government  at  San  Francisco. 


F'loyd  C.  Ramsdell,  brother  of 
Charles  Ramsdell,  one  of  the  organizers 
of  the  Republican  Party  in  18^,  died 
on  Nov.  7,  at  his  home  in  Denton,  Md. 
Mr.  Ramsdell  went  to  Western  Pennsyl¬ 
vania  when  a  young  man,  and,  with  his 
brother  Charles,  published  the  Meadville 
Citizen. 


Mrs.  Emily  Verdery  Battey  died  in 
Atlanta,  Ga.,  on  Nov.  3.  She  was  a 
literary  woman  of  accomplishments  and 
for  a  number  of  years,  beginning  about 
1870,  was  a  member  of  the  editorial  staff 
of  the  New  York  Sun. 


T.  F.  Briezendine,  owner  and  pub-  | 
lisher  of  the  Russellville  (Ky.)  News-  j 
Democrat,  and  a  prominent  business  | 
man  of  Kentucky,  died  of  heart  failure  j 
in  that  city  on  Nov.  3.  ; 


Max  H.  Lewis,  sporting  editor  of  the 
Muskogee  (Okla.)  Phoenix  for  many 
years,  died  last  week  after  a  long  illness. 


William  Blackwood,  the  editor  of 
Blackwood’s  Magazine,  and  a  well- 
known  publisher  and  printer,  died  Nov. 
14.  He  was  born  at  Lucknow,  India,  in 
July,  1836.  He  was  the  grandson  of 
William  Blackwood,  the  founder  of  the 
publishing  house  of  William  Blackwood 
&  Sons,  Edinburgh  and  London,  and  en¬ 
tered  the  publishing  business  in  1857. 


BUSINESS  OPPORTUNITIES 


NEW  FIELD. 

A  successful  American  publisher,  controlling 
.American  company  which  owns  two  publica¬ 
tions  in  a  prosperous  I..atin-.American  country 
and  also  a  paying  social  directory,  wants  more 
capital,  and  will  sell  substantial  interest  to  prac- 
I  tical  man  understanding  all  departments;  has 
valuable  government  contract;  none  but  trained 
men  need  apply.  Write  for  appointment  with 
I  manager.  New  York  Office,  to  “A.  B.,”  care 
The  Editor  and  Publisher. 


I  NOW  IS  A  GOOD  TIME 

I  to  buy  a  publishing  business.  Several  good 
:  chances  available.  HASRIS-DIBBLE  COM¬ 
PANY.  71  West  «8d  St.  New  York. 


Buys  nine-tenths  of  stock  of  only  daily 
newspaper  in  thriving  middle  west 
manufacturing  city.  .Annual  volume 
of  business  over  $20,000.  .After  pay- 
ii.g  two  owners’  salaries,  totaling  <50 
per  week,  showed  a  profit  of  over 
$5,000  in  year  just  ended. 

Proposition  E.  Z.. 


Newspaper  Broker 
277  Broadway  New  York 


SITUATIONS  WANTED 


Advertisemtnts  under  this  classification  wilt  cost 
Ic.  per  Word;  Display.  15c.  per  Agate  Line. 


I  AM  LOOKING 

for  a  position  with  a  newspajicr,  magazine,  ad¬ 
vertising  agent  or  advertiser  as  solicitor,  space 
buyer  or  head  of  department.  Thoroughly  ex¬ 
perienced  in  the  agency  field  and  formerly  ad¬ 
vertising  solicitor  for  local  and  foreign  publi¬ 
cations.  I  am  an  .American,  college  graduate, 
with  a  successful  past  record.  What  have  you 
to  offer?  .Address  "HARRISON,”  care  The 
Editor  and  Publisher. 


MANAGING  EDITOR. 

Young,  absolutely  first-class  man  in  every  re- 
;  spect,  desires  change;  fully  able  to  direct  suc- 
j  cessfully  every  department  of  publication;  best 
references;  now  in  charge  of  prominent  after¬ 
noon  paper.  Address  “P.  M.  G.,”  care  The 
!  Editor  and  Publisher. 


ADVERTISING  SOLICITOR, 

with  good  record  for  results,  desires  corre¬ 
spondence  with  paper  in  the  States  of  Mary¬ 
land  or  Virginia,  in  view  of  securing  a  like  po¬ 
sition;  age  32.  .Address  P.  O.  BOX  488. 
Philadelphia,  Pa. 


STENOGRAPHER. 

Young  woman  with  seven  years’  experience  in 
periodical  publishing  office,  who  is  accurate,  de- 
[  pendable  and  a  willing  worker,  desires  position; 
best  of  references.  BO.X  125,  care  The  Ed- 
iTOR  AND  Publisher. 


HELP  WANTED 


WANTED— ASSISTANT 

circulation  manager  for  one  of  the  large  dailies 
of  the  Middle  West,  preferably  a  man  in  the 
thirties.  Must  have  a  good  record.  In  replying 
tell  age,  qualifications  and  salary  e.xpecte^  AtT 
dress  “ASSIST.‘\N'T,”  care  The  Editor  and 

i’UBLISHER. 


COPY  EDITOR. 

Experienced,  metropolitan  papers;  wanted  on 
large  daily  in  Middle  States;  young,  reliable; 
college  education.  R.  S.  SIMS,  605  South  4th 
St.,  Columbia,  Mo. 


MISCELLANEOUS 


Chicago — New  York — Philadel- 
THE  BLACK  phia,  for  20  years  the  coal 
DIAMOND  trades’  leading  journaL  Write 
for  rates. 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  oi 
Printers’  machinery-  and-  supplies  on  band  for 
immediate  shipment. 

RICH  k  McLEAN. 

51  Oiff  St,  New  York. 


FOR  SALE 


FOR  SALE— PHOTOGRAPHS. 

1.000  photographs,  with  data  for  magazine  or 
newspaper  articles,  from  all  parts  of  the  world; 
all  subjects.  Send  for  complete  list  E.  L. 
BRIGGS,  Steinway  Hall  Building,  Chicaga 


FOR  SALE. 

Duplex  Flat  Bed  Newspaper  Press,  prints 
4,  6,  8,  10  or  12-page  papers  at  4,,500  per 
hour;  in  first-class  condition. 

Hoe  insetting  Web  Press,  prints  4  or  B-page 
papers  at  1.800  per  hour,  8,  10  or  12-page 
papers  at  0,000  per  hour,  with  full  complement 
of  stereotype  machinery. 

Hoe  Combination  Flat  Saw  Table  and  Trim¬ 
mer.  Saw  table  24x2454,  trimming  table  16 
inches. 

For  prices  and  further  information,  address 
WALTER  SCOTT  &  CO..  Plainfield,  N.  J. 


FOR  SALE. 

S-DECK  PRESS.  Prints  4.  6.  8,  10.  12.  14. 
16,  18,  20,  24  pages.  Overhauled  and  rebuilt. 
Will  sell  at  very  low  price. 

4-DECK  PRESS.  Prints  '4.  6.  8,  10.  12,  14. 
16,  20,  24,  28,  82  pages.  Will  be  overhauled 
and  rebuilt. 

ONE  FLATBED  PERFECTING  PRESS. 
Prints  4,  6,  8  pages.  Will  be  overhauled  and 
rebuilt. 

THE  GOSS  PRINTING  PRESS  CO.. 

Chicago,  III. 
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PRESS  IN  RIGHT  PATH. 

Dr.  Talcott  Willtamt  Declare*  There 
!•  No  Need  of  a  Law  to  Compel 
Newspaper*  to  Purge  Their  Col¬ 
umn*  of  Objectionable  Advertising 
— Robert  J.  Collier  and  Louis 
Wiley  Also  Deliver  Addresses. 

The  Sphinx  Club  dinner  at  the  W’al- 
dorf-Astoria  was  attended  by  150  men 
wbo  are  prominent  in  the  advertising 
tield.  The  speeches  were  timely  and 
interesting,  and  the  entertainment  af¬ 
forded  was  of  a  pleasing  character.  The 
new  postal  law  governing  advertising 
and  newspapers  was  severely  criticised 
by  several  of  those  who  deliv.red  ad¬ 
dresses. 

President  Collin  .\rmstrong. .  in  intro¬ 
ducing  Dr.  Talcott  Williams,  head  ot 
the  Pulitzer  School  of  Journalism,  said ; 

“We  have  heard  a  good  deal  of  the 
great  progress  that  has  been  made  in 
advertising  in  the  last  decade  or  two. 
Certainly  long  strides  in  advance  have 
been  taken  in  every  material  phase  of 
our  work,  copy,  typography,  design, 
study  of  prohltms  of  production,  of 
distribution  and  of  the  various  forms 
of  presentation,  which  include  salesman¬ 
ship  of  all  kin<ls.  Have  we  made  equally 
rapid  or  satisfactory  progress  in  morals? 
We  certainly  have  made  some,  for  stat¬ 
utes  against  fraudulent  advertising  have 
been  enacted  in  several  States,  and  are 
under  serious  consideration  in  others, 
and  effective  work  in  enforcing  them  is 
being  done  by  the  Vigilance  Committees 
of  the  Associated  .Advertising  Clubs  of 
America  and  of  the  .Advertising  Men’s 
League. 

WHAT  FOOD  LECISLATION  HAS  DO.NE. 

“Pure  food  legislation  has  rid  the 
country  of  countless  quackeries  and  de¬ 
ceptions  ;  and  now  in  a  law  that  is  far 
from  ideal,  the  Federal  Government  has 
sought  to  scotch  the  practice  of  pub¬ 
lishing  advertising  as  news  or  reading 
matter,  and  also  to  compel  publishers 
to  state  their  circulation  under  oath. 
It  seems  to  me  that  a  large  part  of  the 
moral  progress  has  been  compulsory. 
At  the  same  time  the  compelling  force 
has  consisted  of  those  who  wanted  the 
stables  cleaned  of  everything  detrimental 
to  both  physical  and  business  health. 

“There  is  unque.stionably  a  higher 
sense  of  responsibility  to  advertisers  and 
the  public  on  the  part  of  many  publishers 
than  there  was  a  few  years  ago.  .Adver¬ 
tisers  are  insisting  upon  and  getting 
more  complete  and  accurate  information 
regarding  the  volume  and  quality  of  cir¬ 
culation  and  the  value  of  the  space  they 
are  buying  than  ever  before,  and  the 
time  stems  to  be  approaching  when  the 
publisher  who  is  guilty  of  deception  re¬ 
garding  his  circulation  will  be  classed 
with  shopkeepers  who  use  short  meas¬ 
ure  and  abbreviated  yard  sticks. 

PERIODICALS  LEAD  IN  WORK. 

“The  leading  periodicals  have  weeded 
their  advertising  columns  of  objectional 
matter  more  promptly  and  thoroughly 
than  the  daily  newspapers.  Still  these, 
or  many  of  them,  acting  through  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  are  making  notable  progress  in 
abating  free  publicity  graft,  an  iniquity 
that  is  detrimental  to  every  advertising 
interest.  Advertisers  are  realizing  as 
never  before  that  accuracy  and  truthful¬ 
ness  of  statement  is  essential  to  suc¬ 


cess,  while  agents  who  would  keep  pace 
with  the  trend  of  advertising  are  keenly 
alive  to  discharging  their  obligations  to 
both  publishers  and  clients.  The  leading 
agents  of  this  city  to  the  number  of 
fifty,  formed  an  association  a  year  and 
a  half  ago.  that  among  other  things,  is 
making  important  progress  in  standard¬ 
izing  rate  cards,  securing  the  adoption 
of  uniform  circulation  statements,  and 
most  important  of  all,  has  through  per¬ 
sonal  contact  of  the  members,  materially 
advanced  the  ethics  of  competition.’’ 

Mr.  .\rmstrong  then  spoke  of  his 
coming  to  this  city  as  a  youth  and  of 
being  brought  up  in  contact  with  a  man 
who  had  extended  to  him  a  cordial  hand 
and  had  imparted  to  him  out  of  his 
own  rich  experience  knowledge  that  bad 
greatly  helped  him  in  his  struggle  to  ob¬ 
tain  a  f(K)thold.  That  gcjod  friend  was 
Talcott  Williams  whom  he  gracefully 
presented. 

l>r.  Williams  said  that  he  had  made  a 
study  of  all  the  newspapers  of  the 
L’nited  States  in  connection  with  his 
work  at  Columbia,  and  that  he  had  re¬ 
viewed  every  law  relating  to  the  pub¬ 
lishing  business  passed  within  the  last 
century.  He  was  pleased  to  discover, 
he  said,  that  he  had  found  no  law  on 
the  subject  of  purer  advertising  the 
aims  of  which  had  not  lieen  preceded  in 
practice  and  preaching  by  the  leading 
newspapers  of  the  day. 

GREAT  I.MPROVEMENT  MADE. 

“It  is  a  mistake,’’  he  said,  “to  suppose 
that  Congress  could  force  the  press  into 
the  right  path  for  sixty  or  seventy 
years.  1  scoured  all  the  papers,  and  1 
was  indeed  appalled  at  the  grade  of  ad¬ 
vertising  matter  that  the  many  ‘respect¬ 
able  newspapers’  admitted  a  few  decades 
ago,  but  I  noticed  that  the  work  of 
purging  the  advertising  columns  of  ob¬ 
jectionable  matter  has  been  steadily 
going  on  at  the  instigation  of  the  better 
papers  themselves. 

“There  never  was  a  time  when  news¬ 
papers,  as  a  whole,  showed  better  the 
independence  they  could  maintain  than 
at  the  present  time.  The  last  campaign 
witnessed  all  kinds  of  new.spapers  fol¬ 
lowing  rigorously  the  lines  which  they 
thought  right,  and  I  know  of  no  single 
instance  in  which  any  newspaper  suf 
fered  because  of  its  independence.  This 
goes  to  show  that  the  newspapers  are  on 
the  right  track  and  it  is  unnecessary 
and  unwise  to  coerce  them  in  paths  in 
which  they  have  already  taken  the 
initiative. 

ACTIVITY  OF  BUSINESS  CONSCIENCE. 

Robert  J.  Collier,  of  Collier's  Weekly, 
predicted  that  within  ten  years  all 
forms  of  objectionable  advertising  would 
be  removed  from  all  advertising 
mediums.  He  said  that  the  “business 
conscience”  would  bring  this  about  re¬ 
gardless  of  any  laws  on  the  subject.^ 

“W'e  have  made  wonderful  strides  in 
purifying  advertising  within  the  last 
fifteen  years,”  he  said.  “Honesty  in  the 
advertising  business  may  be  said  to 
water  the  very  roots  of  trade.  If  the 
uncounted  millions  can  believe  in  the 
advertisements  that  they  read,  then  the 
factories  need  never  worry,  for  they  will 
be  run  during  the  night  as  well  as  dur¬ 
ing  the  day. 

“Even  the  country  newspapers  who 
still  carry  patent  medicine  and  get-rich- 
quick  advertisements  are  no  worse  than 
Collier’s  itself  was  under  my  manage¬ 


ment  as  late  as  1897.  At  that  time  75 
per  cent,  of  the  advertisements  in  Col¬ 
lier’s  were  such  as  would  not  be  ac¬ 
cepted  in  the  best  newspapers  and  maga¬ 
zines  to-day.  Purity  in  advertising  has 
come  to  stay.” 

At  the  next  dinner  of  the  club,  to  be 
held  Dec.  10,  the  subject  of  discussion 
will  be  “Copy  and  Rates,”  in  which 
members  of  the  club  will  participate. 


Louis  Wiley,  business  manager  of  the 
New  A’ork  Times,  gave  an  interesting 
talk  on  newspaper  advertising,  in  the 
course  of  wdiich  he  said ; 

There  may  be  men  who,  while  admitting  that 
“honesty  is  the  best  policy,”  thank  Providence 
‘hey  can  do  without  it,  yet  I  am  convinced 
that  not  only  in  newspaper  enterprise,  but  in 
.  the  great  majority  of  mercantile  concerns,  high 
ethical  standards  are  followed.  Misrepresenta¬ 
tion  not  only  fails  to  permanently  attract  the 
public,  but  it  affords  no  gratification  to  him 
that  practises  it.  There  is  room  for  further 
improvement,  certainly,  but  the  disappearance 
of  even  the  last  vestige  of  ex.aggeration  is  not 
among  the  improbabilities. 

DISHONEST  ADVERTISING. 

The  newspapers  are  really  the  pioneers  of 
honest  advertising.  The  policy  of  publishing 
only  such  information  as  is  calculated  to  uplift 
the  community  and  to  suppress  the  story  hav¬ 
ing  objectionable  details,  details  of  a  debasing 
tendency,  has  been  followed  by  the  elimination 
of  advertising  matter  designed  to  delude  the 
public.  The  publisher  who  refuses  to  profit 
from  objectionable  literature  also  declines  to 
lend  the  influence  of  his  columns  to  the  hosts 
'  of  quacks  and  swindlers  lying  in  wait  for  cred¬ 
ulous  people. 

Close  the  advertising  columns  of  the  press 
to  dishonest  advertising  and  the  greatest  ave¬ 
nue  to  the  pockets  of  the  weak  and  unthinking 
is  closed.  The  publisher  who  will  not  adopt 
this  policy  is  helping  the  cause  of  deceit  and 
chicane  and  is  participating  in  the  profits  of 
the  dishonest  advertiser.  It  does  not  require 
knowledge  of  a  profound  ethical  code  or  moral 
philosophy  to  recognize  the  fact  that  the  news- 
i  paper  which  permits  fraudulent  promotion 
'  through  its  advertising  columns  assists  the 
fraud  and  participates  in  its  successful  promo¬ 
tion.  The  publisher  of  a  newspaper  who  tol¬ 
erates  this  practise  occupied  the  position  of  a 
■  receiver  who  is  protected  by  the  law  which 
sends  the  other  malefactor  to  jail. 

THE  NEW  POSTAL  LAW. 

The  postal  act,  recently  passed  and  shortly, 
I  hope,  to  be  repealed,  is  an  absurd  and  out- 
:  rageous  interference  with  the  liberty  of  the 
press  and  the  freedom  of  the  citizen.  It  is  a 
modern  representation  of  old  Roman  jiaternal. 
ism  which  meant  tyranny  in  the  guise  of  benefi¬ 
cence,  with  a  trifle  of  simulated  grandmotherly 
solicitude  thrown  in.  This  unwise  legislation 
imposes  on  newspaper  editors  the  obligation  of 
adding  the  word  “advertisement"  to  advertis- 
:  ing  matter  which  appears  as  news.  Reprehen- 
I  sible  as  is  the  practise  in  some  few  newspapers 
I  of  passing  off  advertising  matter  in  the  form 
\  of  news,  and  as  much  as  we  may  all  regret 
'  such  publication,  the  matter  is  not  one  for  gov¬ 
ernmental  interference.  It  is  purely  a  ques¬ 
tion  for  the  conscience  of  the  publisher,  and 
j  we  have  hopes  that  further  education  in  the 
I  ethics  of  the  newspaper  business  will  induce 
all  publishers  to  cease  the  practise. 

But  the  Federal  Government  has  nothing  to 
do  with  it,  and  should  be  able  no  more  to 
I  place  its  veto  on  it  than  it  should  be  compe- 
!  tent  to  dictate  the  size  of  type  or  the  color  of 
I  paper.  The  return  to  the  Roman  system  is  ob- 
j  no.vioiis  to  the  .American  spirit  of  freedom  and 
I  progress. 

!  PROTECTION  OF  THE  PUBLIC. 

The  patrons  of  advertisers  and  of  newspa- 
;  pers  alike  are  the  public,  that  dear  good  public, 
faithful  and  long  suffering.  Barnum  said  that 
I  the  people  liked  to  be  fooled,  but  in  these  days 
;  they  cannot  be  fooled  with  impunity.  The 
ethics  of  advertising  should  bind  the  merchant 
j  to  an  honest  description  of  his  w-ares.  Remem- 
'  ber  that  he  is  talking  to  the  possible  purchaser 
through  the  columns  of  the  newspaper,  the 
'  newspaper  that  prides  itself  on  the  truthfulness 
i  of  its  presentation  of  the  news, 
j  The  advertiser  «ho  misrepresents  not  only 
tries  to  delude  the  people  he  is  addressing,  but  is 
stultifying  the  medium  through  which  he  speaks. 
It  is  not  in  the  nature  of  things  for  publishers 
of  newspapers  to  investigate  the  claim  of  a 
reputable  clothier  that  he  is  now  selling  a  coat 
worth  thirty  dollars  for  eighteen  dollars-  He 
takes  it  for  granted  that  the  advertiser  would 
not  make  such  an  announcement  unless  he  had 
good  reason  for  it.  A  publisher  cannot  be  ex- 


'  pected  to  employ  a  cloth  expert  to  diagnose  the 
value  of  garments.  And  there  are,  no  doubt, 
many  occasions  on  which  real  bargains  may  be 
1  obtained  by  the  public,  ' 

i  In  any  event,  the  responsibility  rests  upon 
advertisers,  and  it  were  well  that  they  appre- 
,  ciated  the  fact  that  it  is  desirable,  under  all 
;  circumstances,  to  adhere  to  the  truth. 


The  daily  average  circtilation  of 

The  Milwaukee  Journal 


for  the  month  of  October,  1912, 
was 

73,147 


The  advertising  rate  is  still 
7  cents  fiat  per  line. 


1).  Bertolet, 
For.  Adv.  Mgr. 
1101-10  Boyce  Bldg., 
Chicago. 


J.  F.  Antisdel, 
366  Fifth  Ave., 
X  ew  V ork  City. 


GET  THE  BEST  ALWAYS! 
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]Pittaburg  Biapatrl; 

Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G.  Brooke,  Horace  M.  Ford, 

Brunswick  Bldg.,  People’s  Gas  Bldg., 

New  York  Chicago 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 


no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 


through  no  other  paper. 


Ten  Months 

Over  Half  a  Million  Lines 
Advertising  Gain 

In  ten  months  this  year  The  New  York 
Times  published  7,222,008  lines  of  adver¬ 
tisements,  compared  with  6,674,800  lines  in 
the  corresponding  period  last  year,  a  gain 
of  .547,600  lines  over  last  year,  and  the 
greatest  volume  of  advertising  ever  carried 
in  a  similar  period  by  The  Times. 

In  October  The  New  York  Times  gained 
47,186  lines,  compared  with  October,  1011, 
and  was  the  only  New  York  morning  news¬ 
paper  to  record  an  increase  in  that  month. 
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GOSS 


Tke  Fastest  Newspape 
Press  Ever  Produced 
Patented 


Prints  4,  6,  8,  10,  12,  14,  16,  18,  20,  22,  24,  28,  32,  36,  40,  44,  48  pages. 

Built  in  all  sizes  up  to  double  Octuple.  Paper  rolls  at  one  end,  presses  in  center,  folders  at  other  end, 


GOSS 


Low  Construction 

Rolls  of  paper  can  be  placed  at  end  of  press,  between  presses,  above  presses,  or  from  sub-basement. 
Prints  4,  6,  8,  10,  12,  14,  16,  18,  20,  22,  24,  28,  32,  36,  40,  44,  48  pages. 

Built  in  all  sizes  and  styles  up  to  double  Octuple,  to  fit  the  requirements  of  floor  space  and  low  ceilings. 
All  presses  constructed  so  that  additional  decks  or  sections  can  be  added  at  any  future  time. 

We  manufacture  Newspaper,  Magazine,  Color  and  Half-Tone  Presses,  and  all  kinds  of  special  rotary 
presses,  for  black  and  extra  color  work. 

All  High-Speed  Straightline  Presses  have  our  latest  inventions,  such  as: 

PATENTED  RAPID  SAFETY  PLATE  CLAMPS — One-quarter  turn  of  special  wrench  locks  the 
entire  plate. 

PATENTED  ROTARY  FOLDING  GUIDE — the  greatest  invention  of  the  age. 

PATENTED  INKING  FOUNTAINS — (Piano  key  action)  setting  all  columns  from  outside  of  press. 
PATENTED  ROLLER  SOCKETS — with  safety  lock  and  quick  throw-off. 

PATENTED  PAPER  ROLL  CHUCKS — with  automatic  roll  tighteners. 

PATENTED  CUTTING  AND  COLLECTING  CYLINDERS — Prevents  shavings  or  ribbons  on  col¬ 
lected  products. 

Ask  your  pressman  if  he  has  any  of  the  above  improvements  on  his  presses  of  other  makers. 

AND  MANY  OTHER  IMPROVEMENTS  TOO  NUMEROUS  TO  MENTION. 

ALL  LOWER  DELIVERIES  ARE  TWENTY  INCHES  ABOVE  FLOOR. 

WE  TAKE  THE  LEAD— OTHERS  FOLLOW. 

It  will  be  to  your  interest  to  see  us  before  purchasing. 


THE  GOSS  PRINTING  PRESS  CO 

New  York  Office :  16th  St.  and 

1  Madison  Ave.,  Metropolitan  Bldg.  CHICA 
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FOR  WILSON’S  CABINET. 

(Continued  from  fat/c  1.) 

succeed  John  Dahtll,  who  has  served 
in  the  twelve  past  Congresses. 

Two  former  Washington  correspond¬ 
ents,  Clyde  C.  Tavenner  and  Albert 
Johnson,  have  just  b.en  elected  to  Con¬ 
gress.  Mr.  Tavenner  has  been  active  in 
newspaper  circles  in  this  city  for  many 
years  past,  and  just  recently  entered  the 
race  for  Congress  from  Illinois,  from 
which  State  he  was  chosen.  Mr.  John¬ 
son,  who  is  now  rqirescntative  elect 
from  the  State  of  Washington,  was 
formerly  with  the  Post  of  this  city. 

The  rumor  of  the  immediate  resigna¬ 
tion  of  Senator  Joseph  W.  Haily.  of 
Texas,  has  brought  the  nam?  of  Col. 
R.  M.  Johnson,  owner  of  the  Houston 
Post,  prominently  in  the  lime  light  as 
his  successor.  Mr.  Johnson  is  well 
known  here  in  W'^ashington,  where  he 
has  many  friends  among  the  newspaper 
men  and  representatives  in  Congress. 
He  is  a  frequent  visitor  to  the  city,  as 
his  duties  as  national  committeeman 
from  Texas,  makes  it  necessary  for  him 
to  often  consult  with  the  delegation 
from  his  State. 

The  Gridiron  Club,  composed  mainly 
of  prominent  newspaper  men,  has  been 
appealed  to  by  the  striking  waiters  of 
this  city,  not  to  hold  their  famous  din¬ 
ners  at  the  New’  Willard  Hotel,  which  is 
involved  in  the  strike.  The  club  has 
notified  the  strikers  that  they  have  al¬ 
ways  been  treated  fairly  by  the  hotel  and 
cannot  comply  with  their  request  that 
they  discontinue  holding  their  dinners 
there. 

ox  THE  golf  links. 

The  beautiful  fall  weather  is  being 
much  enjoyed  by  the  many  devotees  of 
golf  among  the  corps  of  correspondents, 
prominently  among  whom  may  be  men¬ 
tioned  John  E.  Monk,  of  the  New  York 
Sun;  James  P.  Hernaday.  Indianapolis 
News;  William  E.  Brigham.  Boston 
transcript ;  \W.  W.  Price.  Washington 
Star;  Ernest  G.  Walker,  Biston  Her¬ 
ald  ;  Robert  Dougan,  .\«sociated  Press ; 
Claude  S.  W’^atts,  Columbus  State  Jour¬ 
nal  and  Columbus  Dispatch ;  D.  Hast¬ 
ings  Mac.\dam,  St.  Louis  Republic; 
David  S.  Barry,  Providence  Journal  and 
Evening  Bulletin ;  William  Leavitt  Stod¬ 
dard,  Boston  Transcript;  .Arthur  W. 
Dunn.  American  Press  Association,  and 
Ray  Morgan,  Lincoln  State  Journal 

Mr.  Dougan  had  the  distinction  of 
playing  golf  with  the  President  when 
they  were  at  Beverly  this  summer. 

Invitation  have  been  issued  by  Ed¬ 
ward  B.  Clark,  of  the  Chicago  Evening 
Post,  and  Mrs.  Qark,  to  the  marriage 
of  their  daughter  Frances  Beardsley  to 
Frederick  Leonard  Devereux.  The  cere¬ 
mony  will  be  performed  in  this  city 
at  the  Hamilton  on  Wednesday,  Nov. 
20.  Mr.  Clark  is  one  of  the  most 
prominent  and  popular  members  of  the 
corps  of  correspondents  and  the  mar¬ 
riage  will  probably  I»e  largely  attended. 

David  S.  Barry,  chief  of  the  Republi¬ 
can  Literary  Bureau,  has  returned  from 
New  York  to  resume  his  duties  as  chief 
of  the  Bureau  of  the  Providence  Jour¬ 
nal  and  the  Evening  Bulletin. 

Theodore  Noyes,  editor  of  the 
Washington  Star,  received  the  highest 
number  of  votes  in  the  directorate  elec¬ 
tion  of  the  Board  of  Trade  in  this  city 
last  Tuesday. 


BUSINESS  NOTES. 

The  New  York  German  Journal  last 
week  gained  sixty  and  fifteen-sixteenths 
columns  of  foreign  advertising  over  Oc¬ 
tober,  1911.  Howard  C.  Story  is  its  for¬ 
eign  representative,  with  offices  in  Chi¬ 
cago,  New  York  and  Philadelphia. 


La  Patrie,  of  Montreal,  has  issued  an 
attractive  booklet  addressed  to  automo¬ 
bile  manufacturers  and  dealers,  giving 
reasons  why  that  newspaper  should  ap¬ 
peal  to  them  in  getting  business  in.  pro¬ 
portionately,  “the  world’s  richest  city.’’ 


The  Kraft  News  Bureau,  of  Webster. 
Mass.,  has  increased  its  present  quar¬ 
ters  in  the  Larcher-Branch  block,  in 
that  city,  because  of  the  marked  growth 
in  its  business  during  the  past  year. 
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DINNER  TO  E.  C.  PATTERSON, 

Prominent  Agency  Men  of  Chicago 
'  Honor  Collier’s  New  Manager, 

.\  numhtr  of  the  leading  advertising 
men  of  Chicago,  on  Nov.  11,  gave  a 
luncheon  at  the  La  Salle  Hotel  to  E.  C. 
Patterson,  who  has  just  Iveen  appointed 
vice-president  and  general  manager  of 
Collier’s  Weekly.  Robert  J.  Collier, 
the  publisher  of  the  paper,  wias  present. 

The  hosts  of  the  occasion  were 
Stanley  Clague,  president  the  Clague 
.\gency ;  C  R.  Erwin,  vice-president 
j  Lord  &  Thomas ;  Ernst  T.  Gundlach, 
president  Gundlach  .Advertising  Co. ; 
John  Lee  Mahin,  president  .Mahin  .Ad¬ 
vertising  Co. ;  F.  R.  Perkins,  president 
I  C.  H.  Fuller  Co. ;  C.  E.  Raymond,  presi- , 
I  dent  J.  Walter  Thompson  Co.;  J.  L. 

I  Stack,  president  Stack  .Advertising  i 
j  .\gency,  and  E.  E.  Critchfield,  vice-presi- ! 
I  dent  Taylor-Critchfield  Co.  j 

j  \N  ilbur  D.  Nesbit  acted  as  toast- 1 
master  instead  of  John  Lee  Mahin,  i 
I  who  was  prevented  by  illness  from  l>eing 
j  present.  Talks  were  made  by  Robert  1 
!  J.  Collier  and  Mark  Sullivan,  of  Cbl-  i 
!  lier’s;  J.  L.  Stack,  .Arthur  .A.  .Acheson 
I  and  by  the  guest.  i 

I  J.  J.  Schindler  Succeed*  McLain. 

-According  to  a  letter  received  this 
j  week  from  St.  Paul.  Jacob  J.  Schindler, 
and  not  Harry  T.  Black,  succeeds  John 
I  S.  McLain,  retired,  as  editor-in-chief  of 
1  the  Dispatch  and  Pione.r  Press.  Mr. 
Schindler  has  for  some  time  been  man¬ 
aging  editor  of  the  Pioneer  Press,  which 
position  he  retains  besides  having  edito¬ 
rial  supervision  of  l)oth  papers.  Mr. 

I  Black  is  editorial  writtr  and  Herbert  R. 

!  (jalt  managing  editor  of  the  Dispatch. 


j  A  Convenient  Telephone  Directory. 

,  The  John  M.  Branham  Co.,  publish-  i 
j  ers’  representatives,  Brunswick  building,  ! 
j  New  A’ork,  has  issued  a  convenient  tele-  i 
!  phone  directory  card  for  use  of  adver-  I 
j  tising  men  and  publishers.  It  contains  | 
!  the  names,  addresses  and  telephone  j 
numbers  of  the  newspaper  representa-  I 
fives  and  general  agencies  in  New  A’ork 
City.  The  card  can  be  secured  free  on  i 
application  to  the  publishers. 

Bridgeport  Paper  Changes  Hand*. 

-Announcement  w-as  made  on  Monday  ; 
of  the  sale  of  the  Bridgeport  (Conn.)  | 
Morning  Telegraph  by  George  W.  Hills.  I 
its  founder,  to  Archibald  McNeil  and 
his  sons,  Archibald  McNeil,  Jr.,  and  , 
Kenneth  McNeil,  of  that  city.  The  1 
newspaper  was  launched  by  Mr.  Hills 
in  1891. 


THE  MANUFACTURER. 

(Continued  from  fage  7.)  , 

Furthermore,  statements  of  circula-  j 
ion.  the  installation  of  presses,  increase  j 
'n  advertising,  paint  no  vivid  pictures ' 
of  profit  for  the  manufacturer,  and ' 
newspapers  must  learn  how  to  divine 
merchandising  possibilities  for  manufac-  : 
iurers,  and  put  them  before  the  manu- ! 
facturer  in  business  fashion,  if  they : 
want  to  get  to  him  quickly.  They  don’t  | 
hare  to  do  it,  but  if  they  want  business,  j 
the  quickest  way  to  get  it  is  to  talk  a  j 
language  and  tell  a  story  that  the  adver¬ 
tiser  will  understand.  \ 


Write  WILLSDEN  For 

NEW  WINNER 
Classified  Premium 

S.  BLAKE  WILLSDEN 

32  S.  Waba*h  Avenue  -  -  Chic*go 


THE  BEST  COMIC  ISSUED 

SCOOP 

The  International  Syndicate,  Baltimore,  Md. 


The  Special  Service  Co. 

Compoaed  of  Men  and  Women  of  Newapaper 
Experience,  Ability  and  Integrity 

EXPERTS  and  SPECIALISTS  ia  CIRCULATION  CONTESTS 
Write  for  detaUa,  etc..  Room  33,  23  PARK  ROW,  NEW  YORK 


For  Washington  Correspondence 

write 

AMERICAN  TELEGRAPH  PRESS 
District  National  Bank  Buildingr  Washingrton,  D.  C. 


GET 

Today’s  News 
Today 

“By  United  Press” 

General  Office : 

WORLD  BLDG.,  NEW  YORK 


A  Different  Christmas  Page 

Black  or  four  color  Mats 
Just  the  feature  for  a  first  page 

CHRISTMAS  Number 

Oh !  what  an  opportunity  this  is  to  get 
out  a  profitable  holiday  number 

Want  Proofs? 

World  Color  Printing  Company 
Eit.  1900  R.  S.  GRABLE,  Mgr. 

ST.  LOUIS.  MO. 


HAVE  YOU  READ 
MR.  DOCKRELL’S  BOOK? 

“The  Law  of 
Mental  Domination” 


Every  man  who  writes  to  compel 
attention — every  man  who  is  en¬ 
gaged  in  selling — gets  tremendous 
value  from  this  book. 

Mr.  Dockrell  himself  says:  “As 
soon  as  I  grasped  the  principles 
which  I  have  set  forth  in  this  book 
I  doubled  my  producing  capacity.” 

Send  us  $1  and  we  will  send  this 
book  to  you  by  return  mail.  It’s  a 
wonder,  and  will  delight  you. 

The  Editor  and  Publisher 


$25,000  in  Cash  and  5,318  New  Subscribers 
is  the  result  of  our  Voting  Contest  on 
The  Johnstown  Luder 
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for 

“HOME  WANTED” 

you  want  your  paper  wranted  in 
every  home. 

“HOME  WANTED” 

will  make  your  paper  wanted  in 
every  home. 

The  Newest  and  Most  Attractable 

DAILY  COMIC  STRIP 

Furnished  ’  • 

The  McClure  Newspaper  Syndicate 

]45  West  34th  Street,  New  York  City 


Haakfr  Jnhuor  (gameB  J^Qubiratr 

PORT  RICHMOND,  NEW  TORE  CRT 
Weekly  article*  on 

Cliess,  Bridge, 
A.uctIork  Bridge 

Excluaive  lickt*  gtren.  No  contract. 


NEW  YORK  HERALD  SYNDICATE 

Special  Cable  and  Telegraph  Maxtiix  and 
Photo  Service.  Addres* 

Herald  Sqnare,  Canadiaa  Branch 

Naw  York  City  Desbarats  Bldd..  Montreal 


VOIGHT’S  CON41CS 
VAHE  THE  PUNCH 

The  Central  Preas  Aaaociation 
Cleveland 


The  very  best 

New  Daily  Comic 

on  the  market 

“THE  NEARLYWEDS” 

By  George  McManus 


Write  for  details 

National  Newt  Association 

200  William  Sl,  New  York  City 
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Wanted! 

Publishers,  Printers,  Bookbinders,  Lithographers, 
Advertising  Men,  Business  People 
to  Boost  and  Attend  the 

Big  National  Exposition 

of  Printing,  Lithographing  and 
Bookbinding  Machinery,  Advertising, 
Publishing  and  All  Allied  Lines 

at  the 

New  Grand  Central  Palace,  New  York  City 

April  19th  to  26th,  1913 

Coincident  with  the  American  Newspaper  Publishers*  Association  and  Associated  Press  Conventions 
and  with  the  co-operation  of  the  Typothetae  and  the  various  Organizations,  Leagues, 

Clubs,  Boards  of  Trade,  Etc.,  affiliated  with  the  above  industries.  , 

Attend  this  show  —  familiarize  yourself  with  the  latest  appliances  and 
methods  necessary  to  your  business  —  modernize  your  plant  and 
offices*  We  will  send  you  tickets  of  admission  free  of  charge. 

Write  us  today 

National  Exposition  Co.,  Inc. 

200  Fifth  Avenue,  New  York  (at  23rd  Street) 


SPECIAL !  Machinery  and  Supply  Manufacturers :  For  exhibit  space  rates  and  other 
particulars  apply  direct  to  management,  Phone,  Gramercy  724.  Harry  Cochrane,  Pres. 
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BOOMING  CONVENTION 

What  1*  Being  Done  to  Interest  Ad¬ 
vertising  Men  in  the  Baltimore 
A.  A.  C.  A.  Meeting  Next  June — 
Newspapers,  Trade  Papers  and 
Magazines  to  Help  Along  the  Cause 
— United  States  Consuls  in  Line. 
Exclusive  of  the  publicity  work  coii- 
tluctcd  through  the  newspapers,  maga¬ 
zines  and  class  publications  by  the  Ad¬ 
vertising  Club  of  Baltimore,  for  the 
ninth  annual  convention  f)f  the  Associ¬ 
ated  .Advertising  Clubs  of  America,  the 
(ieneral  Publicity  Committee  of  the  \a- 
tional  Asoiciation  sub-divided  into  dif- 


Roi'ert  Siieriuax. 


f event  departments,  has  undertaken  to 
deliver,  without  cost,  other  than  is 
financed  by  the  general  committee  is- 
self,  the  use  of  advertising  space  and 
materials  throughout  the  United  States 
and  Canada,  which  collectively  could  not 
be  purchased  at  any  price  as  measured  in 
money. 

It  would  require  a  good-sized  volume 
to  indicate  how  the  divisional  associa¬ 
tions  and  the  large  number  of  sub¬ 
committees  of  those  associations  are  co¬ 
ordinating  their  work  to  the  one  end 
that  the  convention  in  Baltimore  shall 
be  without  precedent  in  its  constructive 
and  educational  program  for  the  pro¬ 
motion  of  trade  ext.nsion. 

THE  PUBLICITY  COMMITTEE. 

The  National  Publicity  Committee  for 
the  Associated  Advertising  Clubs  of 
.America,  has  been  formed  of  men  at 
the  heads  of  their  respective  branches 
of  advertising.  At  the  head  of  this  com¬ 
mittee  is  R.  H.  Waldo,  of  New  York, 
as  director.  St.  Elmo  Lewis,  one  of  the 
best  known  newspaper  advertising  men 
in  the  country,  heads  the  committee  in 
charge  of  newspaper  work  for  the  na¬ 
tional  office,  and  C.  D.  Spaulding,  of 
McCall's  Magazine,  will  take  care  of 
advertising  the  Baltimore  convention  in 
the  magazines  throughout  the  country. 
-Already  more  than  fifty  magazines  have 


pledged  advertising  space  without  cost, 
and  these,  among  others,  are  being  given 
copy,  and  shall  make  the  best  possible 
use  of  this  general  support. 

Lerov  Fairmen,  of  “.Advertising  and 
Selling,”  will  handle  the  National  pub¬ 
licity  in  the  trade  press  of  this  country 
and  Canada.  W.  G.  Rook,  president  of 
the  Canadian  Home  Journal,  assisted  by 
many  of  the  leaders  of  advertising  prog¬ 
ress  in  Canada,  has  undertaken  to  make 
known  to  the  people  of  Canada  the  im¬ 
portance  of  the  Baltimore  convention. 
•A.  E.  McBee,  of  New  York,  one  of  the 
two  controlling  spirits  in  street-car  ad¬ 
vertising  in  this  country,  heads  the  com- 
niittee  in  charge  of  street-car  advertis- 
!  ing.  It  is  intended  that  the  advertising 
space  of  every  street  car  in  the  United 
States  shall  be  made  to  carry  the  an- 
j  nouncement  of  the  Baltimore  conven- 
;  tion.  and  invitations  to  attend  it. 

Ofl.E  -AND  PRATT  TO  HELP. 

i  O.  J.  Glide,  of  New  A’ork,  a  genius 
I  among  advertising  men.  heads  the  coni- 
I  mittee  on  outdoor  publicity,  and  has 
I  brought  to  his  committee  the  power 
I  of  the  other  leaders  in  the  outdoor  ad- 
i  vertising  field.  Billboards  throughout 
1  the  country  and  el-ctric  signs  in  the 
I  cities  will  tell  the  country  that  Balti- 


Alfred  I.  Hart. 


j  of  the  greatest  gathering  of  advertis¬ 
ing  men  ever  brought  together, 
i  Llewellyn  E.  Pratt,  well  known  as  a 
'  leader  in  the  specialty  advertising  field, 
has  gathered  a  committee  of  able  spe¬ 
cialty  advertising  min.  who  will  pro¬ 
vide  advertising  novelties  for  distri¬ 
bution  prior  to  the  convention  that  will 
j  do  much  to  call  attention  to  the  conven- 
I  tion. 

Advertising  space  in  the  daily  news¬ 
papers,  not  only  of  the  United  States 


but  of  other  countries,  contributed  by 
publishers  who  understand  what  the 
great  advertising  movement  means,  will 
print  thousands  of  columns  about  Bal¬ 
timore  and  the  convention,  and  will  help 
to  make  history  at  Baltimore  in  Junv 
i  of  1913.  .Arrangements  are  under  way 
whereby  the  great  press  associations 
reaching  the  daily  press  of  this  coun¬ 
try  and  other  countries  will  adequately 
“cover”  the  convention  and  use  to  the 
full  of  its  news  value  that  which  the 
.Associated  Advertising  Clubs  of  Amer¬ 
ica  will  accomplish  at  the-  Baltimore 
convention. 

The  Baltimore  .Advertising  Club  is 
preparing  to  supply  publications  of  this 
and  other  countries  with  the  activities  in 
progress  at  Baltimor.  in  preparation  for 
the  convention. 

No  corporation,  or  group  of  corpo¬ 
rations,  or  city  or  groui)  of  cities  could 
employ  the  talent  that  is  represented  in 
the  committee  that  will  push  forward 
efficient  puhlicity  for  the  henefit  of  the 
Baltimore  convention.  No  paid  work 
would  possibly  bring  them  into  similar 
collective  effort.  N'o  development  in 
the  advertising  field  in  the  past  has  jus- 
.ified  them  in  giiing  brains  and  heart 
and  money  to  the  work  as  it  is  being 
given  now,  and  will  continue  to  he 
given  through  the  months  prior  to  the 
holding  of  this  convention. 

Herbert  Sheridan,  chairman  of  the 
I  Foreign  Relations  Committee,  is  the 
i  traffic  manager  of  the  Baltimore  Cham- 
I  her  of  Commerce.  Mr.  Sheridan’s  com- 
,  mittee  has  already  lined  up  the  United 
'  States  Consuls  in  behalf  of  the' con- 
'  vention.  Through  them,  printed  matter 
concerning  it  will  he  ili-trihuted  in  large 
quantities.  The  committee  has  every 
I  assurance  that  more  foreign  advertising 
;  men  will  go  to  Baltimore  next  June  than 
there  have  ever  visited  this  country  be¬ 
fore. 

One  of  the  most  active  members  of 
the  committee  is  .Alfred  1.  Hart,  editor 
j  of  the  Old  Line  Magazine.  Mr.  Hart  is 
i  aggressive  and  a  hard  worker. 


NEW  PUBLICATIONS. 

Lansing,  Alich. — The  Press,  an  after¬ 
noon  .daily,  published  by  \Vm.  Thomp¬ 
son,  made  its  first  appearance  on  Mon¬ 
day. 

I  Delevan,  X.  A’.— The  Chronicle,  a 
!  weekly  newspaper.  L.  J.  .Swarthout.  edi¬ 
tor  and  proprietor,  will  he  launched 
soon. 

Blossing,  Pa.  —  The  first  number  of 
the  Herald  was  out  last  week. 

Fwe.n,  Minn.  —  The  Tribune.  W.  J. 
Meyueen.  editor,  will  appear  in  about 
two  weeks. 

.A.mewican  ]''ai.i.s,  Idaho. — The  Idaho 
Journal  is  the  name  of  a  new  German 
newspaper  just  established. 

Franklin,  Neb. — The  first  number  of 
the  Franklin  County  Progress  made  its 
I  appearance  last  week.  It  is  the  third 
newspaper  in  this  city  and  is  edited  by 
j  John  .A.  Barker. 

Rockford,  Ill. — The  Journalen,  a  new 
Swedish  newspaper,  made  its  appear- 
.  ance  last  week.  It  will  be  published 
'  Monday.  Wednesday  and  Friday,  and 
j  will  contain  from  ten  to  sixteen  pages. 

1  Cumberland,  Md.  —  This  city  is  to 
j  have  a  new  daily  paper,  the  Press  and 
I  .American,  to  be  published  by  Frank  L. 
:  Geary,  editor  of  the  .American,  a 
j  weekly. 


Public  School  for  Newspaper  Work. 

The  Board  of  Education  of  New 
I  York  has  opened  a  free  class  in  proof- 
I  reading  and  copy  editing  in  the  Mur¬ 
ray  Hill  Evening  High  School,  Thirty- 
eighth  street  and  Second  avenue.  The 
hours  are  from  8  until  10  o’clock  in  the 
evening.  Arnold  Levitas  is  the  instruc¬ 
tor. 


The 

Philadelphia 
German  Daily  Gazette 

carries  more 
Local  and  General 
Advertising 
than  any  other 
German  daily 
published  in 
this  country. 

HOWARD  C.  STORY 

Publishers’  Representative 
New  York: 

806  Nassan-Beekman  Bldg.  . 

Chicago :  Philadelphia : 

1100  Boyce  Bldg.  924  Arch  St. 


dem6"crat 

Nashville,  Tenn. 

Believes  advertisers  have  a  right  to 
facts  about  a  newspaper.  You  can 
get  them  about  The  Democrat. 

ASK 

THE  JOHN  BUDD  CO. 

New  York  Chicago  St.  Louis 


YOU  MUST  USE  THE 

UOS  AINQBUES 

BXAMIINBR 

to  cover  the  GREAT  SOUTHWEST 

IS.".'?"!®''*-™  120,000 


The  Elizabeth  (N.  J.)  runes 

Only  Democratic  daily 
in  Fifth  Congressional  District 


THE 

I  DETROIT  TIMES 

is  the  kind  of  a  medium  progressive  ad- 
j  vertisers  prefer  in  their  after-dinner  dis¬ 
courses  on  clean  journalism. 

Kindly  remember  it  next  morning! 


THE 

NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  ud  SUNDAY 
Ifll  UItGEST  n  NEWEMGUMD 


KNICKERBOCKER 

PRESS 


ADVERTISING 

SERVT^ 

Large  and  small  accounts 
handled  with  equal  care, 
economy  and  certainty  of 
results.  Consuhation  free. 

Telephone  6696  Greelev 

PETER  VREDENBURGH  AGENCY 
Broadway  and  34th  Street 
Marbridge  Bldg.  New  York  City 
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MILWAUKEE’S  AD  CLUB. 


President  Carrer  Points  Out  What 

Rendering  Service  Means  and 
How  Club  Work  Helps 
All  of  the  Members. 

One  of  the  wide-awake  clubs  of  the 
Middle  West  that  is  making  its  influence 
felt  is  the  Advertising  Club  of  Mil¬ 
waukee,  of  which  Raymond  T.  Carver, 
of  the  Cramer-Krasselt  Co.,  is  president. 
Although  the  club  is  only  four  years  old, 
its  growth  has  been  unusually  rapid, 
owing  to  the  enthusiasm  and  hard  work 
of  its  members. 

At  the  opening  session  of  the  season, 
which  was  attended  by  a  large  number 
of  the  leading  business  men  of  the  city, 
officers  for  the  ensuing  year  were  elected. 
Mr.  Carver  was  chosen  president  for  the 
second  time,  much  to  everybody’s  satis¬ 
faction,  because  he  has  shown  himself 
to  be  thoroughly  fitted  for  the  position. 

Among  the  important  committee  ap¬ 
pointments  made  were  those  of  A.  R. 
Wellington,  of  the  Wilbur  Stock  Food 
Co.,  who  was  placed  in  charge  of  the 
general  advertising  division,  and  Robert 
Kahn,  of  the  .Arthur  S.  Kahn  Co.,  who 
directs  the  work  of  the  localized  adver¬ 
tising  division.  A.  M.  Locke,  of  the  A. 
M.  Locke  Co.,  was  appointed  editor  of 
the  club’s  monthly. 

One  of  the  important  subjects  dis¬ 
cussed  was  the  advisability  of  appointing 
a  vigilance  committee  to  keep  watch  of 
the  advertisements  appearing  in  the  Mil¬ 
waukee  newspapers,  with  a  view  of 
bringing  to  an  end  all  fraudulent  adver¬ 
tising. 

In  his  inaugural  address  President 
Carver  gave  expression  to  some  ideas 
on  club  work  and  the  advantages  to  be 
derived  from  it  that  ought  to  be  read 
by  advertising  men  everywhere.  He  said 
in  part; 

One  great  benefit  to  be  derived  from  adver 
rising  club  work  is  the  opportunity  it  offers  of 
doing  things  for  others.  We  all  gain  most  bj 
serving  others  most.  This  is  the  very  core,  the 
essence  of  good  business. 

The  manufacturer  who  best  serves  the  inter¬ 
ests  of  his  dealers;  the  dealer  who  best  serves 
the  interests  of  his  trade — who  sees  that  they 
are  not  oversold  or  misled  through  his  solicita¬ 
tion;  the  publisher  who  best  serves  the  inter¬ 
ests  of  his  advertisers — who  sees  to  it  that  the 
proposition  to  be  advertised  and  the  manner 
ih  which  it  is  to  be  advertised  is  suitable  to 
the  medium;  the  advertising  agency  which  best 
serves  the  interests  of  its  clients — which  ad¬ 
vises  and  assists  them  along  lines  of  greatest 
profit  to  the  advertiser,  even  at  the  cost  of  lost 
commissions  to  the  agency — all  are  rendering 
service  as  interpreted  by  the  Ad  Club  move¬ 
ment  to-day.  The  results  are  inevitable.  Those 
who  are  truly  rendering  service  are  on  the  way 
to  a  bigger,  surer  success,  and  those  who  are 
not  are  iust  as  surely  on  the  way  to  the  scrap 
heap.  The  work  being  done  among  the  Advertis¬ 
ing  Clubs  is  going  a  long  way  toward  bringing 
about  this  conception  of  service — of  'preading 
the  gospel  of  “Square  Deal.”  “Full  Measure.” 
“Guaranteed  Circulation.”  “Clean  Advertising.” 

The  Committees  on  Local  Advertising 
and  General  Advertising  will  alternate 
in  conducting  the  weekly  meetings  of 
the  club  during  the  present  season.  As 
the  connection  between  the  two  classes 
of  advertising  is  very  close,  each  meet- 


TURNER’S,  ^BULLETIN 

THE  PUBLISHER  knows  what  he 
can  give  the  advertiser. 

THE  ADVERTISER  by  referring 
to  Mr.  C.  Gpdwin  Turner’s  report 
knows  if  it’s  what  he  wants. 

See  the  drift? 

The  Data  Co.,  Newark,  N.  J. 


Fisk  Interlocking  Adyertising  Service 

$10  PER  YEAR 

Helpa  newspapers  to  get  more  local  ad¬ 
vertising.  Send  for  sample  copy. 

FISK  PUBLISHING  CO., 

Henry  Stirling  Fisk,  President, 
Schiller  Building,  Chicago. 


ing  will  be  of  interest  to  all  members 
whether  they  are  wholesalers  or  re¬ 
tailers. 

One  of  the  topics  that  is  engaging  the 
attention  of  the  Milwaukee  Ad  Club 
this  fall  is  “Bargain  Advertising.”  Some  ; 
of  the  questions  that  are  being  discussed  ( 
are  these:  | 

Is  bargain  advertising  becoming  a  f 
dangerous  practise?  Is  it  good  policy  j 
to  advertise  bargains  instead  of  adver-  I 
tising  goods  at  regular  prices  and  tell-  | 
ing  the  public  about  the  value  of  the 
article  and  its  good  features?  Should 
such  advertising  be  discontinued? 

V.  Pace,  advertising  manager  of  Gim- 
bel’s  store,  at  one  of  the  meetings,  said 
that  bargain  mania  was  doing  much 
harm  to  manufacturer,  retailer  and  con¬ 
sumer.  Some  people  have  found  that 
by  waiting  for  bargain  sales  they  can 
buy  what  they  want  at  cut  rates.  If  all 
should  do  their  buying  on  this  principle 
what  would  become  of  the  regular  busi-  ! 
ness?  j 


LIVE  AD  CLUB  NEWS. 


“Trade  Journals  as  Advertising  Me-  i 
diums”  were  discussed  by  the  members  i 
of  the  St.  Louis  Advertising  Men's  , 
League  last  week.  Allen  W.  Clark  de-  | 
dared  class  papers  to  be  one  of  the  most  | 
advantageous  mediums  for  the  whole¬ 
saler  to  reach  the  retailer,  and  advo¬ 
cated  their  use,  in  preference  to  the 
more  generally  read  periodicals,  for  this 
purpose.  Newspapers  and  magazines, 
he  said,  were  better  to  reach  the  general  , 
public  and  should,  therefore,  he  em-  ; 
ployed  for  “consumer  ads.” 


The  Washington  (U.  C.)  .\d  Club 
will  entertain  for  one  day  the  .\ssoci- 
ated  Ad  Gubs  of  America  during  the 
convention  in  Baltimore  next  June. 
.About  10,000  are  expected  to  make  the 
trip  from  Baltimore.  John  Barrett  has  i 
granted  the  use  of  the  Pan-.American 
Building  to  the  club  for  this  day,  and  a  j 
;  fund  of  $3,000  is  to  be  raised  for  the  ; 
I  entertainment.  These  officers  were  elect¬ 
ed  last  week:  Walter  McDonnell,  presi¬ 
dent  ;  F.  McC.  Smith,  first  vice-presi¬ 
dent  ;  George  Ostermayer,  second  vice- 
president  ;  Francis  J.  Kaus,  secretary ; 
H.  Kirkus  Dugtlale,  treasurer.  i 


Mayor  Baker  was  in  the  chair  at  the  , 
weekly  meeting  of  the  Utica  (N.  Y.) 
•Ad  Club.  .After  the  usual  luncheon, 
there  was  a  discussion  of  program  ad¬ 
vertising.  Several  members  of  the  club  ! 
expressed  the  opinion  that  much  of  such  : 
advertising  was  absolutely  worthless  to  ' 
the  advertiser,  and  that  the  expense  j 
should  be  charged  to  charity  or  benevo-  | 
lence  rather  than  to  advertising.  It  was  ' 
the  general  opinion  that  it  was  of  no 
advantage  to  merchants  or  manufactur¬ 
ers  to  take  space  in  programs,  lists, 
booklets,  etc.,  as  a  general  rule.  A  reso¬ 
lution  was  finally  adopted  that  the  club 
recommend  to  the  advertisers  of  Utica 
not  to  give  advertising  for  such  publica¬ 
tions  unless  the  same  were  approved  by 
a  committee  of  the  .Ad  Club. 


!  “Supremacy  of  Newspaper  Advertis-  i 
,  ing”  was  the  subject  of  an  address  by 
!  Byron  W.  Orr,  of  the  Pittsburgh  Post 
and  the  Sun,  at  the  weekly  luncheon  of 
the  Pittsburgh  Publicity  Association, 
j  Mr.  Orr  declared  that,  while  all  legiti- 
I  mate  methods  of  advertising  are  good, 
the  newspaper  predominates  because  it  1 
reaches  all  classes  at  the  psychological  j 
I  time  in  acldition  to  helping  to  sell  a  ! 
j  greater  number  of  articles  without  in-  1 
I  creasing  the  selling  cost.  I 


I  The  Kansas  City  (Mo.)  Ad  Club  held  | 
I  its  annual  election  ^ast  week  with  the  | 
following  results:  G.  F.  McKinney, 
j  president ;  W.  H.  Hoffstot,  first  vice- 
;  president ;  J.  M.  Steele,  second  vice- 
I  president;  H.  S.  Frame,  secretary  and 
I  treasurer.  An  excellent  educational  pro- 
I  gram  was  outlined  for  the  coming  year. 


This  is  subscription  time  send  in 
your  $1  now. 


CHICAGO  EXAMINER’S  HOME. 


Public  Opening  Brings  Thousands  to 

Inspect  Fine  New  Building 
Erected  for  Hearst  News¬ 
papers. 

The  new  Hearst  Building  at  Chi- ; 
cago,  home  of  the  Examiner  and  the  ! 
American,  which  houses  one  of  the 
greatest  newspaper  plants  in  .America, 
was  publicly  opened  on  Nov.  5  (elec-; 
tion  night)  by  a  reception  which  some 
12,000  persons  attended. 

The  structure,  which  is  ten  stories ; 
in  height,  is  constructed  with  a  view  to 
the  comfort  of  employes  and  has  the  i 
best  possible  facilities  for  the  publica¬ 
tion  of  a  great  newspaper.  The  ex¬ 
terior  of  the  building  is  finished  in 
white  terra  cotta  with  elaborate  deco¬ 
rative  effects  on  the  street  fronts,  all 
the  woodwork  is  mahogany  finish,  while 
the  lower  part  of  the  exterior  exposed 
waljs  are  finished  in  white  marble. 

The  opening  of  the  building  to  the 
public  was  an  occasion  of  unusual  in¬ 
terest,  and  those  that  streamed  into  the 
building  from  early  evening  until  long 
after  midnight  witnessed  a  rare  scene  ' 
for  the  layman — the  making  of  a  met¬ 
ropolitan  newspaper  on  a  night  follow-  1 
ing  a  Presidential  election. 

The  visitors  first  entered  a  lobby  ’ 
beautifully  decked  with  palms  and 
flowers,  where  an  orchestra  played 
throughout  the  evening,  and  were  then 
guided  through  the  building  by  ushers 
who  explained  the  many  points  of  in¬ 
terest  in  the  various  departments. 

During  the  reception  .Andrew  M, 
Lawrence,  president  of  the  Examiner 
Co.  and  its  editor  and  publisher,  who 
was  the  host  of  the  evening,  received 
many  compliments  from  the  visitors 
and  distinguished  guests  who  had  ac¬ 
cepted  his  invitation  to  the  public  o  en- 
ing  of  the  building. 


CHANGES  IN  INTEREST. 

•Ai.toona,  Pa. — It  is  rumored  that 
H.  VV.  Shoemaker,  formrrly  owner  of 
the  Bradford  Era.  purchased  the  -Al¬ 
toona  Tribune  on  Wednesday. 

Bullitt,  Ky. — The  Pioneer  has  been 
sold  to  J.  W.  Barralo,  editor  of  the 
News,  who  will  consolidated  them.  The 
Pioneer  was  started  in  1872  by  G.  M, 
Gwyn  and  later  purchased  by  the  late 
C.  E.  McCormick,  who  edited  the  paper 
for  more  than  twenty  years. 


Clovis,  N.  M. — W.  D.  McBee  becomes 
manager  in  chief  of  the  Journal,  having 
bought  out  H.  Armstrong. 

Gastonia,  N.  C. — The  Progress  has 
been  sold  by  C.  A.  Eury  to  O.  L.  Moore 
who  was  formerly  with  the  Shelby  High' 
lander.  _ 

Peshtigo,  Wis. — The  Times,  published 
by  Lawrence  Barrett,  has  been  acquired 
by  P.  O.  Winthers,  who  takes  immedi¬ 
ate  charge  as  editor. 

Manzanola,  Col. — The  Sun.  which 
was  recently  sold  by  H.  J.  Woodbury  to 
Joe  Lacey,  of  Rocky  Ford,  has  been 
purchased  by  G.  E.  Bicknell,  of  Olga- 
lalla,  Neb.,  who  formerly  edited  the 
News  at  that  place. 

WooDViLLE,  Tex. — S.  W.  Baker  has 
purchased  the  Messenger  from  W.  A 
Barnes.  _ 

Dundee,  N.  Y. — The  Observer,  a 
weekly  newspaper,  has  been  purchased 
by  John  R.  McCormick. 


At  Ten,  Write*  for  Pittsburgh  Sun. 

The  Pittsburgh  (Pa.)  Sun  has  en¬ 
gaged  Miss  Winifred  Sackville  Stoner, 
Jr.,  one  of  the  most  noted  young  au¬ 
thors  and  linguists  of  America,  to  write 
a  series  of  articles  concerning  Highland 
Zoo,  of  that  city,  in  order  to  arouse  in¬ 
terest  in  the  imprisoned  animals.  Miss 
Stoner,  who  is  only  10  years  old,  is  a 
student  of  the  sciences  and  has  acquired 
a  wonderful  knowledge  of  English  and 
other  languages.  She  learned  to  use  the 
typewriter  when  only  3,  and  at  that  age 
she  could  recite  many  poems.  When 
she  was  4  years  of  age  she  wrote  a  play 
in  Esperanto,  and  at  5  her  stories  and 
jingles  were  published  in  St.  Nicholas 
and  other  children’s  magazines.  She 
has  written  six  books  and  over  500 
jingles  and  has  described  her  extensive 
travels  in  a  number  of  newspaper 
articles. 


Sure  to  Have  Semi-Monthly  Section. 

Beginning  with  the  issue  of  November 
24,  the  Semi-Monthly  Magazine  Stc- 
tion,  will  appear  in  the  New  York  Sun 
.second  and  fourth  Sundays,  as  well  as 
with  the  Philadelphia  North  .American, 
Boston  Globe,  Washington  Post.  Pitts¬ 
burgh  Dispatch,  San  Francisco  Call,  St. 
Louis  Globe-Democrat,  Cincinnati  En¬ 
quirer,  Chicago  Tribune  and  C)maha 
Be.  Jack  London  will  publish  ex¬ 
clusively  in  the  section  his  entire  1913 
story  output.  The  section  also  an¬ 
nounces  a  $.500  prize  for  the  best  maga¬ 
zine  news  article  not  to  exceed  ten  thou¬ 
sand  words  and  to  he  handed  in  by 
Dec.  15,  next. 


New  England  Daily 

Located  in  good  city,  earning  an¬ 
nually  over  $.),0(X)  Net.  Can  be 
bought  for  much  less  than  the  value 
of  the  actual  physical  property. 
About  Fifteen  Thousand  Dollars 
cash  required. 

HARWEU,  CANNON  &  McCARTHY 

Brokers  in  Magrazine  and 
Newspaper  Propertiea 

200  Fifth  Ave.,  New  York  City 

Suite  1168 


I  Metal  Economy 


As  the  Presidential  election  hos  been  de¬ 
cided,  I  now  desire  some  of  the  lime 
light.  It  is  my  wish  to  be  elected  as 
your  METAL-MAN-IN-CHIEF  on  the 
Metal  Economy  Platform.  I  will  prove 
my  ability  to  REDUCE  THE  COST  of 
your  metal  up-keep. 


NEW  YORK 


NOTICE 

Choice  newspaper  properties  ai  moderate 
i  prices  in  every  State  in  the  Union.  Will 
I  furnish  summary  descriptions  in  first  letter 
I  if  you  give  requirements  and  bank  refer¬ 
ences. 

I  H.  F.  HENRICHS,  Newspaper  Broker 
!  _ Litchfield,  IlL 


<1 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4*<:ent  inkman. 


TIPS  FOR  THE  AD  MANAGER. 

The  Frank  Presbre.v  Co..  4r>0  Fourth 
avenue.  Xew  York,  is  piaoinft  orders  for 
fifty  lines,  twelve  times,  with  MUdle 
West  papers,  for  the  Haniburg-.Vinerican 
Line,  Xew  York. 

^  Tlie  Van  Cleve  Co..  2r»0  Fifth  avenue. 
Xew  York,  is  making  eontraots  for 
lines,  to  be  used  within  one  year,  with 
Southwestern  papers,  for  the  .T.  W.  Kelly 
Co..  I>eep  Spring  Whiskey. 

Calkins  &  Holden.  Fiftli  avenue, 

Xew  York,  are  making  .’i.OOtt-line  eon-  : 
tracts,  one  .vear,  with  Kastern  jiapers.  ' 
f<»r  the  Tlioinas  h^lison  Co..  Orange,  ; 
X.  .T. 


THE  EDITOR  AND  PUBLISHER. 

ROLL  OF  HONOR~ 

Publications  examined  by  the  Association  of  American  Adyertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 


MISSOURI. 


GAZETTE  (sT.  6  mo.  end  Aug.  5,825)  Phoenix  POST-DISP ATCH 


CALIFORNIA. 


Maclay  &  Mnllally  Krothers.  tit)  Broad- 
wa.v.  Xew  York,  ere  sending  out  orders 
for  525  lines,  one  time,  to  seleete<l  eities, 
for  the  UolaTt  .Vpiileton  ('o..  Catholic 
F'n<-.veIopedia. 

The  Federal  .\dverUsing  .Vgeney.  Xew 
York,  is  making  con.raets  for  .5.t)0t>  lines, 
to  he  used  within  one  year,  with  Western 
papers,  for  the  American  Safety  Razor 
Co..  Xew  York. 

The  Canlner  .\dvertising  .tgenc.v.  Kin- 
liK-h  building.  St.  I/)ui.s,  Mo.,  is  placing 
orders  for  7.<)t)0  lines,  one  year,  with 
Southwestern  papers,  for  \.  tJucken- 
heimer,  Pittsburgh,  Pa. 

Tile  Wyckoff  .Vdvertising  Co..  14  Flli- 
cott  street.  Buffalo.  X.  Y..  is  seni-ling  out  ; 
orders  for  l.tX)0  inches,  one  year,  to  Fast-  ; 
ern  papers,  for  the  Uheuma  Co..  Buffalo,  i 
X.  Y.  ! 

^  The^  F.  Wallis  .Vrmstrong  .Advertising  j 
('o..  Xorth  .American  building,  Philadel-  | 
phia.  is  again  placing  with  Western  ^ 
papers  the  advertising  of  the  .Toseph  , 
Campltell  ('o..  Campltell's  Sotiiis.  Camden,  ! 
X.  .T. 

The  Blackman-Uoss  Co.,  10  Fast 
'I'hirty-tliird  street.  Xew  York,  has  se-  j 
cured  the  ac<-oiint  of  Fikm-Ii  Morgan’s  I 
.Sons  Co..  Sa|)olio.  45!)  West  street,  Xew  i 
York.  Xewspajiers  will  not  be  taken  up 
Miilil  .Tan.  1.  j 

Xelson  Chesman  &  Co..  1127  Pine' 
street.  St.  lyouLs.  Mo.,  are  itlacing  orders  ! 
with  some  Western  paisM's.  for  the  Btx't-  i 
tiger  Chemical  Co..  Peoria.  III.  , 

The  ('lagiie  .Agency,  Otis  building,  Chi-  I 
cago.  III.,  is  making  renewal  contracts  | 
with  some  Sontherti  imiters  for  the  Calu-  ; 
met  Baking  Powder  Co.,  Chicago. 

The  F.  II.  Clarke  .Advertising  .Agency, 
.‘to  Xorth  Dearliorn  street,  Chicago,  is 
wuiditig  out  orders  to  some  Pacific  Coast 
palters.  f,tr  the  Yonkerman  Remedy  Co., 
Kalamazts),  Mich.  j 

^  The  Co-o|>erative  Advertising  Co..  Real  i 
Fstate  Trust  building.  Philadelphia,  is 
pia'cing  orders  with  mail  order  lists,  for 
the  Philadelptiia  Bird  Food  Co.,  Philadel¬ 
phia. 

The  Foster  Debevoise  Co..  15  West 
'I’hirty-eighth  street.  Xew  York,  is  placing 
orders  with  a  selected  list  of  papers,  for  ! 
the  Hamilton  Hotel  Co.,  Bermuda.  ! 

The  Kendall  Co.,  Ltd.,  102  West 
Forty-second  street.  Xew  York,  is  plac¬ 
ing  orders  with  Xew  York  City  papers, 
for  Dubonnet.  Dultonnet  AVine,  7  Rue 
Mornay,  Pari^ 

lyord  &  Thomas.  200  Fifth  avenue.  Xew  i 
A’ork,  are  sending  out  copy  on  contracts.  ; 
for  Charles  Clutlie  &  Sons,  Bloomfield,  I 

X.  J.  I 


POST-DISPATCH  . St.  Loui. 

MONTANA. 

MINER  .  .^. . . .  .....  Butte 

NEBRASKA 


ENTERPRISE  . . Chico  : -.i-  •  • 

RECORD  . . . Lot  Angelet  NEBRASKA 

TRIBUNE  . Lot  Angelet  FREIE  PRESSE  (Cir.  128,384)^  .Lincoln 

Daily  circulation  in  ezceu  of  65.000  copiet. 

Tbit  it  the  largeat  Daily  Circulation  of  any  NEAV  JERSEY. 

newti>aper  publithed  in  Loa  Anselet. 


INDEPENDENT  . Santa  Barbara  JOURNAL 

BULLETIN  . San  Francitco  COURIER-NEWS 

CALL  . San  Francitco  aictir 

EXAMINER . San  Francitco  ' — r - - 


PRESS  . . . . . .  Atbury  Park 

JOURNAL  . Elizabeth 

COURIER-NEWS  . . Plainfield 


ORCHARD  AND  FARM  IRRIGATION  - 

San  FranciKo  NEW  YORK. 

The  leading  Farm  Journal  of  the  Pacific 

Coaat  and  the  Irrigated  Statet.  KNICKERBOCKER  PRESS  ,  . ,  , 

RECORD  .....'. . . Stockton  BUFFALO  EVENING  NEWS.. 


NEW  MEXICO. 

MORNING  JOURNAL . Albuquerque 

NEW  YORK. 

KNICKERBOCKER  PRESS . .  .7.  .  Albany 


Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 


FLORIDA. 

METROPOLIS . 

. .  .Jacksonville 

GEORGIA. 

!  ATLANTA  JOURNAL(Cir.55.1 17) Atlanta 

CHRONICLE  . 

LEDGER  . 

ILLINOIS. 

POLISH  DAILY  ZGODA. 

SKANDINAVEN  . 

HERALD  . 

HERALD-TRANSCRIPT  . 

JOURNAL  . 

INDIANA. 

LEADER-TRIBUNE . 

THE  AVE  MARIA . 

.  Notre  Dame 

IOWA. 

CAPITAL . 

. .  Des  Moines 

REGISTER  &  LEADER. . . 

. .  Des  Moines 

THE  TIMES-JOURNAL.. 

KANSAS 

CAPITAL . 

KENTUCKY 

COURIER-JOURNAL . 

....  Louisville 

TIMES  . 

_ Louisville 

LOUISIANA. 

DAILY  STATES . 

New  Orleans 

ITEM  . 

New  Orleans 

TIMES-DEMOCRAT . 

.New  Orleans 

BOLLETTINO  DELLA  SERA,  New  York 

EVENING  MAIL . New  York 

STANDARD  PRESS . ..Troy 

RECORD  . Troy 


PLAIN  DEALER . Cleveland 

Circulation  for  October,  1912 

Daily .  109,946 

j  Sunday  ... . . .  140,1 14 

VINDICATOR . Youngstown 

PENNSYLVANIA. 


PRESS  . Pittsburgh 

TIMES-LEADER . . .  .Wilkes-Barre 

GAZETTE  . York 

SOUTH  CAROLINA. 


THE  STATE . Columbia 

(Cir.  July,  1912,  S.  20,986;  D.  20,956) 

TENNESSEE. 

NEWS-SCIMITAR  . Memphis 


1  TEXAS. 

~  T  !  STAR-TELEGRAM  . Tport  Worth 

.  1  opeaa  ^  Sworn  circulation  over  25,000  daily.  Only  daily 

I  Fort  Worth  that  permitted  1912  examination  |,y 
I  Association  of  American  Advertisers. 

Louisville  :  CHRONICLE . Houston 

Louisville:  WASHINGTOI»L  | 

'  POST-INTELLIGENCER  . Seattle  | 

r7ix:7.  WISCONSIN.  ! 


New  Orleans  Item 

Has  made  New  Orleans  a  “one  paper 
city.” 

The  Association  of  American  Adver¬ 
tisers  recently  gave  The  Item  a  Sunday 
circulation  of  51, 318,  daily  of  47,807. 

That’s  why  The  Item  month  after 
month  carries  as  much  advertising  as 
The  Picayune  and  Times  Democrat 
CwaMaei,  and  from  SOO  !•  SOO  Celnauu 
men  than  The  States. 

THE  JOHN  BUDD  COMPANY 
Advcrttalna  acprcacsMaUvcs 
New  Yesrk  dalcrngo  St.  LmI* 


MARYLAND.  CANADA. 

THE  SUN . Baltimore  _ ^L^ERTA. _ 

has  a  net  paid^r^ation  of  124,000  HERALD . Olgary 

copies  daily.  oO.OOO  or  which  arc  - — — - = — - 

served  in  Baltimore  homes.  BRITISH  COLUMBIA. 

MASSACHUSETTS.  . Vancouver 

-T-.  .r-  - - n -  ONTARIO.  i 

THE  HERALD . Boston  r-oc-r  DDree  - 1 - ^ 

Cuaruteed  daily  circuWion  I  IO,7|4  FREIEI  PREISS . London  | 

for  whole  year  191 1).  The  Herald  ia  the  news-  -  i 

paper  of  the  home  ovmers  of  New  Encland.  QUEBEC. 

MICHIGAN.  LA  PATRIE . Montreal 


paper  of  the  home  ovmers  of  New  Enaland.  QUEBEC. 

MICHIGAN.  LA  PATRIE . Moatreal  j 

PATRIOT  Jackson  ^  PRESSE  (Ave.  Cir.  lor  1911, 104,197)^  Montrul 

The  Six  Months  Average  Was  '  '  "  —  i 

A.A.A.  Figures . D.  10,366;  S.  11,289  XDAIMT  DADCDC 

Patriot  Figures . D.  10,331;  S.  11,235  TRADE  PAPERS. 


MINNESOTA. 


NEW  YORK. 


TRIBUNEl,  Mom.  Sc  Eve . Minneapolis  RETAIL  BAKER . New  York' 
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TIPS  FOR  THE  AD  MANAGER. 

Benson,  Campbell  &  Slaten  Corn  Ex- 
'  change  Bank  Building,  Chicago,  art 
placing  orders  with  papers  within  a 
radius  of  a  few  hundred  miles  of  Chicago, 
'  for  C.  1).  Peacock,  jeweler,  State  and 
Adams  streets,  Chicago. 

Charles  Blum.  807  Chestnut  street, 
;  I’hiladelphia,  is  sending  out  orders  to  a 
'  selected  list  of  papers  for  the  Loomis- 
Manning  Filter  Manufacturing  Co.,  Land 
I  Title  Building,  St.  Louis,  Mo. 

The  <’-attanach  Advertising  Agency, 
Somerset  Building,  Winnipeg,  Canada,  is 
placing  the  advertising  of  the  X.  T.  Mac¬ 
Millan  Co.,  the  Pas  Annex,  Mc.Vrthur 
,  Building.  Winnipeg,  Canada,  with  a  few 
large  Western  Sunday  papers. 

Xelson  Chesman  &  Co.,  1127  Pine 
street.  St.  Louis,  are  again  placing  orders 
with  Western  papers  for  Ur.  A.  E.  Rob¬ 
inson,  St.  Louis. 

Xelson  Chesman  &  Co.,  200  Fifth  ave¬ 
nue,  Xew  York,  are  placing  orders  with 
i  some  New  York  State  papers  for  the  Pa¬ 
cific  Coast  Borax  Co.,  Twent.v-AIule  Team 
!  Borax,  100  William  street.  New  York. 

Will  11.  Dilg,  12  State  street,  Chicago, 
is  sending  out  orders  to  some  Western 
papers,  for  the  Green  Mountain  Distill¬ 
ing  Co. 

The  M.  P.  Gould  Co..  31  East  Twenty- 
second  street,  Xew  York,  is  placing  orders 
for  S.  B.  Goff  &  Sons,  Philadelphia,  Pa., 
with  Pennsylvania  papers. 

E.  M.  Hoopes.  516  Market  treet,  IMl- 
i  mington,  Del.,  is  sending  our  orders  for 
!  fourteen  lines,  twenty-six  times,  to  a  se- 
lected  list  of  papers  for  the  IMne  Forest 
'  Inn,  Summerville,  S.  C. 

The  E.  T.  Howard  Advertising  Agency, 
1&4  Nassau  street,  Xew  York,  is  placing 
:  a  few  orders  with  papers  in  vicinity  of 
i  Xew  York  for  H.  F.  Dewey  &  Sons  Co., 

'  Dewey’s  Wines  and  Olive  Oil,  138  Fulton 
'  street,  New  York. 

The  Ireland  Advertising  Agency,  9‘25 
Chestnut  street,  Philadelphia,  Ls  sending 
out  orders  for  seven  lines,  fifty-two  times, 
to  some  Southern  papers  for  the  Keeley 
Institute,  Philadelphia. 

The  C.  Ironmonger  Advertising  Agency. 
20  Vesey  street.  New  York,  is  making  con¬ 
tracts  for  2,500  lines  with  a  few  selected 
papers  for  Bass,  Ratcliff  &  Gretton,  Ltd., 
Bass  Ale,  91  Warren  street.  New  York. 

Lord  &  Thomas,  Mailers  Building,  Chi¬ 
cago.  are  placing  the  advertising,  of  the 
Grand  Trunk  Pacific  Railway,  Transcon¬ 
tinental  Townsite  Co.,  Ltd.,  9  Sterling 
Bank  Building,  Winnipeg,  with  some 
Western  papers.  These  agents  are  also 
placing  orders  with  large  city  papers  for 
the  Musterole  Co.,  Cleveland,  O. 

The  H.  B.  Kohler  Advertising  Agency, 
145  West  Forty-fifth  street.  New  Yrk,  is 
placing  orders  for  forty  inches,  e.  o.  d., 
thirteen  times,  with  papers  generally,  for 
the  National  Authors  Institute,  1547 
Broadway,  New  York. 

The  Robert  M.  MciMullen  Co.,  Cam¬ 
bridge  Building,  New  York,  is  sending  out 
orders  to  New  York  State  papers  for  the 
Silvex  Co.,  Glad  Bags  Magic  Polishing 
Cloth,  60  Wall  street.  New  York.  This 
company  is  also  making  contracts  with 
papers  in  new  Eastern  territory  for  C.  .T. 
Van  Houten  &  Zoon.  Van  Houten’s  Cocoa, 
2M  West  Nineteenth  street.  New  York. 


New  Orleans  States 

32,000  Daily,  net 

Guarantees  the  largest  Carrier  delivery 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

Week  of  Sept.  16  to  28,  inclusive.  The 
Mates  led  The  Item  28%,  or  4,086  lines,  of 
Department  Store  advertising. 

On  Total  Space  for  that  period.  The 
States  lead  The  Item  by  8,885  lines  agate. 

Don’t  be  fooled  by  wild,  unsupported 
claims  "month  after  month." 

Proof  of  above  record  shown  by  agate 
rule.  The  States  produces — it  doesn’t  tra¬ 
duce. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 

New  York  Chicago  St.  Louis 


THE  EDITOR  AND  PUBLISHER. 


AD  FIELD  PERSONALS 


Sylvia  Now  with  Gilman. 

R.  J.  Sylvia,  for  over  five  years  in  the 
advertising  department  of  Everybody’s 
Magazine,  on  Saturday,  \ov.  9,  became 
associated  with  Louis  Gilman  in  the 
h'astern  representation  of  the  Philadel- 
Iihia  Press,  World  Building,  New  York. 
Mr.  Sylvia  is  well  known  in  advertising 


DIREaORY  OF  ADVERTISERS  AIDS. 


Edward  J.  Shay,  president  of  the 
Baltimore  Ad  Club,  was  welcomed  back 
to  that  city  last  week  from  an  extended 
tour  of  eighteen  Euroi>can  countries,  by 
a  banquet  at  which  were  present  the 
leading  advertising  and  business  men  of 
Baltimore. 


Publishers’  RepresentatiTi 


General  Agents 


ADVERTISERS’  SERVICE 

5  Beckman  St.,  New  York 
..  Tel.  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

BRICKA,  GEORGE  W.,  Adv.  Agent. 
114-116  East  28th  St.,  New  York 
Tel.  1528  Mad.  Sq. 

FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


ALLEN  &  WARD 

25  W.  42nd  St.,  New  York 
30  N.  Dearborn  St.,  Chicagc 

JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  New  Y^rk 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 


E.  St.  Elmo  Lewis,  advertising  man¬ 
ager  of  the  Burroughs  .\dding  Mathine 
Co.,  has  been  elected  to  represent 
Michigan  in  the  national  council  of  the  i 
National  Economic  League  which  aims 
to  provide  a  means  by  which  important 
national,  political,  civic  and  economic 
issues  can  be  directly  initiated,  and  to 
secure  widespread  and  continuous  dis¬ 
cussion  of  these  issues  by  and  before 
the  people  of  the  country. 

A.  G.  Chaney,  president  of  the  Ehillas 
Advertising  League,  is  the  author  of  a 
new  advertising  booklet,  entitled  “.\d- 
vertising  Construction  Simplified.” 

Neal  1).  Ivey  has  resigned  from  the 
advertising  department  of  the  Nash¬ 
ville  (Tenn.)  Democrat  and  is  now  as¬ 
sociated  with  a  large  New  York  manu¬ 
facturing  concern  as  Southern  advertis¬ 
ing  representative. 

H.  R.  Drummond,  who  has  recently 
resigned  as  advertising  manager  of  the 
Conrad  Co.,  Boston,  is  now  in  New 
York. 

Mortimer  \V.  France,  formerly  of  the 
Spokane  (Wash.)  Inland  Herald  and 
more  recently  connected  with  Lord  & 
Thomas,  has  been  appointed  advertis¬ 
ing  manager  of  the  New  West  Maga¬ 
zine,  Reno,  Nevada. 

John  Othen,  formerly  connected  with 
the  advertising  staffs  of  the  Washing¬ 
ton  Herald  and  the  Times,  is  now  in 
the  advertising  department  of  the  Jack¬ 
sonville  (Fla.)  Metropolis. 

W.  T.  Robson,  general  advertising 
agent  of  the  Canadian  Pacific  Railroad, 
Montreal,  is  spending  several  days  in 
New  York. 

Grover  C.  Waldron,  for  the  past  two 
years  advertising  manager  of  the 
Springfield  (O.)  News,  has  been  ap¬ 
pointed  to  a  similar  position  on  the  Den¬ 
ver  (Col.)  Express. 


CARPENTER-SCHEERER. 

Fifth  Ave.  Bldg.,  New  York. 

People’s  G«s  Bldg.,  Chicago. 

GRIFFITH,  HARRY  C. 

Brunswick  BIdjg.,  New  York 
Tel.  Madison  Sq.  3154 

KELLY-SMITH  CO. 

220  Fifth  Ave.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Madison  Sq.  3259 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHRUP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 

PAYNE  A  YOUNG 
747-8  Marquette  Bldg.,  Chicago 
200  Fifth  Ave.,  New  York 
Tel.  Mad.  Sq.  6723 

PULLEN,  BRYANT  A  CO. 

200  Fifth  Ave.,  New  York 
Tel.  Gramercy  2214 

PUTNAM,  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  A  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 

WARD,  W.  D. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 


HOGUET  ADVERTISING 
New  York  CMIice, 

20  Vesey  Street 

Tel.  Cortlandt  2252 


HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  York 
Tel.  Rector  2573 


KIERNAN,  FRANK  A  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 


MEYEN,  C.,  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


circles  in  New  York  and  several  other 
Ra.-^tern  cities.  He  has  had  wide  expe¬ 
rience  and  bids  fair  to  make  a  valuable 
addition  to  the  ranks  of  the  special 
newspaper  representatives. 


ILLINOIS 


GUENTHER-BRADFORD  A  Co. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Adv  rtising 


ELECTED  TO  THE  LEGISLATURE. 


CUBA,  PORTO  RICO  and 
WEST  INDIES 


C.  A.  Chandler,  of  Boston,  to  Wrestle 
with  State  Affairs  This  Winter. 

Cleveland  A.  Chandler,  the  well  known 
advertising  agent  of  Boston,  and  who 
resides  at  East  Bridgewater,  Mass.,  was 
elected  a  member  of  the  State  Legisla¬ 
ture  last  w.ck.  on  the  Progressive  ticket. 
That  he  is  a  bu.sy  man  and  takes  a  live 
interest  in  commercial,  municipal  and 
State  affairs  is  seen  from  the  following: 

■'.At  present  he  is  president  of  the  East 
Bridgewater  Board  of  Trad?,  chairman 
East  Bridgewater  Sewer  Commission, 
chairman  East  Bridgewater  Board  of 
Health,  a  member  of  the  East  Bridge- 
water  School  Committee,  vice-president 
of  th?  Massachusetts  State  Board  of 
Trade,  secretary-treasurer  of  the  Old 
Colony  Union,  a  member  of  the  Boston 
Chamber  of  Commerce,  Boston  Athletic 
.Association,  Boston  A’acht  Club,  Massa¬ 
chusetts  Society  Sons  of  the  American 
Revolution,  Society  of  Mayflower  De¬ 
scendants,  Boston  Society;  Elousis 
Lodge,  Free  and  Accepted  Masons;  St. 
Andrew's  Royal  Arch  Chapter;  Boston 
Council,  Royal  and  Select  Masters;  St. 
Bernard  Commandery,  Knights  Temp¬ 
lars;  Royal  Arcanum  and  Boston  Sales 
Managers’  Club.” 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  Havana,  Cuba 
N.  Y.  Office,  11th  Floor,  Fuller  Bldg. 


WAXELBAUM,  BENJAMIN 
Jewiah  Newspaper* 

102  Bowery,  New  York 
Tel.  Spring  7500 


Booklet  of  Circulation  Statements. 

The  Benjamin  &  Kentnor  Co.,  news¬ 
paper  representatives,  2’f5  Fifth  avenue. 
New  A'ork,  have  just  issued  their  quar¬ 
terly  booklet.  Truthful  Circulations,  for 
July,  August  and  September  of  this 
year.  It  contains  the  sworn  daily  cir¬ 
culation  statements  of  sixteen  papers 
represented  by  this  company  and  other 
valuable  data  that  will  prove  of  interest 
to  judicious  advertisers. 


NEW  AD  INCORPORATIONS. 

New  A'ork,  X.  Y. — The  Percival  K. 
Frowert  Co.,  Manhattan ;  advertising 
agents ;  $10,000 ;  F.  D.  Stoba,  J.  M.  Sul¬ 
livan  and  W.  P.  Powell. 

Camden,  N.  J.  —  The  Adchair  Co.; 
general  advertising  business;  capital, 
$100,000.  Incorporators:  .A.  E.  Burling, 
J.  F.  Sutton,  C.  Bridge. 

Petersburg,  Va. — Greenwood  Adver¬ 
tising  Co.;  a  Tennessee  corporation, 
with  J.  O.  Price  statutory  agent ;  caj)!- 
tal,  $20,000,  domesticated. 

New  York,  N.  Y. — Automobile  Infor¬ 
mation  Publishing  Co.,  Manhattan ;  gen¬ 
eral  advertising;  capital,  $10,000.  Incor¬ 
porators  :  Robert  B.  Johnston,  et  als. 

East  Orange,  N.  J. — The  City  Ser¬ 
vice  Co. ;  general  advertising ;  capital, 
$30,000.  Incorporators:  R.  Sherman- 
Kidd,  F.  S.  Knox  and  others. 


ADVERTISING  MEDIA 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West. 


“Try  our  perfecting  Newt  at 
5  cents.  It  it  guaranteed  not 
to  tmut  or  offtet  and  it  black 
and  clean." 

SEND  FOR  SAMPLE 


WABHINQTON 


The  unmistakable  leader  of  the  Northwest 
Ahead  of  all  American  newspapers  eac^t  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  05,200;  Sunday,  84,S50 — 60% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


F.  E.  OKIE  GO. 

Manufacturers  Fin*  Printlnt  Inks 
PHILADELPHIA.  PA. 


Division  Quarter*  for  A.  A.  C.  A. 

President  Wadsworth,  of  the  East¬ 
ern  Division  of  the  A.  A.  C.  A.,  met 
with  the  members  of  his  principal  com¬ 
mittees  last  Friday,  and  went  thoroughly 
over  the  work  now  in  progress.  It 
was  decided  to  open  at  once  a  well 
equipped  headquarters  in  the  Fifth  Ave¬ 
nue  building.  New  York,  for  the  East¬ 
ern  Division,  and  a  movement  was  fav¬ 
ored  for  the  organization  of  a  club,  prop¬ 
erly  housed,  which  shall  serve  as  the 
central  gathering  point  of  all  advertis¬ 
ing  men,  and  shall  have  a  membership 
not  merely  local  but  national  in  its 
scope.  George  Hicks  has  been  engaged 
as  assistant  secretary  and  will  be  in 
charge  of  the  new  office  in  Room  408. 


Press  Clippings 

Everything  and  anything  that 
is  printed  in  any  newspaper 
or  magazine,  anywhere — can 
be  supplied  by 


That  is  principle  No,  ). 

Get  your  cost  to  bed  reck  which  is  principle 
No.  2. 

Yon  esn  get  the  cost  by  careful  figuring;  to 
get  cost  to  bed  rock  yon  must  equip  with 
Superior  Copper-Mixed  Type 
Superior  Steel  Furniture  for  Composing 
room 

Electric  Welded  Steel  Chases 
Superior  All-Brass  Galleys 
Superior  Chase  Lock-ups 
Superior  Cast-Iron  Furniture, 
and  other  ahead-of-date  specialties  which  we 
make.  Write  for  particulars  or  send  the  orders 
right  along  and  get  quick,  intelligent  service. 

Barnhart  Bros.  &  Spindler 

Chicmgo  New  York  Washington 

St.  Louis  Dallas  Kansas  City 

Omaha  St.  Paul  Seattle 


BURRELLE 


CHARLES  HEMSTREET,  Manaser 
45  Lafayette  Street,  New  York  CHy 
Established  a  Quarter  of  a  Century 


PHOfTOENg^mCO: 


THE  EDITOR  AND  PUBLISHER. 


November  id,  1912. 


Cuts  down  time  between  Composing  and  Press  Rooms.  Reduces 
cost  of  Foundry  operation.  Improves  printing  quality  of  plates. 
Makes  the  emergency  edition  easier. 

Saves  space.  Lessens  physical  strain  upon  workmen.  Going  in 
everywhere. 

,  Plates  are  delivered  cold  and  dry  at  the  rate  of  2  every  3  minutes. 
Can  easily  be  operated  by  one  man. 

WRITE  US  ABOUT  IT 

AUTOPLATE  COMPANY  OF  AMERICA 

HENRY  A.  WISE  WOOD,  President  BENJAMIN  WOOD,  Trees.  &  Gen.  Mgr. 

One  Madison  Avenue 
New  York 


MACHINE 

For  Sale  at  $4,850  For  HirCf^at  $2.35  a  Day 


THE 

SEMI  -  AUTOPLATE 


